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Comment 


rime  is  relative 

aken  at  face  value,  the  support  of  the  academic 
jction  of  the  International  Pharmaceutical  Federation 
>r  a  five-year  pharmacy  course  (p  439)  promises  a 
3t  more  highly  trained — some  would  argue  over- 
ained — graduate.  But  appearances  can  be  deceptive, 
id  within  the  five  years  is  incorporated  six  months' 
•actical  experience  and  much  of  the  basic  science 
jvered  by  the  British  student  before  university  entry. 
The  section  rejected  the  contention  of  Professor 
eckett,  Chelsea  school  of  pharmacy,  that  the  English 
'Stem  of  one  or  two  years'  basic  science,  three  years 
:  pharmacy  studies  and  a  year  of  practical  experience 
lould  be  adopted.  However,  Professor  Beckett  was 
3t  at  odds  with  his  opponents  when  they  argued  that 
e  basic  science  should  be  pharmacy-orientated  (he 
icepted  it  might  form  part  of  the  university  course), 
)  where  do  the  differences  lie? 

It  was  suggested  that  British  graduates  are  well 
quipped  in  physico-chemical  education,  but  weak  in 
e  biological  areas.  Whether  the  alleged  "weakness"  is 

the  analyses  of  biological  specimens  undertaken  by 
any  continental  pharmacists  is  not  brought  out  in 
ie  report,  but  the  British  pharmacist  has  always  been 
ained  to  be  fully  competent  in  those  skills  he  is 
:pected  to  perform  in  practice. 

His  traditional  physico-chemical  "strength"  is  borne 

a  need  to  prepare  elegant  medicines  with 
iiemically — and  medically — compatible  ingredients. 
Ut  today's  graduate,  with  a  strong  pharmacological 
£ment  in  his  training,  surely  cannot  be  said  to  be 
veak"  in  any  biological  science  in  which  his  role 
quires  him  to  be  expert — such  as  advising  doctors 

d  patients  about  medicines. 

The  acceptance  of  a  six-month  "practical  experience" 
also  disquieting.  Is  this  period  merely  to  allow  the 
aduate  to  prepare  medicines  that  will  actually  be 
ed  by  a  patient?  Or  is  it,  as  we  in  the  UK  now  realise, 
opportunity  for  the  first  stage  in  a  continuing 
ucation  programme  "in  the  field"  ?  If  the  latter,  the 
ar  required  for  UK  registration  is  fully  justified.  Also, 


can  three  months  in  retail  plus  three  in  hospital 
pharmacy  equip  the  new  pharmacist  to  take  sole 
charge  of  either  establishment?  We  doubt  it. 

The  academic  section  report  highlights  the  futility 
of  dictating  too  closely  how  a  graduate  shall  be 
trained— certainly  without  first  dictating  how  he  shall 
practise.  British  schools  of  pharmacy  have  a  splendid 
record  of  keeping  their  training  one  step  ahead  of 
needs,  so  that  the  profession's  new  entrants  are  always 
keen  to  expand  its  responsibilities,  its  influence  and  its 
reputation.  We  lose  that  impetus  to  European 
"standardisation"  at  our  peril. 

Twenty  questions 

The  National  Chamber  of  Trade  has  produced  a  list 
of  20  questions  which  it  suggests  members  should 
submit  to  their  general  election  candidates.  The  topics 
range  from  price  control  and  VAT,  across  rates  and 
redevelopment  compensation,  to  the  survival  of  smaller 
businesses  and  the  adverse  effects  of  the  Restrictive 
Trade  Practices  Act  on  trade  associations. 

The  NCT  is  right  to  put  the  questions,  if  only  to  set 
the  candidates  thinking,  but  it  also  demands  answers — 
and  that  is  asking  for  the  moon  !  We  are  already  in  a 
campaign  of  half-truths  and  alleged  "lies",  and  no 
politician  worth  his  salt  will  commit  himself  to  a 
position  he  may  regret  later. 

Mr  Michael  Grylls  has  asked  the  Secretary  for  Social 
Services  exactly  where  Labour  stands  on  nationalisation 
of  pharmaceuticals  after  its  manifesto  (see  below). 
He  would  probably  be  the  last  to  expect  a  definitive 
answer,  since  a  new  Labour  government  would  be  in 
the  miraculous  position  of  being  able  to  nationalise 
outright,  take  an  "interest"  in  some  companies,  or 
do  nothing  at  all — and  in  each  case  claim  to  have 
honoured  its  election  pledges  ! 

Pleasant  words  are  all  that  can  be  expected  from  a 
campaigning  candidate.  Worthwhile  replies  must 
come  from  a  government  mandated  for  a  full  term. 


>ost  Scripts 


rtues'  of  doctor  dispensing 

ere  are  virtues  in  encouraging  more 
ctors  to  dispense,  writes  Dr  J.  M. 
ighes,  Rotherfield,  Sussex,  in  last  week's 
e  Lancet. 

ommenting  on  an  article  about  dis- 
pearing  pharmacies  (C&D,  September 
p  354)  he  claims  doctors  are  paid 
s  than  chemists  for  dispensing  and  so 
wide  a  cheaper  service  for  the  NHS. 
ring  10  years  in  a  part-dispensing 
nirural  practice,  he  provided  patients 
their  homes  with  a  "limited,  but 
:quately  comprehensive  range  of  drugs" 
m  a  box  in  the  back  of  his  car.  "I 
d  to  feel  sorry  for  those  patients  who 


were  denied  this  service  by  the  existence 
of  the  one-mile  rule." 

Pharmacist  plays  'Generation  game' 

A  treasure  chest  of  gifts  was  won  by 
Mr  John  Griffith,  a  Tiverton,  Devon, 
pharmacist,  in  Bruce  Forsyth's  "Genera- 
tion game"  screened  on  BBC1  television 
last  Saturday.  Partnered  by  his  daughter, 
Mrs  Sheila  Sargeant,  in  the  first  round 
he  successfully  placed  town-addressed 
parcels  in  their  correct  counties,  and 
added  a  handle  to  a  clay  jug.  He  then 
took  part  in  one  of  the  programme's 
"playlets"  —  Treasure  Island  —  in  which 
Bruce  Forsyth  earned  a  laugh  by  appro- 
priately describing  Mr  Griffith  as  "Short 
John  Silver",  As  Mr  Forsyth  often  says 
of  the  contestants,  "You  have  to  be  a  good 
sport  on  this  programme".  But  it  can  be 
worth  it! 


State  control  on  or  off? 

Clarification  of  the  Labour  Party's  inten- 
tions concerning  nationalisation  of  the 
pharmaceutical  industry  is  being  sought 
by  Mr  Michael  Grylls,  who  was  appointed 
to  watch  this  industry  on  behalf  of  the 
Conservatives  in  the  Parliament  just  ended 
(last  week,  p  403). 

Mr  Grylls  has  asked  Mrs  Barbara 
Castle,  Secretary  for  Social  Services, 
whether  omission  of  pharmaceuticals 
from  the  Labour  manifesto  is  deliberate, 
and  whether  the  proposed  National  En- 
terprise Board  would  acquire  an  interest 
in  pharmaceutical  companies.  He  suggests 
that  while  the  NEB  is  the  responsibility 
of  the  Secretary  for  Industry,  Mrs  Castle, 
as  "the  sponsoring  Minister  for  pharma- 
ceuticals," will  wish  to  make  the  position 
"absolutely  clear,  one  way  or  the  other." 
Many  others  would  like  an  answer  too. 
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Hospital  pharmacists'  salary 
claim  increased 


Hospital  pharmacists  last  week  upgraded 
their  salary  claim  to  take  into  account 
recent  developments  in  the  pay  of  other 
groups. 

Since  the  original  claim  was  submitted 
{C&D,  August  17,  p206),  scientific  civil 
servants,  nurses,  professions  supplemen- 
tary to  medicine,  and  hospital  biochem- 
ists, physicists  and  clinical  psychologists 
have  all  had  large  back-dated  pay  rises. 
This  has  altered  the  analogies  in  the  phar- 
macists' claim. 

The  new  claim  is  for  £2,046  for  pre- 
registration  students,  with  salaries  £2,403- 
£2,994  in  seven  increments  for  basic  grade 
pharmacists,  £3,345-£4,377  in  six  incre- 
ments for  staff  pharmacists,  and  £4,482- 
£5,796  in  eight  increments  for  principal 
pharmacists.  These  correspond  to  the 
award  made  recently  to  clinical  psycho- 
logists, a  group  which  have  similar  educa- 
tional and  professional  structure  as  phar- 
macists, according  to  Mr  J.  Mercer,  Guild 
of  Hospital  Pharmacists'  divisional  officer 
of  the  Association  of  Scientific,  Technical 
and  Managerial  Staffs.  By  retaining  the 
previous  claim's  differentials,  the  claims 
for  the  other  grades  are:  area  pharmacist 
£6,000  with  four  increments  to  £7,000; 
regional  pharmacist  £7,200  with  three  in- 
crements to  £8,150;  district  pharmaceutical 
officer  £750  plusage;  area  pharmaceutical 
officer  (i)  £7,000-£8,500;  (ii)  £7,050-£8,550; 
(iii)  £7,3OO-£8,900;  teaching  (i)  £7,300- 
£8,900;  (ii)  £7,400-£9,000;  regional  phar- 
maceutical officer  small  £8,500-£10,000; 
large  £8,750-£10,250.  The  claim  is  due  to 
be  discussed  at  the  next  Whitley  Council 
meeting  on  October  2. 

Staff  shortages 

The  claim  was  submitted  to  last  week's 
Whitley  Council  meeting  together  with 
the  London  weighting  claim  {C&D,  Sep- 
tember 14,  p  353).  Mr  Mercer  told  C&D 
that  he  pointed  out  to  the  meeting  that 
there  were  shortages  in  hospital  pharma- 
cists over  all  the  country — one  region  had 
a  shortfall  of  55  per  cent — and  not  just 
in  the  metropolitan  areas  where  there  was 
the  greatest  competition  from  retail  phar- 
macy salaries.  That  was  a  reflection  of 
the  "abysmally  low"  salaries.  Hospital 
pharmacy  had  been  "slowly  bleeding 
away"  and  needed  "cauterising"  with 
cash.  The  management  side  had  not  dis- 
puted the  shortfall,  but  agreed  that  there 
was  too  much  reliance  on  part-timers  and 
pharmacists  above  the  retirement  age.  On 
the  question  of  the  social  contract,  Mr 
Mercer  had  agreed  that  while  there  was 
no  question  of  the  hospital  pharmacist 
being  low  paid  in  absolute  terms,  the 
claim  was  a  "catching  up"  operation  so 
fell  within  the  terms  of  the  contract. 

Mr  Mercer  revealed  that  once  the 
salary  claim  was  settled,  he  would  be 


drawing  up  a  claim  for  stand-by  and 
call-out  services.  Also  next  year  there 
would  be  the  Noel  Hall  review  deferred 
from  this  year  because  of  the  NHS  re- 
organisation. 

Medicines  Act:  powers 
to  control  advertising 

Medicines  licensing  authorities  are  being 
given  powers  to  incorporate  controls  on 
advertising  in  product  licences.  Under 
Regulations  published  this  week  by  HM 
Stationery  Office,  the  authority  may  notify 
a  licence  holder  that  advertisements  must 
not  include  particulars  relating  to  use, 
nature  or  effects  of  the  product,  or 
warnings,  unless  they  are  in  accordance 
with  the  provisions  of  the  licence,  or 
with  the  application  for  the  licence.  The 
licence  holder  must  give  the  authority 
42  days  notice  of  intention  to  use  other 
particulars  or  warnings  in  an  advertise- 
ment, in  which  case  the  authority  may 
direct  that  they  be  modified  or  be  not 
included. 

The  authority  may  require  the  licence 
holder  to  furnish  details  of  proposed 
advertisements,  including  the  content  and 
form,  media,  and  time  and  manner  of 
issue.  The  licence  holder  must  take  all 
reasonable  steps  to  ensure  compliance 
with  the  authority's  directions.  The  Regu- 
lations come  into  operation  November  1. 
The  Medicines  (Standard  Provisions  for 
Licences  and  Certificates)  Amendment 
Regulations  1974  (SI  1523,  HM  Stationery 
Office,  price  £0  06). 

Link  between  rauwolfia  and 
breast  cancer  suspected 

A  link  between  rauwolfia  derivatives  and 
breast  cancer  has  been  found  by  doctors 
in  England,  the  USA  and  Finland. 
A  study  by  the  Boston  Collaborative 


Drug  Surveillance  Programme,  reported  in 
last  week's  The  Lancet,  found  that  the 
risk  of  breast  cancer  is  over  three  times 
greater  in  women  exposed  to  reserpine 
compared  with  women  not  exposed.  The 
association  has  been  confirmed  indepen- 
dently by  the  DHSS  cancer  epidemiology 
and  clinical  trials  unit,  Oxford  Univer- 
sity, and  University  Hospital,  Helsinki. 

No  definite  explanation  for  the  rela- 
tionship could  be  given.  Hypertension 
itself  was  not  found  to  be  a  risk  factor 
for  breast  cancer  as  no  association  was 
seen  between  untreated  hypertension  or 
cases  treated  with  other  antihypertensives. 
No  one  rauwolfia  derivative  seemed  to 
carry  a  greater  risk  than  another  and  the 
alkaloids  were  also  implicated  in  certain 
rarer  forms  of  cancer. 

In  the  British  study  the  drugs  had  in 
most  cases  been  taken  for  less  than  10 
years  and  it  is  suggested  that  they  speed 
up  the  development  of  an  existing  cancer 
rather  than  start  a  new  one. 

A  leading  article  in  the  journal  sug- 
gests that  in  many  cases  the  therapeutic 
advantages  of  rauwolfia  do  not  outweigh 
the  reported  cancer  risk  and  doctors 
should  be  seeking  alternative  treatments. 
Other  antihypertensives  with  similar  action 
on  adrenergic  mechanisms  should  also 
be  watched  closely  for  possible  associa- 
tions with  cancer,  says  the  author. 

Animal  health  conference 
organised  by  I  CI 

The  pharmaceutical  division  of  Imperial 
Chemical  Industries  Ltd  recently  organ- 
ised the  first  ever  national  conference 
for  distributors  and  wholesalers  of  veteri- 
nary and  animal  health  products.  More 
than  100  delegates,  accounting  for  90 
per  cent  of  the  industry's  national  turn- 
over, were  guests  of  the  division's! 
animal  health  and  husbandry  department! 

The  underlying  theme  of  the  con- 
ference was  "How  Stockists  Should  Plarij 
for  Long  Term  Growth"  but  other  subj 
jects  covered  during  the  sessions  centred! 
on  trading  within  the  current  depressed!! 
conditions  of  the  livestock  industry. 

Mr  C.  Stevens,  president  of  the' 
Pharmaceutical  Society,  addressed  the! 
conference  on  "The  Medicines  Act  —  the 
present  situation"  and  discussed  how 
changes  in  the  law  are  likely  to  affecH 
the  selling  and  distribution  of  animal 
health  and  veterinary  products  in  th<j 
future  (see  picture  below). 


Members  of  the  Agricultural  and  Veterinary  Group  of  the  Pharmaceutical 
Society  of  Great  Britain  at  the  national  conference  for  animal  health  and 
veterinary  product  distributors  organised  by  ICI  pharmaceuticals  division. 
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Call  for  a 
new  deal' 
or  pharmacy 


A  new  deal  for  pharmacy"  is  called  for 
i  a  letter  sent  this  week  to  the  Central 
IHS  Contractors  Committee  by  Devon 
.rea  Chemist  Contractors'  Committee. 
The  letter  takes  up  many  of  the  com- 
laints  against  the  contract  listed  by  Mr 
ucker  in  this  issue  (see  p  437)  and 
jggests  that  negotiations  for  a  new  con- 
act  should  begin  at  once,  but  without 
rejudice  to  the  current  claim.  The  ACCC 
lys  the  current  claim  should  be  pressed 
Dr  immediate  settlement,  with  December 
1  as  a  final  date  for  agreement,  and  that 
leanwhile  the  Central  Committee  should 
leet  more  frequently  —  weekly  if  neces- 
iry  —  to  deal  with  points  more 
romptly. 

Small  contractors  feel  that  a  profes- 
onal  negotiator  is  needed,  says  the  letter, 
ut  in  the  light  of  recent  awards  in  the 
IHS,  an  independent  Commission  should 
e  set  up  to  review  all  aspects  of  the 
ontract  and  charged  to  come  up  with  a 
uick  and  satisfying  result.  The  Depart- 
lent  should  be  pressed  to  agree  to  its 
ndings,  after  they  have  been  vetted  and 
y  the  Central  Committee  and  accepted 
y  a  full  conference. 

Devon  ACCC  also  suggests  that  the 
Commission  might  be  set  the  task  of 
btaining  recognition  of  the  pharmacist 
s  a  true  professional  person  (in  relation 
script  endorsements  etc).  It  could 
(amine  rural  dispensing  too. 

The  new  contract  should  include  a  per- 
lanent  revision  clause  tying  it  to  the 
ast  of  living,  it  is  proposed. 

Other  letters  on  a  similar  theme  also 
ppear  on  p  447. 


DA  refuse  request  to 
emarket  cyclamate 

he  US  Food  and  Drug  Administration 
is  told  Abbott  Laboratories  that  data 
lbmitted  by  the  company  to  support  a 
quest  to  resume  the  marketing  of  cycla- 
ate  are  "inconclusive"  and  are  not 
ifficient  to  refute  earlier  studies  which 
jestioned  the  safety  of  the  sweetener. 
Abbott  requested  FDA  to  reconsider 
e  cyclamate  issue  last  November,  and 
-oyided  the  agency  with  300  individual 
'xicological  reports  dealing  with  cancer 
Jtential,  reproductive  physiology,  toxic 
Fects  on  organ  systems,  metabolism, 
larmacology,  clinical  effects,  and  muta- 
:nicity.  FDA  is  however  insisting  on  a 
'etime  rat  feeding  study,  to  resolve  the 
Jestion  of  cancer-causing  potential;  addi- 
anal  data  on  possible  effects  on  the 
productive  organs  and  the  cardiovascular 
stem;  and  for  further  data  on  levels  of 
«,  stability  and  assay  methods. 


Mr  J.  Wright  (centre)  receiving  the  illuminated  certificate  from  the  hands  of 
Mr  J.  B.  Israelsohn  of  South  Africa.  With  them  at  the  handing-over  ceremony 
at  Mallinson  House  are  (from  left):  E.  J.  Downing,  J.  A.  Goulding,  T.  P.  Astill 
I.  Galloway,  J.  Charlton,  B.  A.  Jacobson,  K.  G.  Cluer  and  W.  A.  G.  Kneale 

Honours  from  South  Africa  for  Mr  J.  Wright 


Mr  J.  Wright,  director  NPU  Group,  was 
presented  with  a  certificate  of  honorary 
life  membership  of  the  South  African 
Retail  Chemists'  and  Druggists'  Asso- 
ciation (SARCADA)  at  Mallinson  House, 
on  September  18.  Making  the  presentation 
was  Mr  J.  B.  Israelsohn,  the  Association's 
honorary  secretary  who  has  pre- 
viously been  eight  times  president  of 
SARCADA  and  is  currently  honorary 
treasurer  of  the  Pharmaceutical  Society 
of  South  Africa  and  also  a  member  of 
the  Pharmaceutical  Society  of  Grsat 
Britain.  The  hand-illuminated  certificate 
is  only  the  second  of  its  kind  to  be 
awarded  outside  South  Africa;  the  pre- 
vious award  was  to  Mr  Harold  Moss  in 
1966  when  he  was  NPU  vice-chairman. 

In  addressing  Mr  Wright,  Mr  Israel- 
sohn said  the  Association's  award  was 
presented  in  recognition  of  Mr  Wright's 
achievements  for  pharmacy  during  his 
many  years  with  the  NPU.  The  Associa- 
tion   itself    had    adopted    many  NPU 


schemes  and  services,  one  or  two  of 
which,  he  said,  were  already  rivalling 
those  at  the  NPU  in  size  and  popularity. 
The  award  had  also  been  made,  said  Mr 
Israelsohn,  as  a  symbol  of  the  co-opera- 
tion between  their  two  organisations  —  of 
the  links  which  he  hoped  would  continue 
and  develop  in  the  future. 

Accompanying  Mr  Israelsohn  at  the 
presentation  were  his  South  African  col- 
leagues, Mr  B.  A.  Jacobson,  chairman  of 
the  South  African  Pharmaceutical 
Development  Corporation  Ltd  and  chair- 
man of  the  Contractual  Committee  of 
the  Pharmaceutical  Society  of  South 
Africa  and  also  an  honorary  fellow  of  the 
Pharmaceutical  Society  of  Great  Britain, 
and  Mr  I.  Galloway,  general  manager  of 
the  checking  and  pricing  bureaux  of  the 
TPS  Mutual  Trust  section  of  the  South 
African  Society.  While  in  the  United 
Kingdom,  the  South  African  party  is 
making  a  particular  study  of  prescription 
pricing  and  price  checking  methods. 


Immunisation  is  still  essential  saysOHE 


Immunisation  is  still  an  essential  safe- 
guard to  health,  concludes  an  Office  of 
Health  Economics  report,  "Vaccination." 
Diseases  such  as  polio,  diphtheria,  tetanus 
or  measles  still  represent  a  significant 
hazard  to  life  and  the  author  finds  it  dis- 
turbing that  in  some  areas  of  the  UK 
less  than  two-thirds  of  children  are  prop- 
erly immunised. 

Even  whooping  cough  vaccination  may 
still  provide  net  benefits  to  the  commu- 
nity although  public  and  to  some  extent 
medical  confidence  in  the  vaccination  has 
been  shaken,  says  the  report.  It  may  be 
necessary  to  stop  routine  whooping  cough 
vaccination  in  the  near  future,  if  only  to 
maintain  public  trust  in  and  uptake  of 
the  other  immunisations  available.  Rou- 
tine BCG  vaccination  may  also  be  with- 
drawn within  the  next  10  years  but  on 
the  grounds  of  cost  rather  than  as  a 
safety  precaution. 

Otherwise,  the  report  predicts,  it  is  un- 
likely that  any  major  changes  in  policy 
concerning  vaccination  campaigns  will  be 
made  in  the  next  few  years.  Although 
influenza  vaccination  may  not  be  con- 
sidered essential  in  the  young  and  healthy, 
it  should  certainly  be  made  available  to 


the  elderly  or  chronically  ill,  says  the 
report. 

New  vaccines  anticipated  are  a  cholera 
vaccine  with  improved  efficiency  and 
duration,  a  safer  and  easier  to  use  rabies 
vaccine,  and  vaccines  against  cytomegalo- 
virus and  infectious  and  serum  hepatitis. 
Other  possibilities  are  immOnisation 
against  gonorrhoea  and  viral  cancer. 

The  report  welcomes  the  recent  forma- 
tion of  a  special  sub-committee  of  the 
Joint  Committee  on  Vaccination  and  Im- 
munisation to  inquire  into  the  risks  of 
vaccination  and  argues  that  in  an  ideal 
national  health  care  service  special  provi- 
sions for  compensating  vaccine-damaged 
people  should  not  have  to  be  made,  except 
in  clear  cases  of  negligence,  because  ser- 
vices for  all  the  handicapped  should  be 
adequate.  But  State  compensation  might 
have  the  valuable  effect  of  underlining  the 
poverty  of  provisions  for  the  majority  of 
the  brain-damaged  as  well  as  alleviating 
the  personal  distress  of  vaccine-damaged 
people  and  their  families.  Estimates  that 
there  have  been  about  2,000  cases  of  brain 
damage  as  a  result  of  vaccination  since 
the  start  of  the  NHS  are  "largely  specu- 
lative rather  than  scientifically  proven." 
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Spiralling  cost 
of  drug 
research 


Drug  research  expenditure  by  Imperial 
Chemical  Industries  Ltd  in  the  United 
Kingdom  is  running  at  about  £7m  a  year 
and  next  year  it  will  be  greater  because 
of  inflation  and  expansion  according  to 
Dr  David  G  Davey,  director  of  research, 
ICI's  pharmaceutical  division. 

Dr  Davey,  who  was  addressing  the 
Royal  Society  of  Health's  Pharmaceutical 
Group  Luncheon  Club  on  September  18 
on  the  subject  "The  cost  of  drug  research," 
defined  research  so  far  as  he  was  con- 
cerned as  "to  first  indentify  and  then  con- 
duct the  background,  basic  work  on  a 
candidate  drug.  The  work  of  taking  it  to 
clinical  trial,  developing  suitable  formu- 
lations for  it,  devising  a  process  to  make 
it  en  a  large  scale  we  call  development." 
Their  development  costs  were  roughly 
half  their  research  costs,  he  said.  He  con- 
sidered they  were  "very  lucky  indeed"  if 
they  discovered  a  significant  drug  once 
a  year.  "I  think  I  would  settle  happily 
for  one  every  two  or  three  years."  In 
terms  of  total  research  cost  one  success 
every  two  years  would  cost  £14m  to  find 
and  some  more  millions  to  develop.  A 
return  on  the  investment  would  not  be 
achieved  for  at  least  seven  years  after 
the  discovery  was  made;  meanwhile  re- 
search had  to  go  on. 

No  going  back 

Starting  from  scratch,  research  facilities 
would  cost  £25-£30m  to  replace,  Dr 
Davey  claimed  and  added:  "Install  a  team 
of  scientists  of  our  strength  in  them 
charged  with  the  discovery  of  a  drug: 
Assume  the  scientists  are  lucky  and  they 
discover  a  drug  in  two  years — cost  £l4m. 
You  could  sack  them  then,  if  you  so 
wish,  but  I  assume  that,  invigorated  by 
success,  you  keep  them  going.  You  are 
not  going  to  get  any  money  back  on  your 
investment  for  seven  years  after  the  dis- 
covery was  made.  Add  up  the  money — 
£30m  for  facilities,  7  x  £7m  waiting  for 
money  from  the  initial  discovery,  plus 
some  development  costs,  say  £90m  all 
told  as  an  investment  before  any  return 
is  achieved." 

In  view  of  the  lengthy  time  for  develop- 
ment and  therefore  of  recoupment  of 
financial  reward,  was  the  present  life  of 
a  patent  not  too  short,  asked  one  ques- 
tioner. Dr  Davey  agreed  and  said  there 
was  a  recommendation  in  hand  which 
would  extend  a  patent's  life  to  20  years. 
Britain  would  likely  fall  in  line  with  EEC 
standards  in  that  connection.  Was  enough 
attention  paid  to  formulation  and  should 
not  more  be  spent  on  drug  delivery 
systems  asked  another  questioner.  Yes, 
replied  Dr  Davey  to  the  first  part,  as  for 
delivery  systems  there  was  work  going  on 
with  pilocarpine  for  slow  release  from 
contact  lenses  in  glaucoma  patients. 


In  reply  to  a  question  as  to  whether 
research  costs  could  be  reduced  the 
speaker  said  he  knew  of  no  short  cuts. 
Technological  advances  in  instrumentation 
might  help  but  then  the  instruments  were 
expensive. 

Open  verdict  at  inquest 
on  pharmacist 

A  retired  Peterborough  pharmacist  died 
from  a  drug  overdose  in  an  old  people's 
home  shortly  after  he  had  told  his 
brother  that  he  was  suffering  from  cancer. 
But  a  pathologist's  examination  on  Mr 
Cyril  Lenton,  MPS  (69),  of  The  Peverils 
old  people's  home  in  Peterborough, 
showed  no  trace  of  the  disease. 

An  inquest  heard  Mrs  I.  Truscott,  matron 
at  The  Peverils,  say  that  a  half-empty 
bottle  of  phenobarbitone  tablets  was 
found  in  Mr.  Lenton's  waistcoat  pocket 
after  his  death.  "We  have  not  had  these 
tablets  at  the  home  for  two  years  now," 
she  said. 

Peterborough  coroner,  Mr  E.  Channell, 
said  he  was  not  satisfied  that  Mr  Lenton 
had  intended  to  take  his  own  life  and 
recorded  an  open  verdict. 

Malaria  advice  leaflets 

A  warning  to  travellers  about  the  risk 
of  contracting  malaria  abroad  has  been 
prepared  by  the  Department  of  Health 
for  issue  through  travel  agents  and  other 
organisations. 

The  leaflet  asks  travellers  visiting  any 
of  the  countries  marked  on  the  map  to 
take  anti-malaria  tablets  regularly  and 
to  continue  to  do  so  for  at  least  a 
month  after  leaving  the  area,  but  no 
specific  drugs  are  mentioned. 

Register  losses  in  August 

A  total  of  19  pharmacies  were  lost  to 
the  Society's  register  last  month  when 
eight  pharmacies  newly  opened  up  and 
27  closed  down.  Six  of  the  new  open- 
ings were  in  England  with  two  in  Scot- 
land; seven  closures  were  in  London, 
14  in  the  rest  of  England,  five  in  Scot- 
land and  one  in  Wales. 


Only  one  new  candidate  in 
Irish  Council  election 

There  is  to  be  no  Council  election  for 
the  Pharmaceutical  Society  of  Ireland 
this  year.  When  nominations  closed  on 
September  16  there  was  only  one  new 
candidate,  Mr  lohn  Harnett,  MPSI,  Main 
Street,  Abbeyfeale,  co  Limerick — who  is 
to  replace  Mr  Emmet  J.  Kennelly,  of 
Tralee,  co  Kerry. 

Mr  Kennelly  announced  his  decision 
not  to  stand  for  re-election  at  the  Sep- 
tember meeting  of  the  Council,  explaining 
that  he  was  compelled  to  do  so  for  pressing 
domestic  reasons.  However,  he  promised 
to  continue  his  pharmaceutical  activities 
at  local  level  and  would  always  support 
the  Council  in  their  efforts  to  advance 
the  practice  of  pharmacy.  The  Pharma- 
ceutical Society's  president,  Mr  R.  J. 
Semple,  paid  tribute  to  Mr  Kennelly's 
contributions  to  the  Council  particularly 
his  efforts  in  the  organisation  of  the  Irish 
Pharmaceutical  Congress  in  Tralee. 

Medicines  licence  reminder 

The  Irish  Department  of  Health  is  remind- 
ing manufacturers  that  under  the  Medical 
Preparations  (Licensing  of  Manufacture) 
Regulations  1974,  it  will  be  necessary 
for  them  to  hold  a  licence  from  October 
1,  1975.  This  licence  is  separate  from 
authorisation  to  market  proprietary  medi- 
cines which  comes  into  force  on  October 
1,  1974.  Details  are  available  from  the 
drugs  division,  Department  of  Health, 
Custom  House,  Dublin  1;  applications  I 
should  be  made  by  November  1,  1974. 

Nl  scholarship  offer 

The  Council  of  the  Pharmaceutical 
Society  of  Northern  Ireland  is  inviting 
applications  for  the  T.  Harper  Founda- 
tion, a  scholarship  open  to  members  of 
the  Society  who  wish  to  engage  in  re- 
search or  further  study.  The  Founda- 
tion is  valued  at  £100  a  year,  and 
may  be  received  for  a  second  and  third 
year.  Applications  should  be  lodged  with 
the  secretary  of  the  Society,  73  Univer- 
sity Street,  Belfast,  by  October  16. 


I 


Mr  W.  S.  Bowman 
(left),  Markets 
Editor,  received  a 
gold  watch  on 
completion  of  25 
years  service  with 
C&D  last  week. 
The  presentation 
was  made  by  Mr 
Glanvill  Benn, 
chairman  of  Benn 
Brothers  Ltd 
(publishers  of 
C&D)  at  the 
Group's  annual 
meeting.  Mr 
Bowman  began 
his  pharma- 
ceutical career 
with  Thos 
Edmondson  Ltd, 
Penrith,  and  after 

qualifying  from  the  Royal  Dispensary,  Edinburgh,  served  the  war  years  with  John 
Bell  &  Croyden  Ltd  in  London,  later  joining  Burroughs  Wellcome  &  Co  in  first  the 
sales  then  the  marketing  divisions.  At  C&D  he  has  seen  five  office  moves 
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The  ultimate  in  simple  TB  therapy 

_  New  t 
Rimactazid 

combines  Rimactane@(rifampicin) 

and  isoniazid 

Available  in  two  strengths. 

Rimactazid  300  contains:  Rimactazid  150  contains: 

300  mg  Rimactane  (rifampicin)  150  mg  Rimactane@(rifampicin) 
and  150  mg  isoniazid.  and  100  mg  isoniazid. 

Look  out  for  prescriptions  as  follows: 

For  patients  50kg  (8  stone)  and  over 
T^JZuHactozti 300 

*/Pl  ioo*si$.  jjr  c.n.  |a|| 

For  patients  under  50kg  (8  stone) 
7^7&»i*ctazQ)150 
^/li.  100*$iq.  ~jfj*  o.  Hi. 

To  dispense  separate  drugs  will  defeat  the  prescriber's 
intention  of  ensuring  both  drugs  are  taken  together. 

C  I   B  A 


only  available  in  Securitainers  of  100  tablet?. 


RZ1 


422    Chemist  &  Druggist  28  September  1974 

Philips  are  doing  something 


September  1974 


Chemist  &  Druggist  423 


beautiful  this  autumn 


Massive  TV  and  Press  support  for  Philips  Beauty  Care  Products 

From  Autumn,  Philips  will  be  backing  you  with  a  series 
of  powerfully  persuasive  advertising  campaigns  on  TV 
screens  and  in  newspapers  and  magazines. 

Here's  a  brief  run-down  on  the  kind  of  support  you  can  expect: 

Ladyshave 

120  thirty-second  spots  on  ITV, 
Midlands,  Wales  and  West,  South, 
Anglia  and  South  West.  Will  be  seen 
by  80%  of  all  women.  Estimated 
impact:  105,464,000.  5  Average  O.T.S. 

Philips  Toothbrushes 

Big  space,  super-selling 
advertisements  in  Radio  Times,  T.  V. 
Times,  Daily  Telegraph  Magazine, 
Weekend  and  Tit  Bits.  j 
Will  be  seen  by  70%  of  ABC1  1 
Adults,  with  4.2  opportunities  to  see. 
Estimated  impacts  43,823,000. 


Philips  Sunlamps 

We're  keeping  up  the  pressure  with 
a  powerful  after-holiday  campaign  in 
Radio  Times,  T.V.  Times,  Weekend, 
Punch  and  Reader's  Digest. 

That's  70%  of  all  buyers,  giving 
them  nearly  4  opportunities  to  see. 
Estimated  impacts  104,542,000. 


When  and  where  it's  all  happening 

Philips  Sun  Lamps       Sept  2-Oct  14    Magazines  & 

Newspapers 

Philips  Toothbrushes    Oct-Nov         Magazines  & 

Newspapers 

Philips  Ladyshave       Oct  21-Nov  11  Nationwide  TV 

Support  like  this  means  big  business.  Make  sure 
your  stocks  of  Philips  Beauty  Care  are  enough  to 
satisfy  an  enormous  demand. . . 


Available  on  request 


The  Ladyshave  3-D  showcard  in  full  colour,  also 
the  Philips  Range  brochure  showing  ^//appliances. 


PHILIPS 

Simply  years  ahead. 
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Introducing  Carmolis. 
What's  good  for  the  customer 
is  good  for  the  chemist. 

Surprising  as  it  may  seem,  in  the 
pharmaceutical  business  a  healthy  customer 
can  be  a  good  customer. 

You  see,  if  your  customers  come 
in  looking  like  they've  been  left  outdoors  all 
night,  and  you  recommend  them  a 
really  effective  tonic,  the  chances  are  those 
customers  will  remember  you. 

And  the  next  time  they've  got  some 
minor  ailment,  they'll  probably  come  and 
ask  your  advice  again. 

We  suggest  you  recommend  a  product 
you've  never  heard  of.  Carmolis. 

Carmolis  is  a  herbal  therapy 
that's  made  to  a  300  year  old  recipe  created 
by  Carmelite  monks  in  Switzerland. 

It's  effective  in  the  relief  of  a  surprising 
number  of  minor  ailments.  It  relieves 
digestive  disturbances  and  flatulence ;  it 
alleviates  the  symptoms  of  colds  ; 
it  relieves  the  misery  of  catarrh  and  soothes 
sore  throats  ;  it  freshens  the  breath 
and  cleans  the  palate.  A  pretty  bold  claim 


for  a  new  product,  you  re  probably  saying. 

Maybe,  but  we're  a  fairly  cautious  lot 
at  Dendron,  and  we  don't  usually  launch  new 
products  unless  we're  sure  about  them. 
As  you  know,  we've  had  some  success  with 
such  products  as  Blisteze,  Medijel,  DDD  and 
Dentinox  and  we're  quietly  confident  that 
Carmolis  is  going  to  be  just  as  successful. 

So  we're  asking  you  to  stock  Carmolis, 
recommend  it  to  your  customers,  and  see 
what  happens. 

It  doesn't  take  up  much  shelf  space,  and 
there's  a  healthy  profit  to  be  made  out  of  it. 

So  give  Carmolis  a  try, 
and  we  promise  you'll  feel  all 
the  better  for  it. 

Available  from  Dendron, 
telephone  Watford  292c  1, 
or  your  usual  wholesaler. 

Dendron  Ltd* 

94-98  Rickmansworth  Road, 
Watford,  Herts 
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Mr  R.  G.  Witcombe,  DFC,  FPS,  has  re- 

ired  as  superintendent  of  the  National 
5harmaceutical  Union's  information  de- 
triment. 

Mr  Witcombe  qualified  PhC  from  The 
Square  in  July  1934  where  he  was 
iwarded  a  Silver  Medal  for  his  attain- 
nents  in  pharmaceutical  chemistry.  He 
hen  entered  private  retail  practice  where 
le  stayed  for  five  years  before  joining 
he  RAF  as  a  volunteer  in  1940.  He  saw 
;onsiderable  action  as  a  pilot  with  Coastal 
Command  and  was  seriously  injured  in 
in  air  crash  in  1943.  He  was  awarded 
lis  DFC  in  1942.  Mr  Witcombe  joined  the 
SJPU  information  department  in  1960  and 
Decame  its  superintendent  three  years 
ater.  Miss  R.  A.  Jones,  BPharm,  MPS, 
s '  to  succeed  Mr  Witcombe  as  superin- 
lendent  of  the  department.  Miss  Jones 
pent  two  years  in  major  London  teach- 
ng  hospitals  and  a  further  four  years  in 
etail  pharmacy  before-  joining  the  NPU 
taff  in  1968. 


Mews  in  brief 

]  The  index  of  retail  prices  for  all  items 
,r  August  was  109-8  (January  1974  = 
00),  an  increase  of  01  per  cent  on  July 
nd  16-9  per  cent  over  the  year. 
]  The  rate  of  clearance  of  ethanol  from 
le  blood  increases  with  increased  levels 
f  leucocyte  ascorbic  acid,  according  to 
:  report  in  last  week's  The  Lancet.  The 
itivity  of  alcohol  dehydrogenase,  the 
ain  enzyme  concerned  in  ethanol  metabo- 
;m,  may  depend  on  ascorbic  acid 
turation. 

Many  time-expired  medicines  are  still 
und  and  effective,  claims  a  leading 
tide  in  a  recent  World  medicine.  A 
larmacist  inspecting  such  a  medicine 
d  finding  it  satisfactory  should  extend 
e  time  limit.  Drugs  now  offered  in 
[uid  form,  eg  kaolin   mixtures,  could 

I    presented  in  solid  form  to  be  sus- 

i  nded  in  fluid  only  when  needed,  the 

I  :icle  suggests. 

The  National  Chamber  of  Trade  has 

I  oduced  a  window  poster  for  display  by 

5  apkeepers  to  draw  attention  to  rates 
I  ied  on  commercial  premises  during  the 
I  rrent  election  campaign.  The  aim  is  to 
I     to  ensure  that  commercial  premises 

s  not  discriminated  against  and  the 
M  ster  is  said  to  have  been  carefully 
;  rded  to  appeal  to  the  public  at  large, 
■  hout  attacking  or  supporting  the  de- 
\  red  policies  of  any   of  the  political 

6  ties.  The  National  Chamber  has  also 
A  aed  a  list  of  20  questions,  on  such 
3  ints  as  price  control,  VAT  and  smaller 
n  tinesses,  which  it  asks  local  chambers 

put  to  each  of  the  local  candidates 
I  fore  polling  day. 
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Topical  reflections 

BY  XRAYSER 


Current 

So  much  in  last  week's  issue  is  covered  by  the  title  of  this  column  that  it  is 
difficult  to  know  where  to  begin.  I  have  read  your  editorial  comment  on 
the  Care  chemist  case,  and  you  have  done  well  to  remind  members  of  the 
Society  of  the  background  to  the  forthcoming  inquiry  and  to  the 
obligations  of  the  Statutory  Committee  in  general. 

There  have  been  cases  of  advertising  before  the  Committee  on  several 
occasions  when  a  full  investigation  has  been  made  into  the  circumstances 
of  each  case  and,  regretable  though  it  may  seem,  as  you  suggest,  that  this 
matter  has  been  allowed  to  get  as  far  as  it  has,  the  situation  appears  to 
call  for  the  same  thorough  sifting  as  took  place  in  the  earlier  cases.  And 
from  the  fact  that  an  inquiry  has  been  directed  one  gathers  that  the 
complaint  has  not,  in  the  words  of  the  Regulations,  been  regarded  as 
either  "frivolous  or  time-barred." 

It  is  very  important  that  an  individual — for,  as  Mr  Youings  reveals  in  his 
letter,  it  was  an  individual — should  have  access  to  the  Statutory  Committee, 
either  through  the  Council  of  the  Pharmaceutical  Society  or  by  direct 
approach.  Mr  Youings  refers  to  the  complainant  as  "at  present  unknown," 
and  I  think  that  is  as  it  should  be,  at  least  at  this  stage. 

At  this  point  perhaps  it  is  not  irrelevant  to  refer  to  the  paragraph  titled 
"Hypermarkets  no  threat  to  specialist  retailers"  (p384).  Mr  J.  D.  Fairclough, 
managing  director  (development).  Hypermarket  (Holdings)  Ltd  (what 
would  we  do  without  parentheses?),  speaking  to  a  conference  at  Brighton, 
claimed  that  central  shopping  areas  had  improved  enormously  to  the 
benefit  of  the  shopper,  spurred  on  by  the  hypermarket  opposition. 

The  retailer,  said  the  m.d.  (d)  H  (H)  Ltd  (see  above),  who  adapted  to 
meet  the  changing  situation,  or  who  specialised,  was  gaining  from  the 
influx  of  shoppers  into  the  area.  But  surely  the  specialist  in  such  a  situation 
is  the  hypermarket  itself,  which  makes  a  speciality  of  keeping  only  the 
popular,  fast-moving  type  of  merchandise.  It  is  unlikely  to  produce  on 
demand  Brand's  meat  lozenges  for  tourists,  athletes,  invalids,  "a  meal  in 
your  vest  pocket." 

Shoplifting 

At  the  same  meeting  there  was  a  call  for  a  "continuous  and  sustained 
campaign  of  advertising  sponsored  by  the  Home  Office  or  the  national 
newspapers,  the  BBC  and  the  IBA,  to  warn  parents,  teachers  and  children 
of  the  social  evil  of  shoplifting  and  help  cut  the  £200m  worth  of  pilferage  ' 
losses  by  retailers.  Mr  F.  R.  Pegg,  who  chaired  the  meeting,  said  that 
shoplifting  was  a  crime  and  a  social  evil  and  had,  as  such,  reached  crisis 
level. 

The  speaker  is  chief  executive  of  a  firm  of  security  specialists  and,  as  such, 
should  know  a  great  deal  about  it.  Yet  with  all  the  suggestions  put  forward, 
which  involved  suspicion  of  everyone  entering  the  premises,  from  customer 
to  employee,  nothing  appears  to  have  been  said  about  the  contributory 
factor  of  the  invitation  extended  by  reason  of  the  haphazard  method  of 
display  of  the  shops  themselves.  One  would  not  go  and  work  in  the  back 
garden  after  having  previously  divested  oneself  of  a  gold  watch  and  left 
it  at  the  front  of  the  house  in  full  view  of  passers  by. 

Identification 

I  am  grateful  to  Mr  J.  B.  Grossetfor  his  letter  (p404).  If  he  really  wants  to 
see  a  photograph  of  the  author,  full-face  and  profile  may  be  seen  on 
application  to  the  proper  quarter,  though  that  might  involve  search  through 
official  volumes ! 
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Over  the  counter  medicinals 

Diarrhoea  treatment 

Diatabs  tablets  have  been  introduced  for 
the  symptomatic  treatment  of  diarrhoea. 
Each  contains  activated  attapulgite  250mg, 
colloidal  silicon  dioxide  55mg,  and  mor- 
phine hydrochloride  0.35mg  (50  tablets, 
£0-30).  A  display  outer  (£228,  trade)  is 
available  containing  12  units  (Kirby 
Pharmaceuticals,  Mildenhall,  Bury  St 
Edmunds,  Suffolk  IP28  7 AX). 

Slimming 

Contour  meals 

Wander  Ltd  have  introduced  a  new  range 
of  slimming  foods  called  Contour.  There 
are  eight  meals:  spaghetti  Bolognese 
(£0-37),  shepherd's  pie  (£0  35),  curry  and 
rice  with  chicken  (£0-37),  curry  and  rice 
with  beef  (£0-35),  supreme  of  vegetable 
and  chicken  (£040),  casserole  of  veget- 
able and  beef  (£0-37),  thick  vegetable, 
and  beef  and  vegetable  soups  (£023, 
£0-25). 

Every  meal  has  fewer  than  350  calories 
(each  soup  less  than  200  calories)  and 
contains  one  third  the  adult  daily  protein, 
vitamin  and  mineral  requirements.  The 
meals  come  in  cartons  containing  two 
sachets,  the  contents  of  which  are  added 
to  water  and  cooked  for  15-20  minutes. 

The  products,  previously  nationally 
available  in  Boots,  are  now  available 
nationally  to  other  retail  pharmacies,  fol- 
lowing successful  test  market  in  the  south- 
ern television  area.  Advertising  is  appear- 
ing in  the  women's  Press  and  up  to 
November  in  slimming  publications.  Fur- 
ther television  and  Press  advertising  is 
planned  for  January  1975  and  bonus 
offers  are  available  (Wander  Ltd,  Food 
Products  Division,  Kings  Langley,  Herts). 

Cosmetics  and  toiletries 

A  spicy,  woody  fragrance 

Shanida  is  the  latest  fragrance  from 
Yardley,  described  as  a  spicy,  woody 
fragrance  with  a  delicate  citrus/floral  top 
note.  The  range  consists  of  perfume 
(£1-53),  Cologne  (£1-13),  mini-spray 
(£0-80),  talc  (£0-51),  creme  bath  (£0-94), 
foam  bath  (£0-94)  and  soap  (£0-28)  (Yard- 
ley  of  London  Ltd,  33  Old  Bond  Street, 
London  W1X  4AP). 

For  beautiful  eyes 

Maybelline  have  introduced  two  new  eye 
make-up  products.  The  first,  on  sale  in 
October,  is  Great  Shadow  (£0.38),  a  cream 
eyeshadow  that  is  said  to  last  all  day 
without  creasing.  It  has  a  light,  smooth 
texture  that  is  easy  to  apply  and  blends 
evenly  over  the  lid.  The  shadow  is  in  a 
choice  of  eight  shades — blue,  baby  blue, 
plum  brown,  grape,  teal,  pink,  green, 
brown — and  is  waterproof.  To  support 
the  launch   of  the  product,  Maybelline 


are  planning  a  television  campaign  to 
begin  October  28,  and  advertisements  will 
appear  in  magazines  from  November. 

The  second  product,  for  sale  at  the  end 
of  November,  is  Shade  'n  Shine  (£0-55),  a 
powder  shadow  palette  containing  two 
shadows — one  matte  and  a  toning  frost 
highlighter.  The  palette  comes  in  a  tor- 
toiseshell  case  with  its  own  applicator. 
There  are  eight  sets  with  such  toning 
colour  combinations  as  sea  green  and 
vanilla  frost,  peacock  blue  and  blue  pearl 
and  turquoise  and  lime  mist.  National 
television  advertising  for  the  product  will 
begin  at  the  end  of  November,  and  maga- 
zine advertising  in  December  (Plough 
(UK)  Ltd,  Penarth  Street,  London  SE15). 

Bonne  Bell  sun  bloc 

The  latest  in  Bonne  Bell's  ski  range  is 
Sun  Bloc  (£090),  a  non-greasy,  non- 
drying,  clear  sun  screen  which  is  said  to 
be  suitable  fpr  protection  when  ski-ing. 

They  have  also  introduced  a  protein, 
lash-lengthening  mascara  (£0-95)  that  is 
water-resistant  and  comes  in  either  ripe 
plum  or  blue  indigo  colours,  and  an 
automatic  eyeliner  (£0-95)  that  has  a  slim 
tapered  brush  to  make  application  easier 
and  comes  in  a  spill-proof,  leak-proof 
container  in  one  colour  only  —  green 
jeans;  more  colours  will  be  added  later 
(Bonne  Bell  Ltd,  York  House,  Empire 
Way,  Wembley,  Middlesex). 

For  nail  protection 

The  latest  in  the  Kamera  Klear  range  by 
Leichener  are  nail  gloss  undercoat  and 
nail  gloss  supercoat.  The  undercoat  (£0-28) 
protects  nails  from  any  harmful  effects 
of  nail  polish,  providing  a  smooth,  even 
base  on  which  nail  colour  may  be  added. 
The  supercoat  (£0-28)  is  colourless,  and 
helps  to  prevent  nail-varnished  nails  chip- 
ping. Both  products  are  for  sale  in  Octo- 
ber (L.  Leichener  (London)  Ltd,  436 
Essex  Road,  London  Nl  3PL). 

Two-in-one  make-up 

Shimmering  creme  puff  (£0-74)  is,  say 
Max  Factor,  a  blend  of  feather-light 
foundation  and  super-fine  shimmering 
powder.  It  can  be  worn  on  its  own  as  a 
foundation  to  give  the  face  a  soft,  gleam- 
ing, natural  colour,  or  over  foundation 
to  set  make-up  with  a  "shimmering  irri- 
descence."  The  product  is  applied  to  the 
face  with  its  puff  or  buffed  with  the  ringer 
tips  to  give  a  more  intense  shimmer.  It 
comes  in  four  shades — tempting  touch,  a 
natural  pink;  candle  glow,  a  deeper  pink; 
true  beige,  a  light  beige,  and  nouveau 
beige,  a  "neutral"  beige.  Creme  puff 
comes  in  a  circular  midnight  blue  com- 
pact, decorated  with  a  gold  MF  mono- 
gram. The  refill  (£0.48)  comes  in  the  same 
gold-decorated  blue,  both  have  puffs. 

They  also  introduce  a  collection  of  shiny, 
pressed  powder  eye  shadows  called  Buff- 
on  eye  shadows  (£0-50).  The  shadows, 
which  will  be  on  sale  from  October  1, 
come  in  translucent  blue,  rectangular 
compacts  with  a  sponge-tip  applicator, 
and  there  are  nine  colours  in  the  range 
(Max  Factor  Ltd,  16  Old  Bond  Street, 
London  W1X  4BP). 

Nail  decoration  from  Miners 

Multi-coloured,  water-slide  nail  transfers 
(£0-29)  that  are  applied  over  nail  polish, 


have  been  introduced  by  Miners.  There 
are  two  sets  of  transfers  —  "natural"  with 
transfers  of  a  fish,  frog,  squid,  banana 
and  penguin,  and  "zany"  including  trans- 
fers of  a  moon,  stars  and  an  ace  —  and 
each  pack  consists  of  five  sheets  of  trans- 
fers with  each  sheet  having  enough  for 
two  applications.  The  transfers  come  in 
three  sizes  on  each  sheet  so  that  they  fit 
the  different  nail  sizes.  They  are  said  to 
last  as  long  as  the  nail  polish  and  can 
be  removed  with  nail  polish  remover. 
Miners  have  added  three  plain  nail  polish 
shades  (£01 9)  to  their  range  —  gold,  silver 
and  navy,  (Myram  Picker  Ltd,  Hook  Rise, 
Kingston  By-Pass,  Surbiton,  Surrey). 

A  .refining  moisture-creme 

Elizabeth  Arden  have  introduced  a  skin 
care  creme  to  their  personal  skincare 
system,  that  is  suitable  for  all  skin  types. 
Called  Visible  Difference,  refining  moisture 
creme  complex  (£8  00)  because  it  is 
claimed  that  the  beneficial  results  of 
using  the  cream  are  visible  after  14  to  21 
days,  the  creme  has  a  deep  penetrating 
action,  infiltrating  each  cell  with  moisture 
to  improve  "the  skin's  tone,  texture,  resi- 
liency, clarity  and  light  reflection."  The 
cream  comes  in  one  size  only,  neatly 
packaged  in  a  pale  pink  box  and  is  for 
sale  October  14  (Elizabeth  Arden  Ltd,  20 
New  Bond  Street,  London  W1A  2AE). 

Surgical 

Pressure  sore  prevention 

The  Flowform  sacral  pad  conforms  to 
weight  bearing  areas  of  a  patient's  body 
and  so  prevents  formation  of  pressure 
sores.  The  pad  is  a  PVC  envelope  con- 
taining expanded  polystyrene  beads  in  a 
liquid  medium  (£8-21). 

Flowform  heel  pads  (£8-21)  are  de- 
signed to  fit  around  the  heels  of  bed- 
ridden patients  (J.  G.  Franklin  &  Sons 
Ltd,  Coronation  Road,  High  Wycombe, 
Bucks). 
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Get  off  to  a  good  start 
with  Ayds'  two-week  pack. 


Now  a  two-week  pack  of  Ayds1  Slimming  Plan  is  The  Ayds  Case  History  advertising  will  be 

permanently  available  to  your  customers.  To  get  them  heavier  than  ever  and  will  be  appearing  in  full 

off  to  a  good  slimming  start  To  introduce  them  to  Ayds  pages  in  Woman,  Family  Circle,  Sunday  Mirror, 

and  so  to  encourage  them  to  buy  the  regular  one  Sunday  Express,  Sunday  Times  and  Observer 

month's  Slimming  Plan.  To  increase  your  sales  of  Ayds.  Magazines  and  the  Sunday  Post 


To  get  you  off  to  a  good  start  we'  re  chargi  ng  1 2  as  1 1 
on  all  orders  placed  for  the  two-week  packs. 

Order  now  from  your  Cuticura  Representative  or  your  usual  wholesaler 

while  special  terms  are  available. 


CUTICURA  LABORATORIES  LIMITED,  MAIDENHEAD,  BERKS. 
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At  a  time  like  this, 
you  could  do  with  a  good  drink. 


We  suggest  Complan. 
Last  year,  in  spite  of  the  economic 
situation,  Complan  sales  increased  by  14%. 
This  year's  going  to  be  even  better. 

Advertising  like  never  before. 

The  biggest  ever  advertising  campaign 
for  Complan  breaks  this  October.  You'll  see 
Complan  in  the  National  Press  and  in  full 
colour  in  women's  magazines. 

£150,000  Television  Campaign. 

Complan  goes  on  TV.  in  a  big  way 


starting  October  21st. 

Tests  of  the  commercial  in  Midlands 
and  Lancashire  have  proved  a  tremendous 
success. 

Sales  of  Complan  already  up  22%  in 
Midlands. 

34%  up  in  Lancashire. 

Stock  up  before  it's  too  late. 

From  October  21st  we're  expecting 
more  customers  than  ever  before. 
Make  sure  youre  ready. 
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Scholl  sports  sponsorship 

Scholl  (UK)  Ltd,  182  St  John  Street, 
London  EC1P  1DH,  are  to  sponsor  the 
opening  game  of  the  Capital  Basketball 
League,  a  new  London  league,  on  Sep- 
tember 27,  at  the  Michael  Sobell  Sports 
Centre,  Islington.  The  match  is  between 
the  Highbury  Hawks  and  the  US 
Marines  and  there  will  be  match  posters 
for  display  in  clubs  and  sports  centres 
advertising  Scholl's  foot  remedies.  Ban- 
ners at  the  match  will  promote  their  other 
products  including  sports  anklets,  knee- 
caps and  footsprays.  This  is  the  first 
sports  sponsorship  for  Scholl,  and  next 
year  they  plan  to  sponsor  the  Capital 
League  in  a  knock-out  competition  and 
are  to  help  finance  an  instructional  pro- 
gramme on  basketball  for  Yorkshire 
television. 

Buy  two,  get  one  free 

The  latest  offer  in  the  "Co-op  cuts  your 
cost  of  living"  campaign  is  a  free  pro- 
duct for  every  two  bought.  The  cam- 
paign lasts  until  November  9  in  which 
time  the  consumer  may  buy  as  manv  of 
the  20  products  on  offer  that  are  listed 
on  promotion  leaflets.  The  products  are 
—  Vaseline  shampoo;  Gillette  Platinum; 
Right  Guard,  Day-Long;  Dry  Look; 
Pearl  Drops;  Supersoft  shampoo;  John- 
son's baby  soap  and  nappy  liners;  Col- 
gate toothpaste  and  Personna  Platinum 
blades.  Each  product  contains  a  proof- 
of-purchase  token  which  may  be  re- 
deemed against  an  identical  or  similar 
product. 


as* 


*  compact  counter  display  unit  from 
Jrookes  Anestan  Ltd,  1  Thane  Road 
Vest,  Nottingham  NG2  3AA,  that  holds 
ix  60-g  packs  of  Femfresh  and  is 
ibtainable  from  the  maker's 


A  counter  display  unit  holding  the  new 
12-g  tin  of  Mentholatum  Balm  from 
Mentholatum  Co  Ltd,  Slough,  Bucks 


Care  babycare  promotion 

Prizes  worth  £1,000  are  being  offered  in  a 
competition  for  mothers  being  run  during 
a  Care  chemist  promotion  of  babycare 
products  from  September  30  to  October 
12.  The  competition,  "Find  the  family," 
asks  the  competitors  to  match  babies  to 
their  parents  from  a  series  of  pictures 
and  will  be  supported  by  Press  advertis- 
ing. The  products  on  offer  at  reduced 
prices  during  the  promotion  are:  All 
Frech  baby  bottom  wipes;  Q  Tips; 
Johnson's  nappy  liners,  baby  powder, 
shampoo,  lotion;  Delrosa  rose  hip  syrup 
and  orange  and  rose  hip  syrup;  Caroline 
disposable  nappies. 

Philips  autumn  advertising 

Philips  Electrical  Ltd,  Century  House, 
Shaftesbury  Avenue,  London  WC2H  8AS, 
are  planning  an  advertising  campaign  for 
their  products  this  autumn.  The  Lady- 
shave  will  feature  in  30-second  commer- 
cials in  the  Midlands,  Wales  and  Wes\ 
South,  Anglia  and  South  West  television 
regions  from  October  21  until  November 
1 1 .  Advertisements  in  the  Radio  Times, 
TV  Times,  Daily  Telegraph  magazine, 
Weekend  and  Titbits  will  feature  Philips 
toothbrushes  and  Philips  sunlamps  will 
appear  in  the  Radio  Times,  TV  Times, 
Weekend,  Punch,  and  Reader's  Digest. 

Last  week! 

The  bonus  offer  of  12  for  11  offered  by 
Ford  Jackson  &  Co  (Sales)  Ltd,  129 
Church  Street,  Castleford,  Yorks,  on 
Cabdrivers,  lasts  until  October  5.  National 
advertising  for  the  product  is  to  include 
the  Daily  Mirror,  Sunday  Mirror,  The 
Sun.  News  of  the  World,  Sunday  People, 
Woman  &  Home,  Woman,  Woman's 
Own,  Woman's  Weekly,  Woman's  Realm. 

Tommee  Tippee  promotions 

The  latest  Tommee  Tippee  counter  dis- 
play unit  holds  a  selection  of  hanging 
card  lines  with  space  at  the  bottom  for 
boxed  items.  Jaquelle  Sales  division, 
Jackel  &  Co  Ltd,  Kitty  Brewster  Estate, 
Blyth,  Northumberland  NE24  4RG,  are 
offering  a  5  per  cent  discount  on  orders 
of  the  complete  unit.  They  are  also  offer- 
ing a  free  fork  and  spoon  set  worth  35p 
with  every  double  hot  plate,  and  14p  off 
the  retail  price  of  their  Cool  Duck 
teether.  During  the  pre-Christmas  period, 
they  are  giving  away  36  2-handled  trainer 
mugs  with  every  order  of  £40  or  over 
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for  chemists  to  sell  or  to  offer  free  with 
each  Tommee  Tippee  purchase  —  header- 
cards  are  available  for  chemists  interested 
in  this  promotion. 

Change  of  distributor 

From  September  30,  WB  Pharmaceuticals 
Ltd,  will  market  the  product  Gefarnil,  by 
Crookes  Laboratories.  Distribution  will 
be  by  Boehringer  Ingelheim  Ltd,  Southern 
Industrial  Estate,  Bracknell,  Berks.  All 
orders  should  be  sent  to  wholesalers  in 
the  normal  way.  For  an  initial  period 
the  product  may  carry  the  Crookes  label 
and  this  should  be  used  in  the  normal 
course  of  trading  until  such  stocks  are 
exhausted. 

Distamine  125mg  tablets 

Dista  Products  Ltd,  Fleming  Road,  Speke, 
Liverpool  L24  9LN,  are  introducing 
Distamine  125mg  tablets  on  October  1. 
Each  contain  125mg  d-penicillamine  base 
and  are  white,  biconvex  coated  tablets 
8mm  in  diameter  (100,  £5-88  trade).  Dista- 
mine is  also  available  as  tablets  of  250mg 
d-penicillamine  base  and  for  the  time 
being,  as  capsules  of  150mg  d-penicilla- 
mine hydrochloride. 

Distamine  capsules  150mg,  at  present 
in  clear  colourless  capsule  shells,  will, 
with  effect  from  batch  no  A32338,  be 
supplied  in  opaque  white  capsule  shells. 

Discontinued 

Bencard,  Great  West  Road,  Brentford 
Middlesex  TW8  9BE,  have  discontinued 
the  following  products:  Becovite  tablets 
and  elixir;  Befortiss  tablets  and  elixir; 
Complevite  tablets;  Pregnavite  tablets. 
These  products  have  been  replaced  in 
the  Bencard  range  by  Orovite  for  Beco- 
vite and  Befortiss;  Pregnavite  Forte  F 
for  Pregnavite;  and  Juvel  for  Complevite. 

Change  of  Irish  distributor 

From  October  1,  Messrs  May  Roberts 
Ltd,  of  Dublin  will  be  sole  importers  and 
distributors  of  the  medical  products  of 
WB  Pharmaceuticals  Ltd.  Orders  will  be 
supplied  on  the  same  terms  as  for  their 
previous  distributors. 

Burinex  injection  new  size 

A  4ml  size  (5  ampoules,  £1-40  trade)  of 
Burinex  injection  (bumetanide  0-25mg 
per  ml)  is  available  from  Leo  Labora- 
tories Ltd,  27  Uxbridge  Road,  Hayes, 
Middlesex  UB4  0LF. 

Agency  appointed 

Inter-Pharm  Ltd,  21  Conduit  Street,  Lon- 
don Wl,  have  appointed  Castlereagh  and 
Pioneer  Agencies  as  their  selling  repre- 
sentatives in  the  UK  for  No-Doz 
Awakeners. 

New  size  introduced 

Berk  Pharmaceuticals  Ltd,  Station  Road, 
Shalford,  Guildford,  Surrey  GU8  8 HE, 
have  introduced  a  25-ml  bottle  of  Silbe 
Inhalant  (£0-38)  which  replaces  the  21-ml 
pack  now  out  of  stock. 

New  distributors 

Paterson  Products  have  announced  that 
from  October  31  Johnsons  of  Hendon 
Ltd  will  cease  the  distribution  of  the 
Paterson  range  of  chemicals  and  equip- 
ment. The  distribution  of  all  Paterson 
products  in  the  UK  will  then  be  carried 
out  by  Rollei  (UK)  Ltd,  Denington 
Estate,  Wellingborough,  Northants. 

Continued  on  p  430 
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Press  campaign  for  Babettes 

The  heaviest  Press  campaign  ever  run 
for  Babettes  disposable  nappies,  from 
Bowater-Scott  Corporation  Ltd,  Bowatei 
House,  Knightsbridge,  Lond">n  SW1,  be- 
gan on  September  21. 

Over  £45,000  is  being  spent  on  18  full- 
page  colour  advertisements  in  eight 
national  women's  magazines:  Woman's 
Realm,  Woman's  Own,  Living,  Family 
Circle,  True  Story,  True  Romances, 
Mother,  and  Maternity  and  Mothercraft 

One  advertisement  shows  a  bottle  of 
liquid  being  poured  on  to  a  nappy, 
illustrating  that  "a  Babettes  nappy  can 
comfortably  absorb  more  than  a  baby's 
bottleful  of  liquid".  The  other  features 
a  nappy  change  to  demonstrate  "the 
absorbing  story  of  why  Babettes  nappies 
are  so  comfortable". 

Simple  Soap  offer 

Albion  Soap  Co  Ltd,  77  Station  Road, 
Hampton,  Middlesex,  are  offering  three 
Simple  Soaps  banded  together  for  £0.29, 
a  saving  of  81p.  There  is  a  free  counter 
dumper  with  every  direct  order. 

Display  aid 

The  latest  display  stand  from  Solport 
Bros  Ltd,  Portia  House,  Goring  Street, 
Goring  by  Sea,  Worthing,  Sussex  BN12 
5 AD,  holds  10  each  of  nail  files,  scissors 
in  cases,  tweezers,  two  sizes  of  emery 
boards,  and  orange  sticks. 

Ayds  advertising 

Cuticura  Laboratories  Ltd,  Maidenhead, 
Berks,  are  featuring  full-page  advertise- 
ments for  Ayds'  Slimming  Plan  in  Woman, 
Family  Circle,  Sunday  Mirror,  Sunday 
Express,  Sunday  Times  and  Observer 
magazines  and  the  Sunday  Post. 

Advertising  campaign 

Supporting  the  recent  repackaging  of  the 
Recital  range,  L'Oreal,  Golden  Ltd,  18 
Bruton   Street,  London  W1A   1BX,  are 


The  chairman  of  the  Parfums  Lubin, 
Monsieur  Yves  Pellerin  (left)  arrived 
from  France  for  the  launch  of  their  new 
perfume  "L"  de  Lubin  last  week  (see 
C&D,  July  6,  p11).  With  him  is  Mr 
Reginald  Llewellyn,  managing  director. 


launching  an  advertising  campaign  which 
will  feature  advertisements  in  the  Daily 
Mail  and  will  last  until  December. 

LP  aerosol  name  change 

From  October  1,  LP  aerosol  will  be 
marketed  under  the  name  Locabiotal 
(£0-78  trade).  Servier  Laboratories  Ltd, 
Horsenden  Lane  South,  Greenford, 
Middlesex  UB6  7PW,  say  existing  packs 
of  LP  aerosol  will  not  be  recalled. 

No  more  orders 

Allen  &  Hanburys  Ltd,  London  E2,  have 
cleared  all  their  remaining  stocks  of 
Isogel  2-kg  dispensing  pack,  and  no 
further  orders  can  be  accepted. 

Addendum  correction 

The  entry  under  Codis  tablets  in  the 
addendum  to  the  September  C&D  Price 
List  is  an  error,  and  Codis  prices  remain 
as  in  the  main  list. 


packs  and  above  (until  October  31). 
Doctor  D's  Products  Ltd,  133  Bethnal 
Green  Road,  London  E2.  Free  bottle  of 
55cc  Interval  skin  tonic  with  every  HOcc 
jar  of  Interval  cleansing  cream. 
Mentholatum  Co  Ltd,  Slough,  Bucks. 
Deep  Heat  rub.  12  invoiced  as  11  on 
standard  size;  6  as  5  or  12  as  10  on 
medium.  Mentholatum  Balm.  12  as  10 
on  12g  tins:  12  as  11  on  jars  and  tubes. 


Bonus  offers 


Cuticura  Laboratories  Ltd,  Maidenhead, 

Berks.   Ayds'   Slimming  Plan,  two-week 

pack.  12  invoiced  as  11. 

Crookes   Anestan   Ltd,    1   Thane  Road, 

West,  Nottingham  NG2  3AA.  Femfresh. 

14  invoiced  as  12  on  orders  of  6  doz  or 

more. 

Viking  Brews  Ltd,  28  Clive  Street,  North 
Shields,  Northumberland.  Geordie  Home 
Brew  kits.  5  per  cent  discount  (October 
1  until  December  31). 

Winthrop  Laboratories,  Winthrop  House, 
Surbiton,  Surrey.  150ml  pHisoHex  and 
150cc  pHisoDerm.  13  invoiced  as  12 
for  12  and  24  packs;  14  as  12  for  36 


on  TV 

next  week 


Ln  —  London;  M  —  Midland;  Lc  —  Lancashire; 
Y  —  Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE —  North-east; 
A  —  Anglia;  U  —  Ulster;  We  —  Westward; 
B  —  Border;  G  —  Grampian;  E  —  Eireann; 
CI  —  Channel  Islands. 

Anadin:  All  areas 
Airwick  Solid:  Ln,  M,  So 
Andrex:  All  areas 
Aquafresh:  All  areas 

Bristows  shampoo  and  conditioner:  All 

areas 

Brylcreem  Omadine:  All  areas 
Freshmint  toothpaste:  All  areas 
Harmony  Scotties:  All  areas 
Nutriplan:  Ln,  M,  Lc,  Y,  Ss,  WW,  So 
Oil  of  Ulay:  Y,  NE 

Savlon  babycare:  All  except  G,  E,  CI 
Three  Wishes  foam  bath:  Sc 
Three  Wishes  soap:  So 
Vosene:  All  areas 


Ftecrptbn 
specialties 

HYPOVASE  tablets 

Manufacturer  Pfizer  Ltd,  Ramsgate  Road, 
Sandwich,  Kent  CT13  9NJ 
Description  White,  scored  tablet  contain- 
ing prazosin  hydrochloride.  2mg  coded 
"HYP/2"  one  side,  "Pfizer"  other  side; 
5mg  coded  "HYP/5"  one  side,  "Pfizer" 
other  side 

Indications  Hypertension  of  all  grades  of 

severity 

Dosage  Adults  only  — range  3  to  20mg 
daily  in  divided  doses.  Usually  initiated 
at  dose  2mg  three  times  daily.  Then, 
according  to  patient's  response,  total 
daily  dose  may  be  reduced  or  increased 
at  intervals  of  4  to  6  weeks  to  maximum 
20mg.  When  added  to  a  thiazide,  initial 
daily  dose  is  3-4mg  in  divided  doses 
Precautions  Safety  in  pregnancy  not  yet 
established.  Not  recommended  for  chil- 
dren under  12  years.  When  adding  a 
thiazide,  reduce  dosage  of  prazosin. 
Side  effects  Postural  dizziness,  drowsi- 
ness, headache,  lack  of  energy,  weakness, 
palpitations,  nausea,  dry  mouth,  blurred 
vision,  urinary  frequency,  oedema,  nasal 
congestion,  nervousness,  depression,  verti- 
go, constipation,  dyspnoea,  vomiting, 
diarrhoea,  syncope,  rash,  pruritus  and 
sweating 


Shelf  life  2  years 

Packs  100  tablets  — 2mg  (£2-60  trade; 
5mg  (£6-50  trade) 

Supply  restrictions  Recommended  on  pre- 
scription only 
Issued  September  1974 

SINETENS  tablets 

Manufacturer  Carlo  Erba  (UK)  Ltd,  28 
Great  Peter  Street,  London  SW1P  2BX 
Description  White,  scored  tablet  contain- 
ing prazosin  hydrochloride.  2mg  im- 
printed "ERBA  2";  5mg  imprinted 
"ERBA  5" 

Indications  Hypertension  of  all  grades 
of  severity 

Dosage  Adults  only  —  range  3  to  20mg 
daily  in  divided  doses.  Usual  initial  dose 
2mg  three  times  daily.  Then,  according  to 
patient's  response,  total  daily  dose  may 
be  increased  at  intervals  of  4  to  6  weeks. 
When  added  to  a  thiazide,  initial  daily 
dose  is  3-4mg  in  divided  doses. 
Precautions  Safety  in  pregnancy  not  yet 
established.  Not  recommended  for  chil- 
dren under  12  years.  When  adding  a 
thiazide,  dosage  of  prazosin  should  be 
reduced 

Side  effects  Postural  dizziness,  headache, 
drowsiness,  lack  of  energy,  weakness,  pal- 
pitations, nausea,  dry  mouth,  oedema, 
nasal  congestion,  urinary  frequency, 
blurred  vision,  nervousness,  depression, 
vertigo,  constipation,  dyspnoea,  syncope, 
vomiting,  diarrhoea,  rash,  pruritus  and 
sweating 

Shelf  life  2  years 

Continued  on  p  432 


There's  big  money  in  protection. 


So  this  party  has  an  establishment  in  the  High 
Street  an'  he  says  he  wants  a  very  large  piece  of  the 
deodorants  action. 

So  I  tell  him  that  BODY  MIST  and  COOL  are  the 
action  he  needs  to  cover  the  entire  market. 

So  he  says  why,  an'  I  say  because  COOL  is  for  guys 
and  dames  and  BODY  MIST  is  strictly  for  dames  exclusively. 

I  continue  telling  him  that  these  two  brands  are 


styled  for  real  high-velocity, all-year  sales  an'offer  him 
the  kind  of  big  indemnity  total  market  cover  a  man 
needs  in  business  today. 

Furthermore,  he  has  big  Beecham  advertising 
back-up.  How  can  he  refuse  to  stock  these  I  ask? 

Now  this  particular  party  I'm  telling  you  about  is 
making  a  great  deal  of  dough  selling  these  two  brands. 

He's  a  wise  man -deodorant  wise. 

BEECHAM  PROPRIETARIES,  BRENTFORD,  MIDDLESEX, 


$  -sell  through  faster 
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Prescription 
specialities 

(continued  from  p  430) 

Packs  100  tablets  —  2mg  (£2  59  trade); 
5mg  (£6-48  trade) 

Supply  restrictions  Recommended  on  pre- 
scription only 
Issued  September  1974 

IONAMIN  capsules 

Manufacturer  Pennwalt  Pharmaceuticals, 
(Division  of  S.  S.  White  Ltd),  Bedford 
House,  32  Clarendon  Road,  Harrow, 
Middlesex  HA1  1BL 

Description  Ionamin  15 — grey /yellow  size 
3  capsule  containing  cationic  exchange 
resin  complex  equivalent  to  phentermlne 
15mg.  Ionamin  30  —  yellow  size  3  cap- 
sule equivalent  to  phentermine  30mg 
Indications  Simple  obesity 
Contraindications  Pregnancy.  Severe  car- 
diovascular disease,  severe  hypertension, 
hyperthyroidism,  agitation  -  depression 
states.  Concomitant  or  recent  use  of  mono- 
amine-oxidase inhibitors,  and  of  adrener- 
gic neurone  blocking  antihypertensives. 
Hypersensitivity 

Dosage  Adults  — 15-30mg  before  break- 
fast or  10-14  hours  before  retiring. 
Children,  6-12  years —  15mg  before  break- 
fast 

Precautions  Care  with  concurrent  ad- 
ministration of  psychotropic  drugs,  cough 
and  cold  remedies  or  local  anaesthetics 
containing  sympathomimetic  amines,  thy- 
roid medication 

Side  effects  Patients  with  unstable  per- 
sonality;   continued    administration  pro- 
duces  tolerance.   Dry   mouth,  insomnia, 
palpitations    and    other    signs    of  mild 
central  nervous  stimulation 
Packs  Ionamin  15 — 100  capsules  (£1-74) 
Ionamin  30  —  100  (£2-20) 
Supply  restrictions  PI,  S4B 
Issued  September  1974 
Notes  Ionamin   exerts   its   effect  within 
one  hour  of  administration  and  is  gradu- 
ally released  from  the  sulphonated  poly- 
styrene resin  complex  for  10-14  hours 

OBRACIN  injection 

Manufacturer  Dista  Products  Ltd,  Speke, 
Liverpool  L24  9LN 

Description  Tobramycin  sulphate  ready- 
prepared  injection  as:  40mg  tobramycin 
base  (as  sulphate)  in  1ml  (40,000  units 
tobramycin  per  ml);  80mg  tobramycin 
base  in  2ml  (40,000  units  per  ml);  20mg 
tobramycin  base  in  2ml  (10,000  units  per 
ml).  Also  containing  0-5  per  cent  w/v 
phenol  with  sodium  bisulphite  and  di- 
sodium  adetate 

Indications  Infections  of  the  genito-urinary 
tract,  bloodstream,  skin,  bone  and  soft 
tissue,  gastro-intestinal  tract,  central  ner- 
vous system  and  lower  respiratory  tract, 
by  susceptible  organisms 
Contraindications  Pregnancy,  except  in 
life-threatening  situations.  Hypersensitivity. 
Not  for  intrathecal  or  intracisternal  use 
Dosage  By  intramuscular  injection  or 
intravenous   infusion.   In   normal  renal 


function  ■ —  3-5mg  per  kg  per  day  in 
divided  doses.  Higher  dose  only  required 
in  life-threatening  situations  and  should 
be  reduced  as  soon  as  possible.  See  liter- 
ature for  dosage  in  impaired  renal 
function 

Precautions  Serum  concentrations  above 
12mcg  per  ml  introduce  risk  of  vestibular, 
auditory  and  renal  toxicity.  Concurrent 
administration  of  other  potentially  nephro- 
toxic or  ototoxic  drugs  eg  potent  diuretics, 
other  aminoglycoside  antibiotics,  may  give 
additional  risk  to  eighth  nerve  and  renal 
functions.  Neuromuscular  blockade  and 
respiratory  paralysis  can  result  from 
aminoglycosides,  especially  when  given 
to  patients  having  muscle  relaxants  during 
anaesthesia 

Side  effects  Reactions  on  vestibular  and 
auditory  branches  of  eighth  nerve,  such 
as  vertigo,  nystagmus,  tinnitus  and  dimi- 
nution of  hearing.  Increased  azotaemia 
and  oliguria  have  been  reported.  Other 
effects  possibly  related  include  urticaria, 
maculopapular  rash,  eosinophilia,  altered 
liver  function  tests,  decreased  platelet  and 
white  blood  cell  counts.  Risk  of  side 
effects  low  in  patients  with  normal  renal 
function  when  therapy  not  prolonged 
and  recommended  dose  not  exceeded. 
Elderly  patients  with  diminished  renal 
function  and  those  treated  with  larger 
doses  are  more  at  risk 
Storage  At  room  temperature 
Dispensing  diluent  Normal  saline  or 
dextrose  5  per  cent.  Concentrations  should 
usually  not  exceed  lmg  per  ml.  Extem- 
poraneous mixture  with  other  drugs  not 
recommended 

Packs  5  vials  —  40mg/ml  (£3-45,  trade); 
80mg/12ml  (£6-20);  20mg/2ml  (£2-55) 
Supply  restrictions  Recommended  on  pre- 
cription  only 
Issued  September  1974 
Notes  Tobramycin  is  a  bactericidal  anti- 
biotic  of   the   aminoglycoside   class.  It 
shows  activity  in  vitro  against  Pseudo- 
monas  aeruginosa,  Escherichia  coli,  Kleb- 
siella spp,  Enterobacter  spp,  Citrobacter 
freundii,  Proteus  spp,  all  staphylocci  in- 
cluding Staphylococcus  aureus  and  coagu- 
lase  negative  staphylococci.  The  antibiotic 
is  active  against  some  strains  resistant  to 
other  aminoglycosides 

UTICILLIN  tablets 

Manufacturer  Beecham  Research  Labora- 
tories, Beecham  House,  Brentford,  Mid- 
dlesex TW8  9B 

Description  Oval  white  tablet,  engraved 
"Utillicin"  containing  cafecillin  sodium 
500mg 

Indications  Acute  and  chronic  infections 
of  the  upper  and  lower  urinary  tract  when 
caused  by  sensitive  organisms,  especially 
Escherichia  coli,  Proteus  spp,  Pseudo- 
monas  and  Strep,  faecalis 
Contraindications  Penicillin  hypersensiti- 
vity 

Dosage  Simple  urinary  tract  infections — 1 
tablet  three  times  daily.  Complicated  and 
recurrent  urinary  tract  infections — 2  tab- 
lets three  times  daily.  Children  2-10  years, 
half  adult  dose,  range  30-60  mg  per  kg 
daily 

Precautions  In  mild  and  moderate  degrees 
of  renal  impairment,  normal  dosage 
recommendations  should  be  followed.  Not 
recommended  in  patients  with  severe  renal 
failure  (creatinine  clearance  of  10  ml/min 


or  less);  in  such  patients  urine  levels  at- 
tained may  be  insufficient  for  therapeutic 

efficacy 

Side  effects  As  with  other  penicillins 
Storage  In  a  cool,  dry  place 
Packs  30  tablets  (£3-78  trade)  and  100 
tablets  (£12  00) 
Supply  restrictions  PI,  TSA 
Issued  September,  1974 
Notes  Carfecillin  is  rapidly  absorbed  fol- 
lowing oral  administration  and  hydrolysed 
to  carbenicillin  producing  high  concentra- 
tions in  the  urine 


Notes  on  specialities 

Prazosin  hydrochloride 

Prazosin  is  an  orally  active  antihyper- 
tensive agent  1  —  (4-amino-6,  7-dimethoxy- 
quinazolin-2-yl)-4-<2-furoyl)-piperazine.  The 
hypotensive  effect  is  a  direct  result  of 
relaxation  of  arteriolar  vascular  smooth 
muscle.  The  blood  pressure  fall  is  as- 
sociated with  a  decrease  in  peripheral 
resistance,  with  no  significant  change  in 
cardiac  output,  heart  rate  or  renal  blood 
flow. 

It  has  been  suggested  that  the  com- 
pound differs  from  other  antihyperten- 
sives by  inhibiting  cell  phosphodiesterase 
and  slowing  degradation  of  cyclic  nu- 
cleotides. Because  its  main  action  is 
directly  on  the  peripheral  arterioles  with- 
out loss  of  normal  postural  vasomotor 
reflexes,  the  blood  pressure  is  lowered  in 
both  the  supine  and  standing  position. 
Although  greater  activity  is  seen  in  the 
latter,  there  do  not  appear  to  be  severe 
orthostatic  effects. 

No  apparent  interactions  of  prazosin 
(with  diuretics,  digitalis,  insulin,  oral 
hypoglycaemic  agents,  uricosuric  drugs, 
psychotropics,  anti-inflammatory  and  anal- 
gesic compounds  have  yet  been  reported. 

For  the  disabled 

The  Helping  Hand  Co,  have  introduced 
an  "improved  folding  model"  to  its  range 
of  reaching  aids  for  the  elderly  or  dis- 
abled. The  model  (£4  00)  has  an  overall 
length  of  22in  and  reduces  to  12in  when 
folded.  It  is  supplied  with  a  plastic 
carrying  holster  and  is  small  enough  to 
be  carried  in  the  pocket  or  handbag. 
Replacement  parts  are  available  from 
the  makers  (The  Helping  Hand  Co, 
Church  Road,  Sanlhurst,  Kent). 
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a  new  major  anti-tuberculosis 
product  from  Lepetit. 

RIFINAH 

Rifadin  and  isoniazid  combined. 


The  two  leading  antituberculosis  drugs 
RIFADIN  and  isoniazid  have  been  combined  in  one 
tablet  for  the  easier  management  of  tuberculosis. . 
Only  one  product  need  be  prescribed  to  obtain 
maximum  benefits  from  both  drugs. 
Only  one  medicine  need  be  taken  so  the  daily  dose 
is  less  likely  to  be  forgotten  or  ignored. 

RIFINAH  is  available  in  two  strengths. 

RIFINAH  300  and  RIFINAH  1  50.  allowing 
flexible  and  accurate  measurement  of  dosage. 

'  '    RIFINAH  300-each  tablet  contains  RIFADIN 
(rifampicin)  300  mg,  isoniazid  1  50  mg. 


RIFINAH  1  50-each  tablet  contains  RIFADIN 
(rifampicin)  1  50  mg.  isoniazid  1 00  mg. 


Further  information  is  available  from: 
LEPETIT  INFORMATION  SERVICE. 
Lepetit  Pharmaceuticals  Ltd.. 
33—37  Queen  Street, 
Maidenhead,  Berks  SL6  1  NB. 
Telephone:  Maidenhead  3201 1 . 


RIFINAH 

simplifies 
the  treatment 
of  tuberculosis. 


Perhaps  once  or  twice  in 
a  lifetime,  there  comes  an 
invention  so  radically  new, 
it  actually  changes  the  way 
we  live  our  lives. 

Television  was  one. 

We  believe  the  SX-70 
is  another. 
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October  8th.  From  Polaroid 


Sit 


NEW  SEPTRIN 
PRESENTATION 


When  patients  with  chest  or 
urinary  tract  infections  have 
difficulty  in  swallowing  tablets, 
there  is  a  problem.  SEPTRI  N:;: 
Dispersible  Tablets  have  been 
introduced  to  meet  this  need. 

SEPTRIN  Dispersible  Tablets 
combi  ne  the  advantages  of  a 
suspension  with  the  portability 
of  a  tablet.  Just  add  a  little  water. 
(The  tablets  can  also  be 
swallowed  whole). 

SEPTRIN  Dispersible  Tablets 

each  contain  80mg  trimethoprim  and 

400mg  sulphamethoxazole. 

Also  available.  SEPTRIN  Tablets.  Adult 

Suspension,  Paediatric  Suspension  and 

Paediatric  Tablets. 

Full  prescribing  information  is  available 
on  request. 


Trade  Mark. 


Wellcome  Medical  Division, 
The  Wellcome  Foundation  Ltd., 
Berkhamsted,  Herts. 


Wellcome 


Septrin  Dispersible  Tablets 
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NHS  contract:  a  catalogue 
of  major  complaints 

A  personal  viewpoint  by  W.  L.  Bray,  MPS,  MIPharmM 

The  following  paper,  which  has  been  circulated  to  Devon  Area  Chemist'  Contractors 
Committee  members,  represents  the  thoughts  of  a  pharmacist  with  both  a  city  and 
a  rural  business. 


I  have  the  following  major  complaints 
about  our  health  service  remuneration 
and  terms  of  service. 

Oxygen  delivery  payments  are  far  too 
low  in  comparison  with  B.O.C.'s  delivery 
charges  or  that  of  a  TV  engineer.  Most 
deliveries  are  made  after  shop  hours  and 
should  be  at  overtime  rates.  Getting  the 
signature  of  the  patient  for  deliveries  is 
an  insult.  The  £7-80  annual  payment  does 
not  cover  the  cost  of  a  set  within  its 
average  life.  The  service  is  near  break- 
down with  doctors  having  to  hunt  for 
sets. 

Rota  duty  and  late  night  fees  were 
agreed  by  our  negotiators  without 
reference  to  the  ACCCs  and  are  un- 
realistic. Starting  time  should  be  5-30  not 
6  pm.  Because  of  unsocial  hours  and  loss 
of  meal  times  in  the  evening,  payments 
should  be  far  higher.  A  fee  of  75p  for 
doing  a  script  at  10-30  pm  compares 
badly  with  the  fees  paid  to  standby 
engineers  for  the  Electricity  Board. 

Container  allowances  are  always  less 
than  the  actual  cost  of  containers  used. 
The  method  of  calculation  is  understood 
by  no-one.  Containers  should  match  the 
prescription  and  should  reflect  the  real 
cost,  not  an  average  over  the  total  num- 
ber of  scripts.  Container  cost  inquiries 
are  far  too  long-winded,  are  always  in 
arrears  and  always  out  of  date.  The  next 
full  container  inquiry  is  scheduled  for 
Spring  1975.  The  latest  offer  by  the 
Department  is  derisory  in  view  of  the 
rise  in  cost  and  difficulty  with  supplies. 

Discounts  to  the  on-cost  scale  are 
greater  than  the  discounts  obtained  and 
should  be  abandoned  together  with  all 
manufacturers'  discounts.  This  would 
simplify  calculations  and  negotiations. 

Truss  fitting  fees  are  out  of  line  with 
reality,  bearing  in  mind  a  fitting  room 
must  be  provided  or  the  work  done  out 
of  normal  hours  by  domiciliary  visit. 
One  surgical  shop  charges  £2-50  for  a 
visit  on  top  of  the  normal  NHS  fee. 
Patients  in  country  areas  are  being 
denied  the  service.  This  also  applies  in 
a  lesser  way  to  elastic  hosiery. 

Family  planning  clinics:  Supply  of  the 
pill  and  other  contraceptives  seems  to  be 
slipping  away  from  chemists.  These  are 
more  often  supplied  from  rent  and  rates 
free  premises  by  volunteer  labour  at  sub- 
sidised prices.  The  same  applies  to  com- 
petition from  welfare  foods. 

Comparison  with  dispensing  doctors: 
Doctors  using  the  Drug  Tariff  basis  have 
an  on  cost  reducing  from  25  per  cent  to 
\2i  per  cent.  They  suffer  no  discount  for 
buying  bulk;  they  have  no  drug  testing 
scheme,  no  VAT  involvement,  and  reduced 
rent,  rates  and  staff  costs  using  off-High 


Street  premises  to  a  "captive  audience". 
There  is  temptation  to  prescribe  what  is 
in  stock  or  what  gives  the  best  discount. 

Pension  contributions  are  not  made 
directly  by  the  Government  as  is  the  case 
with  other  health  service  workers,  al- 
though most  of  us  spend  our  full  time 
working  for  the  health  service. 

/  am  insulted  by  having  to  certify  that 
I  am  non  resident  when  claiming  fees; 
getting  the  patient's  signature  of  receipt 
for  oxygen  deliveries;  getting  the  patient's 
signature  that  his  truss  is  satisfactory  (I 
know  when  it  is  satisfactory);  the  fact 
that  my  pay  is  linked  to  a  prices  (not 
pay)  code. 

/  am  unhappy  about  being  a  com- 
munity information  centre  for  Social 
Security  benefits,  rent  and  rates  rebates, 
kidney  cards  and  health  education,  when 
I  am  not  paid  for  it;  not  being  given 
enough  therapeutic  responsibility;  huge 
quantities  on  scripts  robbing  me  of  regu- 
lar fees;  being  unpaid  to  give  out  EC57 
receipts  when  the  sub-postmaster  gets 
paid  for  cashing  them;  recent  late  pay- 
ments of  my  cheque  and  the  slow  method 
used  to  transfer  it  to  my  account. 

Analysis 

The  involved  method  of  calculating 
chemists'  remuneration  is  understood  by 
few  people.  The  parts  which  are  under- 
standable, eg  container  allowance  and 
discounts  to  the  on-cost,  are  blatantly 
inadequate.  Because  of  this  there  is  a 
great  mistrust  of  our  contract.  Any 
method  used  which  is  not  readily  under- 
stood is  bound  to  breed  discontent.  No 
matter  how  well  the  Central  NHS 
(Chemist  Contractors)  Committee  nego- 
tiates, they  will  never  be  appreciated.  The 
balance  sheet  method  of  adjusting  re- 
muneration means  that  we  are  always  in 
arrears  and  claims  will  always  consist 
of  two  parts  —  first  the  usual  pay  claim 
and  then  an  extra  payment  to  adjust  the 
balance  sheet.  This  gives  the  impression 
of  an  inflated  claim.  The  present  Central 
Committee,  I  am  afraid,  does  not  have  a 
good  record  over  the  last  12  months  and 
seems  to  be  lacking  in  drive  at  a  time 
when  pharmacies  are  closing  at  a  horrify- 
ing rate. 

From  my  newsletters  I  see:  — 

□  The  1973  costs  inquiry  has  not  been 
agreed  with  the  Department.  My  own 
costs  have  risen  from  February  1973 
£12,500  to  estimated  February  1975 
£21,000.  My  estimate  may  well  be  short 
of  the  actual  figures. 

□  The  offer  from  the  Department  for 
a  new  container  allowance  was  derisory 
but  it  seems  no  further  offer  has  been 
obtained  in  two  months. 


□  After  the  July  meeting  of  the  Com- 
mittee it  was  agreed  to  seek  an  early 
meeting  with  the  Department  but  no 
results  have  been  circulated  yet  (eight 
weeks  later). 

□  The  scheme  to  subsidise  small  phar- 
macies has  been  two  years  in  formulation 
and  even  now  is  long  winded  and  too 
complicated. 

□  There  has  been  no  real  increase  in 
fees  or  on  cost  since  August  1972  apart 
from  the  £1  plus  4  per  cent  and  a  natural 
small  benefit  from  inflation. 

□  The  Department  has  been  allowed  to 
shelve  requests  for  months  on  end  and  to 
escape  responsibility  and  take  no  lead  in 
the  dispensing  doctor  dispute. 

□  Lines  of  communication  are  too  slow 
and  the  Committee  system  means  in- 
evitable delays  until  the  next  meeting 
can  ratify  a  policy  or  decision.  The 
Department  merely  uses  this  as  a  means 
of  delay. 

Conclusions 

The  present  system  is  always  in  favour 
of  the  Government  and  has  become 
obsolete  in  this  time  of  galloping  infla- 
tion. The  time  lag  in  negotiation  means 
that  many  more  pharmacies  will  close 
before  anything  is  done.  The  methods 
used  are  too  complicated  to  be  under- 
stood by  contractors  and  the  status, 
responsibility  and  remuneration  are  too 
low  for  the  qualifications  involved,  the 
capital  employed  and  the  hours  worked. 

The  only  reasonable  conclusion  is  a 
new  simplified  contract  offering  the 
Government  our  co-operation  on  many 
fringe  matters  and  major  policy  decisions. 
The  new  contract  must  give  more  respect- 
ability and  responsibility  recognised  by 
the  usual  benefits  of  shorter  hours,  better 
overtime  payments,  pensions,  longer 
holidays  and  a  protection  against  inflation. 
I  would  insist  on  remuneration  linked  to 
the  cost  of  living  because  this  smacks  of 
a  social  contract  and  is  favoured  these 
days  by  Government  and  public  alike. 

In  return  I  would  be  prepared  to  offer 
the  Government: —  Co-operation  in  using 
a  central  drug  buying  agency  through 
local  hospitals  or  depots;  provide  all 
services  to  a  satisfactory  standard  includ- 
ing oxygen  and  truss  fitting;  a  rota  system 
for  standby  pharmacies  for  all  night 
calls;  redistribution  of  pharmacies  to  pro- 
vide better  geographical  coverage;  a 
scheme  for  repeat  prescriptions  for  dia- 
betics, epileptics  and  regular  geriatric 
medicines  to  ease  pressure  on  doctors;  act 
as  an  information  centre  for  Govern- 
ment health  and  welfare  services;  act  as 
a  distribution  point  for  welfare  foods  and 
family  planning  requisites. 

Since  it  would  seem  that  the  Govern- 
ment shows  no  urgency  to  negotiate  over 
the  old  or  a  new  contract  the  prime 
object  must  be  to  hurry  the  Department 
into  action  on  all  our  present  claims.  We 
now  look  to  the  Central  Committee  to 
lead  us  in  some  action  to  make  the 
Department  take  notice.  Because  of  the 
attitude  of  large  public  companies  in 
pharmacy,  a  strike  would  seem  less  bene- 
ficial and  rather  drastic,  but  surely  we 
should  be  urged  to  withdraw  from  the 
oxygen  service,  refuse  truss  fittings,  apply 
for  withdrawal   from  rota   duties,  and 
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Ifs going  to  be  the  same  old  tale 
this  winter... 


atsl 


That  means  a  big  demand  for 
'Tyrozets]  so  stock  up  early  this  year. 
Get  your  order  in  now  I 


yrozets 
tumn  Bonus 


A  'Pharmacy  only'  product 

Each  'Tyrozets'  Loz&nge  contains 

1  mg  tyrothricin  and  5  mg  benzocaine  BP 

(®  denotes  registered  trademark. 


SB  Merck  Sharp  h  Dohme  Limited,  Hoddesdon,  Hertfordshire 
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FIP  backs 
five  -  year 
course 

The  academic  section  of  the  International 
Pharmaceutical  Federation,  meeting  in 
Rome  recently,  unanimously  supported 
mutual  recognition  of  pharmaceutical  dip- 
lomas in  the  EEC  without  imposing  a 
uniform  training  programme.  Delegates 
decided  that  the  university  course  should 
be  five  years  long  and  include  six  months' 
practical  experience  in  retail  pharmacy 
with  possibly  half  of  this  time  in  a 
hospital  pharmacy. 

Below  is  an  abstract  of  a  report  from 
Professor  P.  F.  D'Arcy,  The  Queen's 
University  of  Belfast,  general  secretary, 
academic  section  FIP,  and  Professor  J. 
M.  Rowson,  University  of  Bradford, 
president,  academic  section  FIP: 

At  a  discussion  forum  Professor  C. 
Stainier,  Belgium,  outlined  the  thinking 
of  the  EEC  "pharmacy  group"  which 
produced  Draft  Directive  VII  on  the 
mutual  recognition  of  pharmaceutical 
qualifications.  He  stressed  that  there  is 
no  question  of  imposing  a  uniform  pro- 
gramme of  studies  and  that  within  a 
broad  framework  the  universities  should 
have  adequate  freedom  in  the  organisation 
of  courses.  The  aim  was  to  ensure  the 
same  level  of  qualification,  hence  guaran- 
teeing the  same  competence  in  the  prac- 
tice of  the  profession.  Each  student 
entering  the  university  course  of  studies 
in  pharmacy  must  possess  the  appropriate 
secondary  school  certificate,  but  the 
equivalence  of  certificates  was  not  within 
the  remit  of  the  working  group. 

Directive's  proposals 

The  framework  proposed  in  Draft 
Directive  VII  is  five  years  of  university 
studies,  including  six  months  of  practical 
experience,  the  theoretical  and  practical 
course  to  be  a  minimum  of  3,500  hours, 
17  subjects  being  named,  together  with 
their  minimum  numbers  of  hours  of 
theoretical  and  practical  studies  com- 
prising a  total  of  2,100  hours,  the  re- 
maining 1,400  hours  being  entirely  at 
the  discretion  of  each  university. 

In  1968  Belgium  reformed  its  pharma- 
ceutical studies,  which  were  already  five 
years  long  to  agree  with  EEC  proposals. 

Professor  M.  Boucard,  Montpellier,  out- 
lined proposed  reforms  in  France,  pre- 
pared by  the  professors  of  the  faculties 
of  pharmacy,  but  not  as  yet  approved 
by  the  ministerial  authorities.  The  course 
will  continue  to  be  of  a  minimum  five 
years.  Thirty  seven  modules  representing 
2,220  hours  of  teaching  will  be  com- 
pulsory and  10  modules  (600  hours)  will 
be  chosen  from  options.  Practical  ex- 
perience will  be  firstly  a  six  months 
compulsory  period  in  a  retail  pharmacy 
with  a  possibility  of  half  being  spent  in 


a  hospital  pharmacy.  A  second  optional 
period  of  at  least  two  months  may  be 
taken  in  a  retail  pharmacy  or  in  pharma- 
ceutical or  allied  industries.  Finally,  the 
student  will  have  to  present  a  thesis  to 
be  a  "Docteur  d'exercice  en  Pharmacie". 

The  lecturer  stressed  the  need  for  a 
general  agreement  by  pharmacists  in  the 
EEC  on  the  level  and  extent  of  pharma- 
ceutical studies. 

Professor  H.  Auterhoff,  Tubingen,  re- 
ported that  in  the  Federal  Republic  of 
Germany  the  programme  includes  uni- 
versity theoretical  and  practical  training 
of  3,500  hours,  corresponding  to  the 
Draft  Directive  VII,  but  the  3,500  hours 
take  31  years.  He  stressed  that  unity  in 
the  EEC  can  only  be  obtained  if  we 
speak  about  hours  and  not  about  years 
of  education.  Pharmaceutical  education  is 
completed  with  a  practical  course  lasting 
one  year,  including  120  hours  theoretical 
training  at  university  level. 

British  position 

Professor  A.  Beckett,  outlining  the 
position  in  Great  Britain,  called  for 
flexibility  within  the  universities.  He 
stressed  the  need  to  examine  more  care- 
fully the  starting  point,  pointing  out 
that  in  the  English  secondary  schools 
students  study  for  two  final  years,  chemi- 
stry, physics,  biology  or  mathematics, 
and  only  these  students  are  admitted  into 
the  schools  of  pharmacy.  The  situation 
in  Scotland  differed  to  some  extent. 
Great  Britain  believed  that  these  studies 
corresponded  with  much  of  the  first  and 
second  year  studies  in  some  other  EEC 
schools  of  pharmacy.  Professor  Beckett 
also  considered  that  the  definition  of 
each  subject  was  not  given  by  the  number 
of  hours  allocated  to  its  teaching  and  he 
urged  the  need  for  educationalists  to 
come  together  to  interpret  the  meaning 
of  the  EEC  requirements.  He  would 
wish  to  consider  the  number  and  qualifi- 
cations of  academic  staff,  student  num- 
bers, methods  of  examination,  etc  and 
was  in  favour  of  an  accreditation  system 
of  schools  of  pharmacy. 

Professor  P.  Pratesi,  said  that  in  Italy 
two  different  qualifications  were  available 
to  equip  the  pharmacist  for  work  in 
either  research  and  industry  or  in  general 
practice;  in  each  the  basic  scientific 
training  is  followed  by  more  specialised 
studies.  The  degree  in  pharmaceutical 
chemistry  and  technology  requires  five 
years  study  and  the  degree  in  pharmacy 
requires  four  years,  including  a  six 
month  period  of  practical  experience  in 
a  pharmacy. 

Following  the  discussion,  the  concensus 
of  the  meeting  was  that  all  schools  of 
pharmacy  in  the  EEC  require  a  certifi- 
cate of  secondary  school  education  for 
admission,  but  the  possession  of  science 
subjects  is  not  always  a  mandatory 
requirement,  eg  in  Belgium  and  France. 
The  standard  of  secondary  education  was 
considered  to  be  declining,  especially  in 
the  science  subjects.  The  meeting  accepted 
the  present  position  and  was  not  in 
favour  of  different  entrance  examinations 
reducing  the  length  of  the  course. 

Regarding  the  length  of  course  there 
was  much  support  for  the  Draft  Directive 
VII,  reauiring  five  vears  of  university 
«tudies,  including  a  six  month  period  of 
practical  experience  in  a  retail  pharmacy. 


with  a  possibility  that  three  months  of 
this  could  be  spent  in  a  hospital  phar- 
macy. The  proposal  of  Professor  Beckett, 
for  a  three  year  university  course  pre- 
ceded by  one  or  two  years  basic  science 
either  in  a  university  or  not  and  followed 
by  one  year  of  practical  experience  was 
not  supported.  The  need  for  basic  scien- 
ces to  be  taught  in  the  university  and 
with  a  pharmaceutical  orientation  was 
stressed  by  many  speakers.  The  British 
system  of  pharmaceutical  education  was 
considered  to  be  impeccable  from  the 
physico-chemical  standpoint,  but  to  be 
weak  on  biological  aspects. 

The  requirement  of  at  least  3,500 
hours  of  university  theoretical  and  prac- 
tical training  was  regarded  as  unrealistic 
at  present.  Most  university  courses  were 
reducing  their  timetabled  hours  to  enable 
students  to  assimilate  their  studies  and 
to  mature  in  outlook.  The  minimum  figure 
of  3,500  hours  of  studies  should  be 
deleted.  There  was  some  support  for  its 
replacement  with  a  suggested,  as  yet 
undefined,  maximum  number  of  hours. 
The  naming  of  subjects  and  allocation 
of  hours  for  their  teaching  is  relatively 
meaningless  to  indicate  standard  of  attain- 
ment, tending  to  ossify  the  course,  and 
to  impede  regrouping  of  subjects  and 
introduction  of  new  ones.  Freedom  of 
the  universities  should  not  be  limited 
in  this  way,  and  a  greater  synthesis  of 
pharmaceutical  education  should  be 
achieved.  The  meeting  would  favour  the 
deletion  of  section  3  of  Draft  Directive 
VII,  stipulating  compulsory  subjects  and 
timetable.  However,  the  meeting  strongly 
supported  the  creation  of  an  advisory 
committee  to  ensure  the  same  level  of 
qualification  throughout  the  EEC.  Such 
a  committee  should  be  composed  of 
professors  of  pharmacy  and  of  practising 
pharmacists;  it  should  visit  each  school 
of  pharmacy  and  consider  in  detail  the 
courses,  facilities  for  study  and  examina- 
tions; it  should  offer  advice  on  attaining 
equivalence  of  qualifications  and  their 
mutual  recognition. 

Advisory  academic  council 

The  meeting  considered  the  committee 
within  EEC  responsible  for  Draft  Dir- 
ective VII  should  include  professors 
of  pharmacy  as  well  as  practising  phar- 
macists. Professor  K.  Steiger-Trippi, 
Basle,  spoke  of  a  European  pharmacist 
diploma  to  be  valid  in  all  member 
states  of  the  Council  of  Europe.  A 
central  Advisory  European  Academic 
Council  in  Pharmacy  is  proposed  to 
define  the  education  level  in  terms  of 
examination  requirements.  A  pass  in  this 
examination  would  give  the  diploma, 
which  should  be  accepted  as  the  academic 
component  of  each  national  diploma 
in  pharmacy,  the  only  additional  re- 
quirements being  a  knowledge  of  the 
language  of  the  country  and  of  their 
special  pharmaceutical  legislation. 

The  committee  of  the  academic  section 
is  anxious  to  have  all  schools  of  phar- 
macy in  the  world  represented  in  the 
section.  Pharmacists  engaged  in,  or  inter- 
ested in,  academic  work  should  write 
for  further  details  of  the  activities  of 
the  section  to  Professor  P.  F.  D'Arcy. 
Department  of  Pharmacy,  The  Queen's 
University  of  Belfast,  Lisburn  Road. 
Belfast  BT9  7BL.  Northern  Ireland. 
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Commonwealth  pharmacists  meet  to  discuss 
education,  legislation,  general  practice 


The  text  of  the  proceedings  of  the  Com- 
monwealth Pharmaceutical  Association 
which  met  at  Bloomsbury  Square  head- 
quarters of  the  Pharmaceutical  Society  of 
Great  Britain  in  June  was  released  re- 
cently. From  this  it  appears  that  much 
thought  was  given  to  future  educational 
standards,  pharmaceutical  legislation  and 
general  practice.  An  abstract  follows : 

The  CPA  president,  Mr  Albert  Howells, 
who  took  the  chair  at  all  of  the  meetings, 
reported  with  great  sadness  the  death  of 
Mr  B.  V.  Patel,  a  vice-president  of  the 
association  and  former  president  of  the 
Indian  Pharmaceutical  Association. 

Education 

The  working  parties  on  pharmaceutical 
education  met  on  the  two  days  preceding 
the  council  meeting.  It  is  CPA  policy  that 
eventually  all  Commonwealth  pharmacists 
should  be  graduates.  To  promote  this  ob- 
jective a  working  party  was  established 
in  1972  to  consider  the  standard  and  con- 
tent of  a  degree  in  pharmacy  acceptable 
throughout  the  Commonwealth. 

At  its  June  meeting,  the  working  party 
completed  its  report  which  will  now  be 
sent  to  the  CPA  council  with  the  recom- 
mendation that  it  be  circulated  to  all 
member  associations  and  appropriate 
government  and  educational  authorities  in 
each  member  country.  In  addition  to 
making  recommendations  on  the  content 
and  standard  of  a  degree  course,  the  wor- 
king party  has  also  proposed  the  estab- 
lishment, by  the  CPA  council,  of  an 
advisory  panel  of  academic  pharmacists 
from  which  visiting  parties  can  be  invited 
by  Commonwealth  countries  to  advise  on 
the  improvement  of  established  courses 
or  the  introduction  of  new  degrees. 

In  1972  the  CPA  council  recognised 
that,  while  all  member  countries  should 
work  towards  a  degree  qualification  for 
pharmacists,  it  would  be  a  decade  or  more 
before  there  would  be  sufficient  graduates 
to  provide  an  acceptable  pharmaceutical 


service  in  certain  developing  countries. 
The  Council  took  the  view  that  during 
this  interim  period  it  would  be  necessary 
to  agree  acceptable  standards  and  con- 
tent for  a  diploma.  A  second  working 
party  on  pharmaceutical  education  was 
set  up  in  1972  to  consider  the  minimum 
standard  and  content  of  a  diploma  course 
in  pharmacy.  This  working  party,  until 
the  recent  meeting,  had  been  chaired  by 
Mr  B.  V.  Patel.  Their  work  is  nearing  its 
completion  and  within  the  next  few 
months  a  report  should  be  available  for 
approval.  The  recommendations  will  con- 
centrate on  minimum  standards  for  a 
course  to  be  introduced  in  countries  which 
previously  had  no  diploma  course. 

The  council  agreed  a  policy  document 
on  post-qualification  education. 

Legislation 

At  the  1972  conference  the  late  Mr 
Patel  had  presented  the  results  of  a  survey 
which  he  had  carried  out  on  behalf  of 
CPA  into  Commonwealth  legislation  af- 
fecting the  manufacture,  control  and  dis- 
tribution of  drugs  and  medicines.  Subse- 
quently the  Executive  Committee  had  con- 
sidered Mr  Patel's  recommendations  and 
the  council  was  able  to  consider  and 
agree  a  document  based  on  both  Mr 
Patel's  conclusions  and  the  executive  com- 
mittee's view.  This  document  now  repre- 
sents an  important  CPA  policy  statement 
which  should  be  particularly  helpful  to 
developing  countries.  Mr  Patel  had  in- 
tended to  maintain  an  up-to-date  library 
of  such  legislation  and  this  will  now  be 
undertaken  by  the  secretariat  of  CPA.  The 
council  decided  to  turn  its  attention  to 
legislation  affecting  pharmacists  and  phar- 
macies and  the  secretariat  is  to  draft  a 
discussion  document  on  the  principles  up- 
on which  all  Commonwealth  legislation 
affecting  pharmacists  and  pharmacies 
should  be  based  for  consideration  by  the 
council. 

The  council  was  also  concerned  with 


Members  of  the  Commonwealth  Pharmaceutical  Association  at  their  London  meeting 


pharmaceutical  practice.  A  document 
which  had  previously  been  circulated  as 
a  policy  statement  on  the  role  of  the 
pharmacist  in  each  aspect  of  practice,  was 
expanded  and  approved.  A  consideration 
of  the  pharmaceutical  services  to  the 
armed  forces  illustrated  that  the  arrange- 
ments in  the  British  armed  services  were 
less  satisfactory  than  in  most  other  Com- 
monwealth countries.  The  view  was  taken 
that  in  any  country  the  pharmaceutical 
service  to  the  armed  forces  should  be 
similar  in  standard  to  that  which  is  avail- 
able to  the  civilian  population.  In  those 
countries  in  which  such  pharmaceutical 
service  was  deficient  the  member  associ- 
ation concerned  should  use  the  CPA  docu- 
ment on  the  role  of  the  pharmacist  to 
substantiate  its  claim  for  an  improved  ser- 
vice. It  was  also  considered  that  pharma- 
cists should  provide  this  service  as  com- 
missioned officers,  a  situation  which  existed 
in  most  Commonwealth  countries.  It  was 
left  to  each  member  association  to  take 
appropriate  action  with  CPA's  support. 

Rural  area  services 

The  provision  of  pharmaceutical  services 
in  the  rural  areas  of  developing  countries 
is  of  vital  interest  within  the  Common- 
wealth. This  will  be  the  subject  of  one 
of  the  sessions  at  the  next  Commonwealth 
Pharmaceutical  Conference  and  the  CPA 
e:ta  Wished  a  working  group,  which  in 
consultation  with  Dr  J.  Chilton,  would 
produce  a  discussion  document. 

At  future  meetings  the  council  will 
consider  the  use  of  technicians  in  the 
practice  of  pharmacy,  the  activities  of 
general  practice  pharmacy,  the  develop- 
ment of  ward  pharmacy  and  adverse  re- 
action records. 

The  next  full  council  meeting  would  be 
held  at  the  time  of  the  1977  Conference 
in  India.  Taking  account  of  the  financial 
situation  of  CPA,  a  decision  would  then 
be  taken  as  to  whether  there  should  be 
a  council  meeting  before  the  next  Con- 
ference in  1982.  The  next  Executive  Com- 
mittee meeting  will  be  held  in  1976  in 
Trinidad  and  Tobago. 

The  council  paid  tribute  to  the  work 
of  the  Commonwealth  Foundation,  from 
which  CPA  had  received  financial  support 
since  its  inception.  As  the  current  policy 
of  the  Foundation  was  to  gradually  de- 
crease the  annual  grant  of  each  Common- 
wealth professional  association,  the  council 
considered  ways  and  means  of  seeking 
assistance  from  other  sources.  It  was  noted 
that  Mr  R.  Dickinson,  an  assistant  secre- 
tary of  the  Society  who  had  performed 
the  same  function  in  the  CPA  since  its 
establishment,  would  be  succeeded  by  Dr 
J.  Chilton,  the  resident  secretary  in  Scot- 
land, due  to  a  redistribution  of  work  with- 
in the  Society.  Mr  D.  F.  Lewis  would 
continue  as  secretary. 
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Bees  make  money. 

Bees  make  Pol len-B,  which  is  the  most 
natural  way  to  keep  fit  and  healthy-and  to  help 
people  cope  with  stress  and  strain.  Pollen-B  is 
made  from  pure  bee  collected  pollen  which  is  rich 
in  vitamins,  minerals,  protein-and  active  enzymes. 

Pollen-B  is  already  a  proven  success,  selling 
to  over  half  a  million  people. 

Now  for  the  first  time,  it  will  be  backed  by 
massive  advertising  expenditure. 

We're  putting  over  £100,000  behind  a 
stunning  press  campaign,  with  big  spaces  in  all 
the  national  dailies. 

We'll  also  be  supplyingyou  with  point-of-sale 
material  that  really  makes  its  point,  plus  a 
dramatic  in-store  poster. 


From  now  on  bees  will  be  making  even  more 
money-so  will  you,  if  you  stock  up  now. 

If  you'd  like  more  information  about 
Pollen-B,writeto:Fassett& Johnson  Ltd, 
Dawson  Road,  Bletchley,  Milton  Keynes  MK1 1JT. 
Or  give  us  a  buzz  on  Milton  Keynes  71281. 

Pollen-B 

Natural  bee-collected  Pollen  Tablets 

Nature's  own  balanced  revitalizing  concentrate 

Net  weight  per  tablet  450  mgms 

Food  Supplement 

(Distributors  to  the  chemist  trade:  Fassett&  Johnson  Ltd.) 
Also  available  fromyour  local  wholesaler. 
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Tell  your  shelf -filler 
to  fasten  his  skates 

again 


If  s  another  Radox  Television  Burst. 


Nationwide,  of  course.  The  brand  leader 
in  bath  additives  always  moves  fast.  But  during 
a  TV  burst,  stocks  turn  over  with  the  speed 
of  light. 

In  October  we're  pushing  Liquid  Radox. 
So  stock  up  and  display  now.  Feature  all  three 
fragrances  and  watch  your  total  Radox  sales 
increase  out  of  all  proportion! 

When  Radox  is  on  the  box,  the  only 
folks  with  time  to  relax  are  your  customers. 
Your  shelf-filler's  going  to  be  run  off 
his  feet.  So  give  him  a  bottle  to  go  home  with 
-  he's  going  to  need  it! 

And  get  your  order 
off  today. 


Radox  Salts  and  Liquid  Radox 
The  Brand  Leaders 
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The  pharmacist — sole  supplier 
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There  are  those,  interested  parties  no 
doubt,  ever  ready  to  postulate  reasons 
why  the  so-called  "safe"  medicines  should 
have  a  very  wide  distribution.  We  are 
reminded  it  would  be  against  public  in- 
terest to  have  a  restriction  of  sale  through 
pharmacies  only. 

We  are  told  our  hours  of  opening  are 
too  restricted.  The  public  may  require 
medicines  after  6  pm  at  night.  Phar- 
macies are  too  scattered.  There  is  no 
benefit  to  the  public  in  buying  medicines 
from  the  pharmacy.  Customers  are 
sSrved  by  young  assistants,  the  pharmacist 
being  unavailable,  busy  in  his  dispensary. 
We  read  these  assistants  are  no  more 
skilled  than  those  to  be  found  in  any 
other  type  of  shop. 

To  me  these  are  flimsy  excuses  and 
collapse  on  examination.  Hours  of  open- 
ing too  restricted?  Are  we  expected  to 
keep  open  24  hours  a  day  to  supply 
someone  with  aspirin  for  a  headache  or 
a  simple  indigestion  remedy  at  any  hour 
of  the  day  because  illness  does  not  strike 
only  between  9  am  and  6  pm?  Do  these 
other  sources  of  distribution  keep  open 
24  hours?  Of  course  they  don't.  With 
the  exception  of  off-licence  shops  their 
hours  are  similar  to  ours. 

Of  course  the  reasonable  way  is  for  the 
public  to  have  in  their  medicine  chests  a 
small  supply  of  those  simple  remedies. 
Surely  it  is  prudent  for  all  householders 
to  have  such  things  as  an  analgesic  for 
common  aches  and  pains,  a  simple 
stomach  remedy,  an  antiseptic,  a  selec- 
tion of  dressings  —  all  carefully  stored 
and  locked  away.  With  this  foresight  by 
the  public  it  is  not  too  much  of  a  hard- 
ship for  such  products  to  be  purchased 
from  a  pharmacy. 

To  those  who  accept  the  premise  that 
medicines  are  sold  by  unexperienced 
assistants  without  any  supervision,  they 
do  not  understand  how  pharmacies  are 
conducted.  Assistants  given  the  responsi- 
bility of  selling  medicines  have  been 
trained  and  given  advice  by  the  phar- 
macist. They  know  their  limitations.  In 
many  cases  whilst  the  pharmacist  is  not 
to  be  seen  he  is  in  close  proximity  and 
has  knowledge  of  the  sale.  My  assistant 
has  been  trained  by  me  and  follows  the 
techniques  which  she  has  seen  me  follow. 
I  am  sure  most  pharmacies  are  so  con: 
ducted.  What  does  the  corner  shop 
assistant  know  about  these  products? 
Absolutely  nothing! 

I  believe  it  is  only  those  with  vested 
interests  who  want  as  wide  a  distribution 
as  possible.  Pharmacists  are  not  neces- 
sarily seeking  extra  profit  but  are  con- 
cerned about  public  safety. 

I  am  a  little  surprised  to  hear  that 
the  Medicines  Commission's  recommenda- 
tion that  self-service  display  of  medicines 


shall  be  banned  would  cause  super- 
markets, grocery  and  corner  shops  to 
cease  stocking  these  so  called  "free  sale" 
medicines.  I  do  not  know  how  they  can 
arrive  at  such  a  conclusion.  The  Medi- 
cines Commission  are  not  saying  they 
cannot  be  sold  at  these  shops  —  only 
that  they  cannot  be  sold  on  self-service 
lines.  Have  you  seen  cigarettes  sold  self 
service?  No,  but  yet  they  stock  and  sell 
them.  No  doubt  the  risk  of  pilfering 
dictates  this  course  of  action. 

VAT 

I  was  disturbed  to  receive  from  the  Com- 
missioners of  Inland  Revenue  Notice  No 
745  entitled  "Preparation  for  additional 
rates".  Whilst  we  are  informed  no  deci- 
sions have  yet  been  made,  I  wonder!  Is 
that  to  be  the  next  imposition  thrust 
upon  us?  It  appears  Government  depart- 
ments do  not  listen  to  those  who  have  to 
implement  these  schemes.  Whilst  we  got  a 
reprieve  with  the  last  change  (rate  down 
from  10  per  cent  to  8  per  cent)  was  it 
really  necessary  to  implement  it  from 
July  29?  Surely  August  1  would  have 
been  more  suitable.  The  three  days 
reduced  rate  made  for  a  lot  more  paper 
work. 

Contract  complaints 

Concluded  from  p  437 

refuse  to  do  paper  work  and  script  sort- 
ing. We  could  refuse  to  increase  security 
without  compensation.  Dispensing  of 
stable  tablets  in  cardboard  containers  until 
a  reasonable  offer  is  made  comes  im- 
mediately to  mind.  In  the  final  event  how- 
ever a  strike  should  be  threatened.  With 
or  without  company  shops  we  have 
enough  power  to  help  ourselves. 

In  the  last  financial  year  the  Central 
Committee  had  a  surplus  of  income  over 
expenditure  of  around  £11,000  and  this 
could  well  be  spent  on  a  negotiator  of 
trade  union  ferocity.  Whatever  is  done 
the  closure  rate  is  accelerating  and  action 
is  desperately  urgent  during  this  gallop- 
ing inflation.  I  would  like  to  see  a  ques- 
tionnaire to  all  contractors  asking  if  they 
would  like  a  new  contract  and  how  far 
they  would  go  over  non-co-operation  and 
withdrawal  from  the  service. 

There  must  be  greater  urgency  and  a 
firmness  from  the  Central  Committee 
which  must  show  some  leadership  in  a 
desperate  situation. 


□  Tables  of  tar  and  nicotine  yields  of 
cigarettes  are  to  be  available  in  poster 
and  leaflet  form  at  the  beginning  of 
November.  They  will  go  to  area  health 
authorities  and  pharmacies  will  be 
notified. 


High  Profits 

with 
High  Potency 

Blakoe 
Vitamin  E 

Blakoe  Vitamin  E  -  attractively 
packed  in  convenient  counter 

display  outers  -  provides 
YOU  with  a  fast  selling,  high 
quality  product. 

TRADE  RETAIL 


Blakoe  Vitamin  E 
(High  Potency) 

100  mg  100  tabs 

IncI. 
80  p 

VAT 
£1.30 

Blakoe  Vitamin  E 
(Higher  Potency) 

200  mg 

50  tabs 

80p 

£1.30 

Blakoe  Vitamin  E 
(Higher  Potency) 

200  mg 

50  caps 

80p 

£1.30 

Blakoe  Vitamin  E 
(Highest  Potency) 

600  mg 

15  caps 
32  caps 

OOp 
£I.S8 

£1.25 
£2.50 

Blakoe  Vitamin  E 
(High  Potency) 

Cream 

94p 

£1.75 

Further  information  available  from 


Blakoe  Limited, 

229  Putney  Bridge  Road,  London  SW15 


444   Chemist  &  Druggist 


28  September  1974 


he  pleasant 
tasting  and 
effective 
laxative 


FRUIT  FLAVOURS 

LAXATIV 


STABLE  FOR  CttlDff  fj 


Regularly  advertised  in  Readers  Digest  and 
National  Women's  Magazine 

Thos.  Guest  &  Co.  Ltd 

Carruthers  Street,  Manchester  M4  7HX 
Telephone:  601  205  2975 


People  who  simply  suffer  from  aches  and 
pains  of  a  normal  active  life,  sportsmen, 
rheumatic  patients. 
They're  all  potential  customers  for 
Luma,  the  soothing,  relaxing,  anti- 
rheumatic bath  preparation. 
We're  persuading  them  to  take  the 
plunge,  in  a  nationwide  advertising 
campaign.  So  be  ready  to  meet  the  big 
demand. 

Luma  comes  in  3  sizes: 

750  G  decorated  plastic  jar  45p  r.r.p.  each 
320  G  decorated  plastic  jar  30p  r.r.p.  each 
43  G  cardboard  Drumlet     5p  r.r.p.  each 
all  prices  include  V.A.T. 


Refresh  your 
profits  with 
Luma — it  is 
easy  to  stock 
and  gives  a 
handsome 
profit  margin 


For  details, 
samples  contact: 

J.  P.  Leonard  Ltd., 
15  Forum  Drive, 
Rugby. 


Tel:  Rugby  4839 
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FISONS  LTD,  PHARMACEUTICAL  DIVISION 
DERBY  ROAD,  LOUGHBOROUGH,  LEICS. 

ANNOUNCEMENT 

SANATOGEN  VITAMIN  C 

On  September  1  1974  a  national  launch 
of  Sanatogen  Vitamin  'C  took  place.  It 
was  our  understanding  that  under  the 
Finance  Act  1974  Sanatogen  Vitamin  'C 
could  be  zero  rated  for  VAT  purposes. 

The  publication  of  VAT  News  2,  Notice 
701,  Appendix  A  page  28A,  amended  the 
scope  and  coverage,  and  in  accordance 
with  the  Finance  Act  1974  Sanatogen 
Vitamin  'C  is  now  to  be  standard  rated. 

As  from  September  18,  the  price  structure 
of  Sanatogen  Vitamin  'C  will  be  as  follows  :- 

Size   Retail  Selling  Price  Trade  Price  per  VAT 
each  (inc.  VAT)  dozen  (exc.  VAT) 

30's  26p  £1.89  8% 

100's  68p  £5.01  8% 

The  liability  for  VAT  which  has  not  been 
charged  from  the  beginning  of  September  to 
date  is  to  be  borne  by  Fisons  Ltd  and  it 
will  not  be  necessary  for  any  adjustment 
to  be  made  to  your  records  on  transactions 
which  have  taken  place  from  the  date  of  the 
launch. 

Credit  notes  for  the  difference  in  the 
trade  price  of  supplies  of  Sanatogen 
Vitamin  'C  tablets  purchased  up  to  and 
including  September  17  are  being  prepared 
and  will  be  forwarded  within  the  next  few 
days,  in  order  to  offset  the  VAT  payable 
by  retailers  on  the  sale  of  these  supplies. 
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GET  YOUR  BONUS  NOW 
AND  CASH  IN  ON  THE 


Last  winter  Cabdrivers  super- 
strong  cough  linctus  increased  sales 
by  50%  whilst  other  brands  were 
dragging  their  feet  through 
unseasonable  weather. 

This  year,  sales  will  be  even 
better  with  increased  advertising. 

Cash  in  on  this  great  chemists 
only  money  spinner.  Claim  your 
bonus  before  October  5th. 


BIGGER  THAN  EVER  ADVERTISING  FOR  CABDRIVERS  LINCTUS 


Daily  Mirror  x  8 

Sunday  Mirror  x  8 

The  Sun  x  23 

News  of  the  World  x15 


Sunday  People  x  1 4 

Woman  &  Home  x  2 
Woman  x  2 


Womans  Own  x2 
Womans  Weekly  x2 
Womans  Realm         x  2 


FROM  YOUR  USUAL  WHOLESALER  & 
SELECTED  BRANCHES  OF  VESTRIC. 


Prices  rule  at  time  of  despatch.  Marketed  by  Ford  Jackson  and  Co  (Sales) 
Limited.  Distributed  by  Halas  Laboratories  Limited.  Thorp  Arch  Trading 
Estate,  Thorp  Arch.  Wetherby  LS23  7BJ  Tel :  Boston  Spa  842695 
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Rural  dispensing: 
keep  up  the  protest 

Last  week  you  carried  in  your  columns 
three  angry  letters  from  rural  pharma- 
cists complaining  of  the  absence  of  any 
progress  whatsoever  on  the  problems  of 
doctor  dispensing. 

Two  years  ago  I  was  elected  to  the 
NPU  Executive  largely,  I  think,  because 
of  my  feelings  on  the  problems  of  rural 
pharmacy,  and  more  recently  I  was 
elected  to  the  Central  NHS  Committee. 
Let  me  say  that  1  feel  as  angry  and 
frustrated  now  as  1  did  when  first  elec- 
ted and  that  I  am  bitterly  disappointed 
that  we  are  not  progressing  (indeed  I 
regret  to  say  that  we  are  losing  even 
more  ground)  on  this  issue. 

I  know  too  the  sense  of  powerlessness 
referred  to  by  "Mutineer"  on  the  family 
practitioner  committees.  The  chances  of 
pharmacists  getting  a  fair  hearing  on  such 
committees,  where  they  are  outnumbered 
by  dispensing  doctors  by  three  to  one,  is 
very  slight. 

The  problem  of  course  is  that  the 
powers  that  be  at  the  DHSS  regard  us 
rural  pharmacists  as  a  very  small  group 
and  they  have  not  the  courage  (whoever 
the  Minister)  to  impose  a  solution  which 
they  know  to  be  just,  but  which  they  also 
know  will  upset  the  doctor.  Nor  are  they 
prepared  to  provide  the  money  to  "buy 
off"  the  doctors,  to  enable  the  doctor 
to  maintain  his  income  without  pinching 
ours. 

Few  pharmacists  know  the  intense  frus- 
tration of  the  rural  pharmacist  in  this 
situation,  consequently  I  hope  that  people 
who  feel  stronglv  will  keep  on  writing 
and  protesting.  Make  it  quite  clear  we 
provide  a  better  and  more  comprehensive 
service  than  the  doctor  and  that  given  the 
minister's  backing  we  can  provide  a  ser- 
vice to  overcome  any  possible  problems 
with  even  the  most  isolated  ratient. 

I  still  believe  that  justice  will  ultimately 
be  done,  but  we  are  going  to  have  to 
make  a  lot  more  noise  yet  before  those 
at  the  DHSS  hear  us,  and  more  patients 
will  suffer  as  more  rural  communities 
lo=e  their  pharmacy  and  the  services 
which  they  are  entitled  to  receive. 

David  L.  Coleman 
Stalham,  Norfolk 

Care  is  the  answer 

T  cannot  understand  whv  it  is  that  everv 
NPU  member  do°s  not  ioin  Care.  This 
scheme  has  enormous  notential  for  in- 
creasing the  power  of  the  NPU  to  our 
mutual  advantage. 

Naturally  all  "outside"  wholesalers 
have  brought  out  their  own  schemes, 
such  as  Unichem  and  Aoocaire,  because 
they  see  all  too  clearly  the  threat  to  their 
survival.  One  day  these  wholesalers  will 
be  grateful  for  the  opportunity  and  privi- 


lege of  joining  Care,  instead  of  sabotag- 
ing it  with  fussy  objections  such  as  the 
use  of  the  word  "chemist"  in  the 
advertising. 

As  for  the  Pharmaceutical  Society,  it 
is  a  pity  that  they  cannot  think  of  any- 
thing better  to  do  for  the  welfare  of 
pharmacists  other  than  waste  valuable 
hours  in  discussing  such  utter  rot.  It  is 
about  time  they  woke  up  to  realities  and 
did  something  to  help  the  members  in- 
stead of  tut-tutting  all  the  time. 

Care  is  a  great  idea  —  it's  here  to  stay 
—  let's  get  on  with  it! 

A.  H.  Walker 

London  W3 

Unacceptable  delays 

I  enclose  a  copy  of  the  letter  which  the 
Buckinghamshire  Area  Chemist  Contrac- 
tors Committee  has  instructed  me  to  send 
to  the  Central  NHS  Committee,  in  res- 
ponse to  mounting  dissatisfaction  among 
local  pharmacists  over  the  delays  in  re- 
ceiving payment  in  full  for  goods  and 
services  supplied  eight  weeks  or  more 
previously. 

P.  W.  Allen 

Secretary,  Bucks  ACCC 

The  letter  rejects  on  behalf  of  the  ACCC 
the  DHSS  arrangement  that  makes  ad- 
vance payments  of  95  per  cent  of  the 
estimated  value  of  the  prescriptions  sub- 
mitted for  pricing  the  previous  month. 
"Additionally,  we  have  received  condem- 
natory letters  from  pharmacist-contrac- 
tors in  the  area  and,  whilst  appreciating 
that  your  committee  is  still  continuing  to 
make  further  representations  to  the  DHSS 
on  the  matter,  the  general  view  is  that, 
once  again,  pharmacy  contractors  are 
being  forced  to  finance  the  Health 
Service. 

"Our  committee  is  of  the  opinion  that 
there  is  no  logical  reason  why  a  100  per 
cent  payment,  based  on  the  number  of 
prescriptions  submitted  and  calculated  on 
prescriptions  one  or  two  months  old, 
should  not  be  made  without  delay  but, 
if  there  is  some  'official'  bar  to  this  not 
being  possible,  then  surely  the  95  per  cent 
payments  from  the  local  FPCs  could  be 
made  to  contractors  two  weeks  earlier 
than  at  present  and  would  thus  ease  to 
some  extent  the  unwarranted  financial 
burden  imposed  on  contractors." 

Win  with  militancy 

Mr  J.  Wright,  in  his  reply  to  Mrs  J.  E. 
Walton's  letter  to  The  Times  (C&D 
August  17,  p207),  finished  by  saying 
"This  Committee  has  lodged  a  claim  for 
an  increase  in  remuneration  on  behalf  of 
chemists  in  England  and  Wales.  The 
claim  is  supported  by  representative  facts 
and  figures  and  not  by  threats  and  with- 
drawal of  service.  It  is  hoped  that  the 
Secretary  of  State  for  Social  Security 
will  speedily  accept  that  claim." 

As  you  see,  Mr  Wright,  threats  and 
withdrawals  have  succeeded  beyond  ex- 
pectations in  the  nurses'  case  (as  I  am 
confident  it  would  also  have  done  in 
ours).  As  for  the  dentists'  pay  award, 
Mrs  Castle  says  "It  is  entirely  right  that 
dentists'  remuneration  should  be  in- 
creased, and  much  of  this  is  to  meet 
steeply    rising   costs    in    dental  practice 
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expenses  and  equipment."  What  about 
our  steeply  rising  expenses? 

Once  again  you  have  totally  failed  to 
get  the  message  across.  When  will  you 
remove  your  kid  gloves?  Mrs  Castle  also 
goes  on  to  say  "You  cannot  have  an 
efficient  or  humane  Health  Service  by 
exploiting  the  people  who  work  in  it." 
We  are  being,  and  have  been  exploited 
for  years. 

What  immediate  action  are  you  now 
going  to  take  Mr  Wright?  Personally  I 
think  you  ought  to  be  wearing  out  Mrs 
Castle's  door  step.  If  this  cannot  be  done, 
bring  in  someone  who  thinks  action  and 
not  words  should  be  the  order  of  the 
day.  Hold  the  Government  to  ransom  as 
practically  every  other  trade  union  in  the 
country  has  done  (some  several  times) 
with  most  rewarding  results. 

Ernest  E.  Spencer 
Cinderhill,  Nottingham 

Chemist-only  policy 

"Disaffected"  (September  21,  p  404)  creates 
the  impression  that  Wellcome  has  changed 
its  chemist-only  policy.  This  is  not  true. 
Pharmaceutical  products  in  the  Wellcome 
range  which  have  traditionally  been 
chemist-only  remain  so. 

Over  the  years  Wellcome  has  acquired 
a  number  of  companies,  several  of  them 
outside  of  the  pharmaceutical  field,  and 
accordingly  now  trades  with  a  number  of 
non-chemist  outlets  —  but  Wellcome's 
traditional  pharmaceutical  range  of  pro- 
ducts remains  chemist-only.  Providing  our 
retail  pharmacy  friends  continue  to  give 
us  support  for  these  products  we  shall 
gladly  maintain  such  a  policy. 

J.  G.  Ottolini 
General  Manager 
Wellcome  consumer  division 
Crewe  Hall,  Cheshire 

MP  to  sponsor? 

Michael  Grylls's  article  in  the  C&D 
(September  21)  is  most  appropriate.  Be 
he  biased  to  the  manufacturers,  the  com- 
pany shops,  or  private  pharmacy,  he  is 
working  in  the  right  direction  for  all  of 
us.  If  not  already,  he  should  be  spon- 
sored or  assisted  by  the  ABPI  and  the 
Pharmaceutical  Society.  He  has  always 
been  a  prolific  correspondent  in  the  daily 
Press,  and,  as  far  as  I  know,  retail  phar- 
macy or  the  Pharmaceutical  Society  has 
had  no  sponsor  in  the  House,  since  Sir 
Hugh  Linstead.  Carry  on  Michael  Grylls. 

H.  Procter-Smith 
Holsworthy,  Devon 

Too  many  lines 

I  have  just  spent  an  idle  five  minutes  in 
looking  through  the  supplementary  price 
list  in  this  week's  Chemist  and  Druggist. 
It  is  a  monument  to  the  crass  stupidity 
of  certain  firms.  If  they  threw  away 
three-fifths  of  their  lines,  the  remainder 
would  be  far  too  many  —  sheer  duplica- 
tion for  the  sake  of  duplication  and  the 
stupid  urge  to  go  one  better,  even  if  it  is 
only  the  name  of  a  line. 

How  much  money  do  they  lose  by 
keeping  these  lines  going  —  brushes, 
cosmetics,  plasters  and  what  have  you  — 
just  for  the  sake  of  prestige? 

W.  P.  Richards 
Newcastle,  Staffs 
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Receiver  appointed  for 
'home  brew'  companies 

A  receiver  has  been  appointed  for  Monks 
Home  Brews  Ltd  and  Grey  Owl  Labora- 
tories Ltd,  the  companies  at  Staple  Hill, 
Bristol  who  are  well-known  for  home 
brewing  products,  and  manufacturing 
chemists  Nigroid  Ferris  Ltd.  Mr  A.  M. 
Bird,  of  chartered  accountants  Edward 
Thomas  Collins  &  Son,  and  Thornton 
Baker  &  Co,  18  Baldwin  Street,  Bristol, 
was  appointed  receiver  by  Barclays  Bank 
on  September  13. 

Mr  Bird  told  C&D  that  he  has  sus- 
pended new  production  by  the  companies, 
but  was  continuing  to  sell  finished  pro- 
ducts held  in  stock,  thus  providing  con- 
tinuity pending  the  outcome  of  his  meet- 
ings with  interested  third  parties. 

Beecham  to  boost 
antibiotic  production 

Beecham  Pharmaceuticals  is  to  spend  £8m 
on  a  major  expansion  of  its  factory  at 
Irvine  New  Town,  Ayrshire,  bringing  the 
company's  total  investment  there  to  more 
than  £21m. 

Beecham  say  that  the  new  investment  is 
a  direct  result  of  the  fact  that  their  world- 
wide sales  of  prescription  medicines  have 
doubled  since  1970  when  it  was  decided 
to  build  the  Irvine  factory. 

The  £8m  will  be  used  to  double  the 
plant's  output  of  bulk  penicillin  G,  the 
basic  raw  material  for  the  Beecham 
range  of  antibiotics.  It  will  also  substan- 
tially increase  the  output  of  the  raw 
material  for  amoxycillin,  now  sold  in 
47  countries  overseas;  home  and  overseas 
sales  of  the  antibiotic  in  1973/74  were 
worth  nearly  £8m  to  the  company. 

The  whole  of  Irvine's  output  will  con- 
tinue to  be  sent  to  the  Beecham  Phar- 
maceuticals' factory  at  Worthing,  Sussex, 
for  conversion  into  semi-synthetic  peni- 
cillins in  bulk.  They  are  then  formulated 


and  packaged  into  dosage  forms  at 
Worthing  and  at  another  factory  at 
Crawley,  Sussex.  The  Irvine  expansion 
is  expected  to  be  completed  in  1977. 

Chemimart's  stock  loss 

Booker  McConnell  Ltd's  interim  state- 
ment for  the  first  six  months  of  the  year 
shows  profit  of  the  group  at  £5-80m 
against  £l-75m  in  the  corresponding 
period  of  1973.  It  also  reports  stock  losses 
in  Chemimart  (which  they  bought  in 
1973).  Losses  'iarge  in  relation  to  the 
size  of  that  business,  were  revealed  in  the 
first  half  of  the  year.  The  position  is 
being  investigated  and  new  controls  have 
been  established".  Provision  for  the  stock 
loss  in  Chemimart  has  dragged  the  health 
and  food  manufacturing  division  into  a 
loss  of  £269,000  against  a  profit  of 
£255,000  before   interest  and  tax. 

Dixons  Photographic 
cut  down  stocks 

Dixons  Photographic  Ltd  are  temporarily 
reversing  their  policy  over  the  past  few 
years  of  holding  high  stocks  to  cope 
with  expansion  and  benefit  from  con- 
tinually rising  cost  of  merchandise,  say 
the  directors.  They  have  already  lowered 
stock  levels  with  the  effect  of  further 
improving  liquidity,  the  statement  adds. 

Mr  S.  Kalms,  chairman,  reports  retail 
turnover  up  by  5  per  cent  in  the  UK, 
but  with  lower  margins  during  the  first 
quarter  of  the  current  year.  A  similar 
trend  was  experienced  in  the  processing 
division. 

Briefly 

Tate's  Medical  Hall,  Royal  Avenue,  Bel- 
fast, is  closing  shortly.  It  was  founded  in 
1880,    in    premises    in    Lower  Donegall 
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Street,  but  a  few  years  later,  on  the  open- 
ing of  Royal  Avenue  (then  known  as 
Hercules  Street)  the  business  was  moved 
to  its  present  site  near  Castle  Junction. 
Its  last  owner,  Mr  Walter  Tate,  died  in 
August  last.  He  had  taken  over  the  shop 
in  1928  on  the  death  of  this  father,  Mr 
James  Tate. 

Barclay  &  Sons  Ltd  are  opening  a  whole- 
saling depot  at  Lower  Mersey  View, 
Liverpool  L20  8PB,  on  September  30.  It 
will  offer  a  prescription  service  covering 
the  Greater  Liverpool  and  Wallasey  area. 
The  telephone  for  customers'  orders  is 
051-922  2732,  which  also  applies  to  any 
urgent  night  orders.  The  company  will 
also  be  offering  a  full  Saturday  morning 
service.  The  manager  of  the  depot  is 
Mr  A.  Palfrey. 

Loxley  Medical  Supplies  and  Luxan  Hos- 
pital Supplies  (both  subsidiaries  of  Reed 
International  Ltd)  are  merging  on  October 
1  into  a  new  company  to  be  known  as 
Loxley  Luxan  Medical  Supplies  with  head 
office  at  Whitfield  Street,  London  and 
distribution  facilities  at  Barnoldswick, 
Colne,  Lanes. 

Appointments 

Meyer  &  Myer  Group  have  appointed 
Mr  I.  Miller  their  representative  covering 
most  of  Greater  London  and  SE  England. 

Unichem  Ltd  have  appointed  Mr  R.  J.  W. 
Thorpe,  42,  manager  of  their  Willesden 
depot.  He  replaces  Mr  R.  Freeman  who 
has  moved  to  head  office. 

Rollei  (UK)  Ltd:  Mr  T.  M.  Wheeler  has 
been  appointed  managing  director.  Mr 
Wheeler  has  been  associated  with  distri- 
bution in  the  photographic  world  at  home 
and  overseas  since  1965. 
Astra  Chemicals  Ltd  have  made  the  fol- 
lowing product  managers:  Mr  A.  R. 
White,  BSc  (local  anaesthetics  group);  Mr 
A.  Forrow,  BA  (cardiovascular  group); 
and  Mr  D.  Alcraft,  BPharm  MPS  (bron- 
chodilatation  group). 


Coming  events 


Tuesday,  October  1 

Stockport  Branch,  Pharmaceutical  Society, 
Alma  Lodge  Hotel,  Stockport,  at  8  pm.  Mr  J. 
Charlton  (deputy  secretary,  Central  NHS  Committee) 
on  "NHS  remuneration — the  present  posi'ion". 

Wednesday,  October  2 

Scottish  Pharmaceutical  Federation,  Angus 
Hotel,  Dundee,  at  7.30  pm.  Annual  meeting.  Mr  G. 
Urwin  on  "What  are  you  doing  tomorrow  ?" 

Thursday,  October  3 

Huddersfield  Branch,  Pharmaceutical  Society, 

Spotted  Cow  Hotel,  New  Hey  Road,  Salendine 
Nook,  Huddersfield,  at  8  pm.  Talk  by  Mr  A.  Spurr, 
director  of  the  Samaritans,  Huddersfield  Branch. 
Thames  Valley  Branch,  Pharmaceutical  Society, 
Winthrop  House,  Surbiton,  at  8  pm.  Illustrated  talk  on 
"A  trip  through  the  Thames  locks"  by  Mr  D.  G. 
Bridgman. 

Friday,  October  4 

Institute  of  Pharmacy  Management,  Cally 
Hotel,  Gatehouse  of  Fleet,  Kircudbrightshire.  Annual 
conference  on  "International  and  national  voluntary 
trade  organisations".  Until  October  7. 

Saturday,  October  5 

London  Branch,  Guild  of  Hospital 
Pharmacists,  Visit  to  Chelsea  Physic  garden. 


Some  of  the 
ancillary  vessels 
in  the  penicillin  G 
plant  at  Irvine, 
where  raw 
materials  are 
sterilised  before 
being  fed  into 
the  giant 
production 
fermenters. 
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Lastolita  Foundation     Lastoyarn  Stockings.  Lastothread        Lastofine  Stockings.       Spanflex  Support  Elastic  Net 

Stockings.         The  standard  weight  Stockings.  Lightweight  elastic  Stockings.  Stockings. 

Lightweight  nylon-       elastic  in  cotton      Heavyweight One-Way         yarn.  Very  lightweight        The  completely 

covered  elastic.  or  nylon.  Stretch.  Lycra/nyion  mixture,  made-to-measure 

stocking. 
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Spanflex  Support      Lastolita  Foundation        Lastoyarn  Tights.        Lastofine  Tights.        Lastolita  Maternity 

Tights.  Tights.  The  standard  weight   Lightweight  elastic  Tights. 

Very  lightweight       Lightweight  nylon-         elastic  in  nylon.  yarn.  Adjustable  waistband 

Lycra/nylon  mixture.      covered  elastic  and  special  front 

panel. 


First,  we  made  the  widest  range 

of  foundation  stockings. 
Now  we  make  tights  to  match. 


For  many  years,  you've  probably  known 
Lastonet  as  the  producers  of  the  widest  possible 
range  of  foundation  and  support  stockings. 

But  thafs  only  half  the  picture. 

Because  every  stocking  in  our  range 
is  also  available  in  a  tights  version  (except,  of 
course,  the  very  heavy  One-Way  Stretch). 

Which  makes  us  producers  of 
Britain's  widest  range  of  support  and 
foundation  tights,  too. 

If  s  a  tact  which  opens  up  a  whole  new 
market  in  the  field  of  foundation  hosiery. The 
young  market 

More  and  more  women  now 
recognise  that  at  some  time  in  their  lives  their 
legs  will  need  support 

And  the  Lastonet  range  of  tights  and 
stockings  means  that  you're  completely  j 


equipped  to  meet  the  demand  from  all 
age  groups. 

Add  to  this  our  made-to-measure  Elastic 
Net  service  for  customers  who  can't  be  fitted 
from  stock,  our  first  class  delivery  service  and 
our  significant  trade  terms  and  you'll  see  why 
Lastonet  is  the  big  name  in  support  and 
m  foundation  hosiery. 

Our  team  of  highly  skilled  specialist 
representatives  calls  regularly  on  chemists 
throughout  the  country. 

If  you'd  like  to  be  amongst 
them,  just  get  in  touch  with  us  at  the 
address  below 


lastonet 

Foundation  Stockings 
and  Tights 


Lastonet  Products  Limited,  Redruth,  Cornwall.  Telephone:  Camborne  4141 
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ipped  to  handle  pack 


Lancing  Packersarewelleqi 
aging  problems  in  the  pharmaceutical  industry. 
We  are  holders  of  a  Department  of  Health  Letter 
of  Authority  for  the  manufacture  and  packaging 
of  medical  products.  We  specialize  in  packing: 

SACHETS  •  JARS  •  BOTTLES 
BAGS*  CARTONS  •  BLISTERS 

THERMO  FORMED  POTS 

or  any  hand  assembly  work 

Our  comprehensive  range  of  advanced  facilities  enables 
us  to  undertake  short  or  long  runs,  rush  jobs  and  special 
promotions  at  extremely  competitive  rates.  And  our  tre- 
mendous flexibility  allows  rapid  turnround  times,  no 
matter  what  the  size  of  order. 

We  package  many  well  known  pharmaceutical,  food  and 
cosmetic  products,  and  have  years  of  valuable  exper- 
ience in  these  fields.  Our  expertise  can  work  for  you. 
Why  not  contact  us  to-day  the  problem  solvers. 


COMMERCE  WAY 
LANCING 
SUSSEX 
Tel.  63141-2 


Profit  from 
CWExpertise! 


CWE  is  one  of  Europe's  leading 
manufacturers  of  home  wine  making 
ingredients.  Our  knowledge  of  wine  making 
is  as  extensive  as  our  product  list  -  which 
has  everything  you  need  for  a  profitable 
wine  making  department.  I  n  the  booming 
home  wine  market  it  pays  to  stock  CWE- 
the  name  your  customers  know  and  trust. 


Continental  Wine  Experts  Limited 

The  Winery,  Cawston 
Norwich  NOR  75X 

CWEsimply  the  best  in  home  wine 


Trade  Sales  Department 


Ethyl  Alcohol 

(S.V.R.) 

Fermentation  and  synthetic  qualities  both  available  to  British 
and  all  well  known  International  S  peci&cations  and 
Pharmacopoeias.  Also  meets  requirements  of  specifications 
being  drawn  up  for  Food  Grade  Ethanol  by  E.E.C. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 


The  only 

BEVELLED  TONGUE  DEPRESSOR 

in  the  world. 

Applicators  also  available 
AYRES  BIOPSY  CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk 
orders. 

ASHWOOD  TIMBER  &  PLASTICS  LTD., 


Plyta  House.  Leven  Road,  London  E14  OLW 


Tel:  01-987  6343/6461 


Quinoped 

clears  Athlete's  Foot 
in  record  time 

Quinoped*  is  a  non-greasy  astringent 
cream  available  for  prescription 
in  the  treatment  of  Athlete's  Foot 
(Tinea  Pedis)  and  related  fungal 
infections.  It  combines  the 
antibacterial  and  fungicidal 
properties  of  potassium 
hydroxyquinoline  sulphate  0.5% 
with  the  keratolytic,  deodorant 
and  oxidising  properties  of 

benzoyl  peroxide  5%  in  bland 
water  miscible  cream  base. 

Available  in  tubes  of  25g. 


•Regd.  trade  mark  —  Quinoped 
DHSS  PLN  0291/0002 

The  Quinoderm  Company, 
Manchester  Road, 
OLDHAM,  OL8  4PB. 
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Containers 

by 
Beatson 


TheTablet 


Beatson,  Clark  &  Co.  Ltd., 
Rotherham,  Yorkshire  S60  2AA.  Tel:  0709  79141  Telex:  54329 

Beatson  Clark 
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Vlarket 
Mews 

OILS  DRIFT  LOWER 

London,  September  25:  The  easier  trend 
in  some  essential  oils,  noticeable  in  the 
past  month  or  so,  was  maintained  dur- 
ing the  week.  Lower  were  Chinese 
cassia,  eucalyptus,  peppermint  and 
cedarwood;  cinnamon  leaf,  citronella, 
clove  leaf  and  lemongrass. 

Another  £20  ton  was  added  to  last 
week's  advanced  cascara  prices.  Ben- 
zoin, lemon  peel  and  valerian  were 
also  dearer  among  crude  drugs.  Copaiba 
balsam  was  slightly  easier. 

Shipments  of  Tinnevelly  senna  from 
Tuticorin  in  August  included  546  tons  of 
leaves  and  297  tons  of  pods  all  con- 
signed to  European  ports.  There  were 
also  260  cwt  of  white  squill  and  375 
tons  of  vinca  rosa  leaves  and  270  tons 
of  root. 

In  pharmaceutical  chemicals  sodium 
bicarbonate  and  sodium  chloride  are 
dearer.  Ascorbic  acid  is  expected  to 
advance  shortly. 

Pharmaceutical  chemicals 

Adrenaline:  (per  q)  1  -kg  lots  synthetic  £0.25  g; 
acid  tartrate  £0.20  q. 


Aluminium  chloride:  Pure,  50-kg  lots,  0.6151  kg. 
Ammonium  chloride:  Pure  in  50-kg  lots  £0.1872 
kg  for  powder. 

Ammonium  acetate:  BPC  1949  crystals  £0.3985 
kg  in  50-kg  lots;  strong  solution  BP  1953  £0.131 
kg  in  200-kg  lots. 

Amylobarbitone:   50-kg  £4.87   kg;   sodium  £5.60. 
Benzocaine:  50-kg  lots  ot  BP,  £3.03  kg. 
Benzoic  acid:  BP  in  500-kg  lots  £0.4852  kg  (50 
kg  kegs). 

Butabarbital:  50-kg  £6.32;  sodium  £7.11  per  kg. 

Butobarbitone:  £6.45  kg  for  less  than  100kg. 

Calcium  lactate:  250  kg   lots  £412  metric  ton. 

Carbon    tetrachloride:    Technical    in    4-ton  lots 

£113.20  metric  ton. 

Chloral   hydrate:   50-kg    lots  £0.75  kg. 

Cocaine:  Alkaloid  £222  kg;  hydrochloride  £202.75. 

Subject  to  Misuse  of  Drugs  Regulations. 

Colchicine:   £0.90  per  g. 

Cortisone:   Ace4ate   £295  kg. 

Cyclobarbitone:  Calcium  £5.50  kg  in  25-kg  lots. 

Dapsone:  £4.00  per  kg. 

Dextromethorphan:   Hyd'robromide  £110  kg. 

D.midium  bromide:  5-g  lots  £3.20g. 

Glycerin:    Nominally    £453    metric    ton,  naked, 

delivered. 


Hydrocortisone: 

Acetate 

and 

base  £295  kg. 

Hydrogen  perox 

de 

35 

per 

cent  £167  metric  ton. 

Hypophosphites: 

£ 

per 

kg- 

121-kg 

50-kg 

Calcium 

1.4 

1.06 

Iron 

2.35 

2.27 

Magnesium 

1.98 

1.B7 

Potassium 

1.57 

1.45 

Sodium 

1.27 

1.17 

Hypophosphorous  acid:  Pure,  50%  £1.6445  kg  for 
50-kg  lots.  BPC  1959,  30%,  £1.2922  kg. 
Iodine:  Chilean  crude  E2.08J  per  kg;  resublimed 
£3.25  in  50-kilo  lots. 

Iron  ammonium  sulphate:  250-kg  £205  metric  ton. 
Iron   and   ammon.um   citrate:    (Per   metric  ton) 
granules  in  50-kg  lots  £650;  1-ton  £620.  Scales 
£820   and   £790   respectively;   green  £830. 
Iron  phosphate:  50-kg  lots  £517.80  metric  ton. 
Mersalyl:  Acid  £15.75  per  kg;  sodium  £21.50. 
Mestranol:  £120  kg. 

Sodium    bicarbonate:    BP    £39.76    per   1,000  kg 
minimum    10-metric  ton   lots  delivered  UK. 
Sodium   chloride:    In    10-ton    lots   £10.07  metric 
ton  ex  works. 

Strychnine:    In    5-10-kg    lots,    per   kg,  alkaloid 
£25.00;   sulphate  or  hydrochloride  £20.00. 
Succinylsulphathiazole:  50-kg  lots  £3.33  kg. 
Sulphacetamide  sodium:  BP  £4.13  kg  for  50  kg. 
Sulphadiazine:  50-kg  lots  £4.15  kg  micro  milled 
plus  £0.15. 

Sulphaguanidine:   BPC   in  250-kg   lots  £5.60  kg. 


Sulphaquinoxaline.  Sodium,  BVetC  in  50-kg  lots, 

£4.36  per  kg. 

Sulphamethizole:    BP   50-kg    lots  £4.57. 
Tetracycline  hydrochloride:  E12.U0  per  xg. 


Crude  drugs 

Balsams    (kg)    Canada:    £18.00,    cif.  Copaiba: 
BPC   £2.85    spot;    £2.80    cif.    Peru:    £9.85  spot; 
£7.70,  cif.  Tolu:  £3.80  spot;  £3.70  cif. 
Benzoin:  BPC  £67-£72. 00  cwt  spot;  £66-£71 .00  cif . 
Cascara:  £920  metric  ton  spot;  £900  cif. 
quills,  four  O's  £0.44  lb. 

Cassia:  lignea  broken  £950  metric  ton,  cif;  whole 
£1,100  duty  paid. 

Cloves:  (Per  ton,  cif) — Ceylon  £2,700;  Madagas- 
car £2,150,  Zanzibar  £2,450  nominal. 
Lemon  peel:  £850  metric  ton  spot;  £840,  cif. 
Menthol:    Brazilian    £21.00    kg    spot    £21.50  cif. 
Chinese  £27.00  spot  £26.00  cif. 
Pepper:    (ton)    Sarawak   black   £685.    cif;  white 
£880.  cif. 

Seeds:  (ton)  Anise:  China  Etar  unselecled  725 
cif.  Caraway:  Dutch  £365,  cif;  Celery:  Indan 
£440,  cif  Coriander:  Moroccan  £125  cif.  Cumin: 
E565-E850,  cif.  Dill:  Chinese  for  shipment  £210; 
Indian  £220.  cif.  Fennel:  Chinese  £320  sort; 
£335,  cif.  Fenugreek:  £160,  cif.  Mustard:  £320- 
£340  spot. 

Tonquin  beans:  £1.40  spot;  £1.35,  cif. 


Essential  oils 

Cassia:  Chinese  £19.00  kg  spot  and  cif. 
Cedarwood:  Chinese  £1.90  kg  spot;  £1.80  cif. 
Celery:  English  £38.00  kg. 

Cinnamon:    Ceylon    leaf    £3.40    spot;    £3.20  cif. 
English  distilled  bark  £130  kg. 
Citronella:  Ceylon  £3.40  kg  spot;  £3.15,  cif. 
Clove:  Madagascar  leaf  about  £3.55  kg,  cif. 
Eucalyptus:    Chinese    £8.20    spot   for   80-85  per 
cent  £8.00  cif. 

Lemongrass:  Spot  £3.40  kg;  £3.10  cif. 
Peppermint:   (kg)   Arvensis  Brazilian  £8.25  spot; 
£8.50,  cif.  Chinese  £12.25.  cif.  American  pipetata 
from  £16.00. 

Sandalwood:  Mysore  spot  and  cif  £65.00  kg. 
Sassafras:    Chinese    £3.30    kg;    Brazilian  £2.30 
spot. 

Spearmint:  Chinese  £6.50  kg  spot;  cif  not 
quoted.  American  £11.00  spot. 


The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press  but 
it  should  be  noted  that  in  the  present  state  of 
the  markets  quotations  change  frequently. 


Classified  Advertisements 


Shopfitting 


Low  Cost 
Unit 

Shopfronts 

600  Designs 


Take 
36 

Months 
To  Pay 


Hie  In  Anodised  Aluminium 

♦  Built  in  Illuminated  Signs 

Available  from  stock 

*.  Installed  in  2  Days 
on  most  sites' 

UNIT  SHOPFRONTS  LTD 

LVP  House,  Park  Royal  Road. 
London  N.W.10.  7LF. 

PHONE:01-965-9712 


ONE  DAY  REFITS.  No  trade  loss 
arrangements,  your  shop  replanned 
free.  Low  prices.  Cash/Credit.  S.  G. 
Clark,  80,  Queensway,  London,  W.2. 
Tel:  01-727  5828  or  Garston  (Herts) 
79151  after  5  p.m. 


SHOPFRONTS  and  Interior  fittings 
u>  Chemist  Specialists,  WARWICK 
SHOPFITTING.  20  Rudd  Street. 
Loncon.  SE18  6RS.  Tel:  01-854 
0343 


PALLET  RACKING 
AND 

STEEL  SHELVING 
FOR  SALE 

AND 
WANTED 
01-485  5535 


0RALGER 


pellets  °  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


HI 

o.t.c.H 


Miscellaneous 


STARGEMS 

FASHION  JEWELLERY 

DISPLAYS 

Gentlemen  dispense  a  lighten- 
ing pick-me-up  for  your  business 
by  stocking  our  range  of  Star- 
Gems  Displays.  These  elegant 
little  salesmen  are  working  very 
successfully  all  over  the  coun- 
try reaping  in  handsome  profits, 
continuity  of  which  is  assured 
by  repeats  from  our  huge  stock, 
fantastic  selection  on  each  dis- 
play giving  a  wonderful  range 
without  stocking  large  quantities 
of  each  line.  These  little  pep 
pills  can  be  working  for  you 
within  seconds  of  delivery. 
Every  line  clearly  marked  with 
suggested  retail  selling  price. 
Phone  Leicester  26403  (STD 
Code  0533)  now  or  write  to 
R.  F.  Vernon  &  Co.,  52  Mount 
Road.  Leicester.  REMEMBER 
presentation  spells  profits. 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
34  Shudahlll,  Manchester  M4  1EY 

Tel:  061-832  6564 
Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings.  Ear- 
Ings  (all  types).  Hair-Orna- 
ments, etc. 


FASHION  JEWELLERY 
PARCELS 

Gentlemen  you  cannot  do  better 
than  deal  with  the  specialists. 
£30  minimum  seven  days  appro- 
val. Contact  R.  F.  Vernon  & 
Co.,  52  Mount  Road,  Leicester, 
Phone  Leicester  26403  (STD 
Code  0533). 


CHRISTMAS  1974 

CHRISTMAS  PAPER  AND 
BAGS,  PURSE  CALENDARS, 
CREPE  PAPER,  HOLLY  DESIGN 
CARRIERS,  GIFT  LABELS,  ETC. 

Available  as  usual  from  : 
JAMES  TOWNSEND  &  SONS  LTD. 
P.O.BOX  12  WESTERN  WAY,  EXETER  EX1  2 A B 

Write  or  phone  Exeter  79731 
for  Christmas  List 

Orders  accepted  now  lor  delivery 
when  required 


PREMATURE  EJACULATION  can  be 
prevented  with  DEFERGEL.  6  tubes 
£2-75  (Retail  75p)  plus  VAT  Post 
Free  —  Lloyd's,  51,  Albert  Road 
Southsea,  Hants 
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For  the  very  best  in  Bubble  Bath  Gift  Packs 


Notices 


DEPARTMENT    OF  HEALTH 

MANUFACTURERS  OF 
MEDICAL 
PREPARATIONS 

New  Licence  Scheme 


Under  the  Medical  Preparations  (Licensing  of  Manu- 
facture) Regulations,  1974,  it  will  be  necessary  for 
persons  engaged  in  the  manufacture  of  medical  pre- 
parations to  hold  a  licence  from  the  Minister  for  Health. 

This  scheme  is  separate  from  the  scheme  of  authori- 
sations to  market  proprietary  medicines  which  comes 
into  operation  on  1st  October,  1974. 

The  date  from  which  the  manufacturing  licence 
requirement  will  operate  has  been  fixed  at  1st  Octo- 
ber, 1975.  Persons  who  wish  to  ensure  that  their 
applications  are  processed  in  time  for  the  start  of  the 
scheme  should  make  application  before  1st  November 
1974. 

Explanatory  leaflet  and  notes  on  manner  of  applica- 
tion can  be  obtained  from: 

Drugs  Division, 
Department  of  Health, 
Custom  House, 
Dublin  1. 

Telephone:  742961  Ext.  379 
Telex:  8498 

September,  1974 


SEBASTIAN  GERARD  ELLIOTT  DECEASED 

Pursuant  To  The  Trustee  Act  1925  :  Section  27. 

NOTICE  IS  HEREBY  GIVEN  that  any  person  having  a  claim 
against  or  an  interest  in  the  Estate  of  Sebastian  Gerard  Elliott 
deceased,  late  of  61  Manor  Drive,  Doncaster,  South  Yorkshire, 
Pharmacist,  who  died  on  the  25th  day  of  February  1974,  is 
hereby  required  to  send  particulars  in  writing  of  his  claim  or 
interest  to  the  undersigned  Solicitors  on  or  before  the  30th 
day  of  November  1974,  after  which  date  the  assets  of  the 
estate  of  the  said  deceased  will  be  distributed  by  the  Personal 
Representative  of  the  said  deceased  amongst  the  persons 
entitled  thereto  having  regard  only  to  the  claims  and  interests 
of  which  the  Personal  Representative  shall  then  have  had 
notice. 

DATED  this  19th  day  of  September,  1974. 

SIGNED:    Miller,    Munro    &  Co., 

Solicitors  of  53  High  Street,  Doncaster. 

Solicitors  for  the   Executrix  of  the  said  deceased. 


Appointments 


AREA 
SALES  MANAGER 

SCOTLAND 

We  need  someone  with  a  successful  sales 
record  and  the  necessary  drive  to  motivate, 
control  and  train  a  progressive  team  of  Ter- 
ritory Representatives. 

In  addition  to  leading  your  Sales  Team  who 
are  selling  a  brand  leading  range  of  non- 
foods  to  the  Grocery  and  Chemist  trades,  you 
will  be  expected  to  handle  major  accounts 
personally. 

Candidates  should  be  aged  25-35,  male  or 
female.  An  attractive  salary  is  offered  plus  in- 
centives, benefits  include  a  Company  car 
(1600L  Cortina)  free  private  mileage,  normal 
expenses,  lunch  allowance  and  three  weeks 
holiday. 

Please  write  giving  brief  details  to  : 
G.  C.  Baldwin,  Esq., 
General  Sales  Manager, 
S  &  N  Hygiene  and  Products  Division, 
Rockville  Road, 
Birmingham  8. 


Please  mention  C  &  D 
when  replying 
to  advertisements 


PHARMACIST  required  for  new  Store 
in  South  London.  Must  have  previous 
store  experience  and  references. 
Salary  £3,500  per  annum.  Please 
apply  Box  No.  2272. 
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(Quelqwe  chose  S^Cechani 

quelque  Jois S^Cechant 

Whenever  two's  company 

Specially  created  to  a  unique  and  fabulous  formula,  for  exclusive  Caracalla 
salons  across  Europe...  an  exciting  new  aromatic-fragrance  toiletry  range 
for  everyone  who  is  man-enough  or  woman-enough  to  wear  it ...  a  subtle 
new  hint  that  lasts — and  much,  much  more . . .  cooling,  soothing,  for  that 
"fresh-around-the-clock" feeling  . . . 


LOCAL  DIRECTOR 


East  midlands  toiletries  and  cosmetic  wholesale  warehouse  servicing  group  of  retail  shops 
from  same  warehouse  requires  experienced  general  manager.  Successful  applicant  can  be 

expected  to  be  appointed  to  board  within  6  months.  Top  salary  and  conditions. 

Applicants  between  30-40,  must  evidence  experience  at  general  manager  level  In  a  similar 
business  with  a  turnover  in  excess  of  £1,500,000. 

Fullest  details  in  first  instance  to: 

C.  A.  Tether 

MONTAGUE  R.  JASON  GROUP  OF  COMPANIES, 
Ockway  House, 

41  Stamford  Hill,  London  N16  5ST 


PHARMACIST/CHEMIST 
PRODUCTION  CONTROL 


Halas  Laboratories  Ltd  wish  to  appoint  a  young  production 
minded  pharmacist  or  chemist  to  take  control  of  their  manufac- 
turing and  packaging  operation. 

This  post  will  appeal  to  a  young  man  wanting  to  get  his  first 
taste  of  a  managerial  position;  he  will  be  directly  responsible 
to  the  Managing  Director. 

The  company  manufacture  pharmaceutical  and  allied  products 
and  its  sales  are  expanding  rapidly  both  in  the  U.K.  and  in 
overseas  markets. 

Please  write  in  confidence  to: 
Dr  H.  A.  Fisher,  F.R.I.C., 
Halas  Laboratories  Ltd, 

Thorp  Arch  Trading  Estate,  Wetherby,  Yorkshire. 


Hospital  appointments 


Agencies 


AGENTS  required  in  Europe,  espe- 
cially Holland,  France,  Germany, 
Malta  and  Israel,  Western  Africa, 
West  Indies,  for  small  range  of 
Animal  and  Human  Pharmaceuticals, 
including  Ruby  Pet  Products,  Grass- 
hopper Ointment,  Duttons  Cough 
Mixture,  and  a  parenteral  Anthel- 
mintic for  use  in  Cattle,  Sheep  and 
Pigs.  Send  for  details.  B.  SPENCER 
LIMITED,  STATION  ROAD,  SHEN- 
STONE,  LICHFIELD,  WS14  0NP, 
England. 

MALTA — A  leading  pharmaceutical- 
import  organisation  (4  Medical 
Reps,  and  2  salesmen)  with  head 
office  in  Valetta,  recently  geared 
and  staffed  for  further  expansion, 
seeks  additional  ethicals  or  other 
suitable  lines  for  sale  through 
pharmacies.  Direct  coverage  of  all 
retail  pharmacies  every  week.  Ex- 
clusive Distributorship  deal  pre- 
ferred.  Write   Box   No.  2273. 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line-, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd..  6/7  Wellington 
Close,  Ledbury  Road,  London,  W.11. 
Tel:  Park  3137-8. 

GOOD  PRICES  always  paid  for  com- 
plete old  Chemists  shop  Interiors, 
including  shelf,  drawer,  and  dispen- 
sing units,  showcases,  jars  etc.  127, 
Pancras  Rd.,  London,  N.W.1.  01-387 
6039. 


Please  mention  C  &  D  when 
replying  to  advertisements 


hedbridge/ 
WALTHAM  FOREST  AREA 
HEALTH  AUTHORITY 
EAST  RODING 
HEALTH  DISTRICT 
KING      GEORGE  HOSPITAL, 
Eastern    Avenue,    llford,  Essex. 
BARKING      HOSPITAL,  Upney 
Lane,    Barking,  Essex. 
PHARMACISTS    required   full  or 
part-time,    for   duties   at  either 
of   the    above   hospitals.  Both 
hospitals  are  in  pleasant  outer 
London    Residential    Areas  and 
are    both    adjacant    to  Under- 
ground    Stations,     with  direct 
access     to     Central  London. 
Salary  scale  £1 ,872-£2,340,  plus 
£126  p. a.  London  Weighting  and 
Threshold    Agreement  Payments. 
Enquiries    and    applications  to 
District    Pharmaceutical  Officer, 
Barking    Hospital,    Upney  Lane, 
Barking,    Essex.    Telephone  No. 
01-594  3898. 


Redbridge/Waltham  Foresi  Area 
Health  Authority 
East  Roding  District 
KING  GEORGE  HOSPITAL, 

Eastern    Avenue,    llford,  Essex. 
BARKING  HOSPITAL, 
Upney  Lane.  Barking,  Essex. 
GOODMAYES  HOSPITAL, 

Barley  Lane,  Goodmayes,  Essex. 

PHARMACY 
TECHNICIANS 

required.  Qualified,  full  or  part 
time.  Applications  and  enquiries 
to  District  Pharmaceutical  Officer, 
Barking  Hospital,  Upney  Lane, 
Barking,  Essex. 


WALTHAM  FOREST  AREA 
HEALTH  AUTHORITY 
EAST  RODING 
HEALTH  DISTRICT 

KING       GEORGE  HOSPITAL, 

Eastern  Avenue,  llford,  Essex. 
STAFF  PHARMACIST  required 
for  ward  and  out-patient  ser- 
vices, the  hospital  is  in  a 
pleasant  outer  London  Residen- 
tial Area  and  is  adjacant  to 
Newbury  Park  Underground  Sta- 
tion (Central  Line)  with  direct 
access  to  Central  London. 
Salary  Scale  £2, 481 -£3.1 20- 
£3,480,  plus  £126  p. a.  London 
Weighting  and  Threshold  Agree- 
ment Payments.  Enquiries  and 
applications  to  District  Phar- 
maceutical Officer,  Barking  Hos- 
pital, Upney  Lane.  Barking, 
Essex.  Telephone  No.  01-594 
S898. 


Redbridge/Waltham  Forest  Are* 
Health  Authority 

East  Roding  Health  District 

SENIOR/BASIC  PHARMACY 
TECHNICIANS 

Group  posts.  Must  be  ex- 
perienced. Salary  scales  Senior 
£1.458/£1,815  p. a.  Basic  £1,134/ 
£1,533  p. a.  both  plus  £126  p. a. 
London  Weighting.  Applications 
to  Clinical  Services  Administra- 
tor, King  George  Hospital,  llford, 
Essex. 


Printed  in  Britain  by  W.  S.  CAINES  Ltd,  Plalstow.  London  E.13,  and  published  by  BENN  BROTHERS  LTD.  25  New  Street  Square,  London.  EC4A  3JA. 


CIECH  offers  the  following  Pharmaceutical 
Fine  Chemicals  produced  by  the  Union  of 
Pharmaceutical  Industry  "POLFA": 

Antibiotics 
Alkaloids 

Enzymes  and  Hormones 
Cardiac  Glycosides 
Salicylates 

Sulphonamides  and  other  organic 
compounds 


complying  with  the  requirements  of  most  modern  Pharmacopoeias. 
We  also  recommend  a  wide  range  of  "POLFA"  pharmaceutical 
preparations,  sera  and  vaccines  and  preparations  for  veterinary 
use  presented  as  injections;  tablets;  coated  tablets;  ointments; 
syrups  etc. 


Import  and  Export  of  Chemicals  Ltd., 
Pharmaceutical  Products  Division  "CIECH-POLFA" 
Jasna  12  P.O.  Box  271, 
00-950  Warszawa,  POLAND 

Detailed  information  is  available  from  our  agents : 

Daltrade  Limited 

I8M83  Warwick  Road,  London  WI4  8PU 

Te't.'OI  370  6181   Telex.  916074 


456    Chemist  &  Druggist 


28  September  197' 


Follow  the  leader! 


Mentho  Lyptus 


Now's  the  time  to  get  behind  Mentho  Lyptus.  It's  already 
the  leader  among  cough  and  cold  sweets,  and  growing  far 
faster  than  the  rest  of  the  market. 

One  big  reason  for  Mentho  Lyptus'  success  is  its  highly 
original  TV  advertising,  featuring  the  little  cartoon  man  with 
the  perennial  cold. 

And  this  year,  we'll  be  screening  five  different  commercials 
in  our  heaviest  ever  TV  campaign. 

Another  reason  why  Mentho  Lyptus  is  such  a  big  seller  is 
its  range  of  five  soothing  flavours:  Original,  Honey  and  Lemon, 
Liquorice  and  Aniseed,  Blackcurrant, 
and  Extra  Strong. 

And  research  shows  that  the 
bigger  the  range  stocked,  the  greater 
the  sales  and  the  bigger  the  profits. 

Special  bonus  prices  will  be 
available  from  your  wholesaler  or 
cash-and-carry  during  the  next 
few  weeks,  and  our  chemists  sales 
force  will  be  calling  to  give  you  full 
details. 

So  stock  up  on  the  full  range 
now,  and  follow  the  leader -all  the 
way  to  the  bank! 


mm 


MenthoLyptus 


Original 


-.mi* 


Original  Ftamuf  with  Acktetf  Merthol 
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At  least  one 
nappy  manufacturer  has  got 

to  the  bottom 
of  its  supply  problems. 

For  the  past  few  months  your  customers  have 
been  crying  out  for  Bambi  disposable  nappies. 

And  the  demand  has  been  a  little  more  than 
we  could  supply  Until  now  that  is. 

Because  now  we  re  making  more  Bambi 
nappies  than  ever  before. 

Bambi  is  the  only  disposable  nappy  available 
throughout  the  country  with  a  waterproof 
backing  sheet.  The  backing  helps  disperse  wetness 
evenly  through  the  whole  nappy- so  there's  less 
chance  of  nappy  rash. 

Which  should  make  babies  and  retailers  very 

happy  indeed.  Golden  Babe  Bambi. 

Lilia  White  (Sales)  Ltd,  Alum  Rock  Road,  Birmingham  B8  3DZ. 
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An  approach  to  infant  feeding 


by  Dr  A.  R.  N.  Gorrod,  nutritional  adviser, 
Robinsons  Baby  Foods 

"One  of  the  causes  of  fat  adults  is  fat  babies."  Dr  Gorrod  explains  that  it  is  an 
excess  of  any  food,  not  one  type  of  food  in  particular,  that  leads  to  obesity.  The 
aim  in  infant  feeding  is  to  select  the  correct  balance  of  nutrients,  with  each  one 
being  equally  important  for  a  healthy  baby. 


For  adults  food,  apart  from  giving  plea- 
sure, is  primarily  the  means  of  getting 
energy  for  work  and  of  maintaining 
bodies  in  reasonable  repair.  For  a  baby, 
food  is  much  more  than  this:  it  is  the 
basis  of  growth  and  development.  What 
they  become  in  later  life  depends  in  part 
on  how  they  have  been  fed,  and  they 
have  little  choice  in  the  matter. 

It  is  becoming  increasingly  recognised 
that  mothers  need  guidance  on  how  to 
feed  their  babies,  because  far  too  few 
realise  that  babies  are  individuals,  just  as 
much  as  adults,  and  accordingly  have  in- 
dividual requirements. 

The  following  brief  account  of  infant 
nutrition  ignores  the  detail  of  specific 
daily  requirements,  because  we  believe 
there  is  an  abundance  of  good  informa- 
tion available  in  manufacturers'  booklets 
as  well  as  in  more  formal  works.  Instead 
an  account  of  the  more  general  princi- 
ples, seen  in  a  modern  light,  will  be  given 
leading,  it  is  hoped,  to  a  better  and  wider 
understanding  of  the  major  aspects  of  a 
baby's  nutritional  needs. 

Balance  of  nutrients 

It  is  most  important  that  the  major 
nutrient  groups  —  proteins,  fats,  carbo- 
hydrates, minerals  and  vitamins  —  are 
supplied  in  the  right  balance,  a  balance 
which  is  not  the  same  for  a  baby  as  for 
an  adult.  Each  of  these  nutrients  is 
equally  important  although  much  current 
discussion  may  well  seem  to  single  out 
protein  as  the  most  essential. 

When  feeding  a  baby  it  is  necessary  to 
ensure  that  the  young  system  is  not  over- 
loaded. Thus  the  new  born  baby  is  given 
5-6  small  milk  feeds  each  day.  Related  to 
this  is  the  quality  of  the  food.  If  for  ex- 
ample a  protein-  of  low  biological  value 
is  included  eg  chemically  inappropriate 
or  heat  damaged,  more  must  be  consumed 
to  achieve  the  desired  result,  but  the 
kidneys  frequently  cannot  deal  with  the 
extra  quantity.  However,  this  problem  is 
unlikely  to  occur  with  the  high  quality 
protein  of  the  commercial  babyfoods 
available  in  the  UK. 

The  primary  requirement  of  food  is  to 
provide  energy  for  warmth,  growth  and 
movement.  Fats  yield  more  than  twice 
as  much  per  unit  weight  as  proteins  and 
carbohydrates.   In   breast  milk  fat  sup- 

Continued  on  p  4 
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plies  over  half  the  total  energy,  far 
more  than  in  an  adult  diet,  but  in  so  doing 
the  total  amount  of  nutrients  is  kept 
down.  Fats  also  play  an  important  part 
in  determining  the  palatability  of  foods 
and  in  providing  fat  soluble  vitamins. 

The  chemical  nature  of  the  fats  in  a 
diet  is  a  matter  of  recently  awakened  in- 
terest, for  babies  possibly  more  than 
adults.  There  have  been  reports  of  athero- 
sclerotic changes  being  found  in  some 
young  babies  and,  as  with  adults,  it  is 
suggested  that  such  changes  may  depend 
to  some  extent  on  the  nature  of  the  fat  in 
the  diet. 

Not  all  fats  have  the  same  digestibility 
and  their  correct  selection  for  modified 
commercial  baby  milks  is  important. 

Amongst  the  many  constituents  of  fats 
are  the  essential  fatty  acids  (EFA's),  so 
called  because  they  must  be  supplied  in 
the  diet,  whereas  other  fatty  acids  can  be 
synthesised  in  the  body.  In  general  only 
linoleic  acid  is  referred  to  when  EFA's 
are  discussed  but  in  tissues  such  as  cell 
membranes,  arterial  walls  and  the  central 
nervous  system  there  are  considerable 
amounts  of  complex  fatty  acids  derived 
from  linolenic  acid.  Conversion  from  one 
acid  series  to  the  other  has  not  been 
shown  to  occur  in  humans,  so  linolenic 
acid  should  also  be  included  in  the  EFA's 
—  as  indeed  it  was  originally.  A  baby  who 
is  actively  producing  tissues  rich  in  these 
acids  needs  an  adequate  supply. 

Value  of  protein 

In  a  balanced  diet  protein  is  no  more 
important  than  any  other  nutrient  and  in 
a  varied  diet  there  is  almost  invariably 
an  adequate  amount.  The  cost  of  protein 
is  possibly  a  major  distinguishing  feature 
because  in  general  protein-rich  foods  are 
expensive.  Ensuring  that  protein  is  high 
quality  adds  to  the  price. 

There  is  a  progressive  change  in  the 
nature  of  protein  fed  to  a  baby.  Initially 
with  breast  milk,  the  protein  forms  fine 
curds  in  the  stomach  and  is  easily  and 
completely  digested.  With  cow's  milk, 
unless  the  protein  components  have  been 
modified,  there  is  more  curd  formation 
and  less  complete  absorption.  Eventually, 
with  mixed  feeding,  the  protein  may  not 
be  soluble  when  eaten  and  is  even  less 
completely  used  in  the  baby's  body. 

Protein  in  excess  of  requirements  has  no 
virtue.  Such  feeding  is  economically  waste- 
ful and  physiologically  undesirable  in  a 
baby  because  of  the  demands  placed  upon 
its  incompletely  functioning  kidneys.  The 
extra  protein  is  not  stored  in  any  way 
and  is  simply  used  to  release  energy  ie 
it  allows  the  baby  to  get  fat. 

Carbohydrates  are  the  most  unjustly 
criticised  of  the  major  nutrients.  The 
main  known  purpose  of  carbohydrates  is 
to  provide  energy,  both  in  the  general 
context  as  already  discussed  but  in  par- 
ticular for  the  efficient  utilisation  of  pro- 
tein. Far  from  being  in  opposition,  a 
correct  amount  of  carbohydrate  comple- 
ments protein. 

Certain  sugars  may  not  be  digested  by 
some  babies  and  disaccharide  intolerance 
is  becoming  more  widely  studied. 

General  risks  with  sugars  are  firstly  of 


developing  a  sweet  tooth  and  secondly  of 
causing  dental  caries.  It  is  unwise  to  give 
a  baby  unnecessary  sugars.  Food  which 
needs  sweetening  to  become  acceptable 
should  not  be  oversweetened  and  when 
mixed  feeding  commences  the  emphasis 
should  be  on  savoury  flavours.  Once  ac- 
quired, a  sweet  tooth  is  hard  to  lose. 

The  physical  form  of  carbohydrate  rich 
foods  often  encourages  their  retention  in 
the  mouth  and  such  conditions  are  heavily 
in  favour  of  dental  caries. 

Minerals 

The  mineral  components  of  a  diet  are 
normally  available  in  suitable  amounts 
provided  milk  or  a  natural  mixed  diet  is 
given  but  three  aspects  are  worthy  of 
consideration. 

A  new  born  baby  (at  full  term)  is  en- 
dowed with  a  supply  of  iron  sufficient  for 
about  three  months.  Whereas  milk  for- 
mulae are  usually  fortified  with  iron, 
breast  milk  seems  to  be  deficient  and  so 
iron  should  be  introduced  into  the  feeding 
pattern  either  in  the  milk  or  by  mixed 
feeding  by  the  time  the  baby  is  4-6 
months.  If  the  baby  is  being  breast  fed, 
the  feed  may  be  supplemented  by  com- 
mercial milk  or  other  foods  naturally 
containing  iron  or  iron  fortified.  The  ab- 
sorption of  iron  however  is  not  simple; 
several  dietary  factors  quite  apart  from 
the  chemical  form  of  the  iron  can  in- 
fluence it,  so  relatively  large  amounts 
have  to  be  provided. 

Calcium  and  phosphorus  are  closely 
inter-related.  While  both  are  necessary  for 
bone  growth  their  proportionate  ratio  is 
most  important  in  the  very  young.  Breast 
milk  has  much  more  calcium  than  phos- 
phorus whereas  in  cows'  milk  (and  pro- 
ducts directly  derived  from  it)  these 
minerals  appear  in  almost  equal  propor- 
tions. Neonatal  tetany,  which  can  occur 
within  3-7  days  of  birth,  is  rare  amongst 
breast  fed  babies.  It  is  accompanied  by 
low  blood  calcium  and  is  considered  to 
arise  during  artificial  feeding  because  of 
the  excess,  competing  phosphorus  in  cows' 
milk.  Recent  modifications  of  cows'  milk, 
intended  for  infant  use,  have  the  relative 
concentrations  of  these  minerals  adjusted. 

Sodium  chloride  is  not  only  a  major 


part  of  the  minerals  of  most  foods  but 
also  one  of  the  fundamental  flavours.  In 
infant  feeding  flavour  has  to  be  intro- 
duced gradually  and  to  an  adult  palate 
commercial  baby  foods  may  appear  insipid. 
A  mother  may  well  want  to  add  salt  to 
savoury  varieties  but  many  doctors  now 
regard  salt  as  a  risk  and  it  should  never 
be  added  unnecessarily.  The  kidneys  are 
not  fully  functional  and  cannot  cope  with 
large  amounts  of  it. 

The  correct  preparation  of  milk  feeds  is 
essential  in  this  context  because  an  over 
concentrated  milk  not  only  provides  excess 
sodium  but  a  lack  of  water  to  deal  with 
it.  Under  these  conditions  thirst  easily 
develops,  the  baby  is  fretful  and  all  too 
often  the  mother  gives  more  of  the  con- 
centrated milk,  thereby  worsening  the 
situation. 

For  many  years  the  "normal"  baby  has 
actually  been  a  fat  baby.  It  is  now  recog- 
nised that  one  of  the  causes  of  fat  adults 
is  fat  babies.  A  baby  accustomed  to  over- 
eating often  continues  to  overeat  in  later 
life.  Over-feeding  in  infancy  appears  to 
create  more  body  cells  for  the  storage  of 
fat,  so  that  even  if  later  the  child  is  suc- 
cessful in  losing  excess  weight,  these  cells 
are  still  there  waiting  to  be  filled  at  the 
least  opportunity.  No  one  food  or  food 
component  is  responsible  for  obesity,  but 
an  excess  of  any  food. 

A  good  breast  milk  supply  is  normally 
all  that  is  needed  for  the  first  three  months 
(apart  from  vitamins  A  and  D)  and  obesity 
is  rare  in  breast  fed  babies.  As  breast 
milk  is  the  natural  primary  food,  any- 
thing offered  in  its  place  is  likely  to  be 
inferior  and  misuse  of  the  milk  supply 
can  cause  obesity. 

Giving  a  baby  too  much  milk  is  the 
obvious  fault  but  errors  in  making  up  the 
artificial  feeds  are  less  apparent.  The  manu- 
facturers' instructions  must  be  adhered  to  I 
exactly,  because  a  baby  controls  his  milk 
intake  mainly  by  volume,  drinks  till  he  is 
full  and  only  partly  adjusts  his  intake  to 
allow  for  the  strength  of  the  milk. 

Starting  solids 

There  is  no  virtue  and  some  risk  in  I 
trying  to  wean  a  baby  on  to  solids  before  I 
he  is  three  months  old  particularly  if  an  I 
iron  fortified  milk  is  being  used.  When  I 
starting  solids  it  is  important  to  ensure! 
that  they  replace  part  of  the  milk  supply! 
and  are  not  given  in  addition  to  an  in- 1 
creasing  quantity  of  milk. 

The  fluid  intake  however  must  be  made! 
up,  either  with  water,  or  with  fruit  drinks.  I 
The  type  of  solids  fed  is  relatively  unim-l 
portant  as  long  as  their  introduction  andl 
any  subsequent  changes  are  made  gradu-l 
ally  with  due  regard  for  a  baby's  abilityl 
to  accept  changing  flavours  and  textures.l 

At  all  times  the  mother  should  give! 
only  sufficient  food  to  prevent  the  babyl 
being  hungry,  being  alert  to  the  risk  of I 
confusing  thirst  for  hunger.  A  happy,  con-| 
tented  baby  is  a  good  measure  of  al 
healthy  baby,  with  periodic  weighing! 
serving  as  a  check  of  steady  growth  not! 
as  the  control  of  feeding. 

Infant  feeding  was  simple  while  we  fol- 
lowed Nature:  and  there  is  no  reason  why 
it  should  be  otherwise  if  commonsense 
and  a  few  simple  principles  are  followed. 
The  golden  rules  are:  do  not  overfeed, 
give  plenty  of  variety  and  introduce! 
changes  gradually. 
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lb  Gerber,  Britain's  best-selling 
Orange  Juice  for  babies!' 


Charge  your  glasses  to  the  brand  which  gives 
you  over  30%  profit. 

Raise  your  glasses  to  the  best  selling  Gerber 
variety. Drink  to  the  brand  which  uses  glucose,  not 
sucrose. 

And  refill  your  shelves. 

Gerber  Rich  in  nourishment.  Safe  in  glass. 
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Our  best  selling  Ostermilk 


torn 


I 


i  i  it  if 

j*j£->d:        f<.>ocj  for  fcxafotes 


now  has  a  serious  rival 


Low-solute  milks  are  now  the  growth 
sector  in  the  baby  milk  market 

Ostermilk  Complete  Formula.our  new 
low-solute  milk, is  already  the  fastest  growing 
baby  milk-food  in  the  country. 

New  formula. 

Babies  on  this  new  milk-food  are  more 
contented,  fewer  suffer  from  severe  wind  and 
they  are  much  less  likely  to  get  nappy  rash. 

Now  in  many  hospitals. 

The  number  of  hospitals  using  the  ready- 
prepared  version  of  our  new  milk  -  Ostermilk 
Ready-to-Feed  milk-food  for  babies-goes  up 
every  month.  So  more  and  more  mothers  will  be 
asking  for  Ostermilk  Complete  Formula 
when  they  come  out  of  hospital. 


Big  promotion. 

The  new  Ostermilk  has  already  been 
welcomed  by  the  medical  profession.  And  it  is 
being  widely  advertised  to  mothers.  So  make 
sure  you  have  it  in  stock. 

Can  be  recommended  for  all  babies. 

Ostermilk  Complete  Formula  is  suitable 
for  all  babies  from  their  first  feed-right 
through  the  first  yearSo  you  can  recommend 
it  to  everyone  with  complete  confidence. 

Ostermilk 
Complete  Formula  for 
contented  babies. 

from  Glaxo-Farley  Foods. 
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Disposable  nappies  and  liners:  rapid  growth 
with  excellent  prospects 

:y  A.  F.  L.  Deeson  MA,  PhD,  DSc 


n  1956  disposable  nappy  sales  in  the 
Jnited  Kingdom  were  precisely  nothing, 
ty  1972  the  market  was  worth  £4  million 
sp;  this  year  it  is  estimated  it  will  reach 
!6  million  —  and  even  allowing  for 
nflation  that  is  a  big  increase  in  volume 
erms.  By  the  end  of  1974  nappy  liner 
ales  will  have  also  grown  dramatically, 
rom  almost  nothing  in  1972  to  £5  million. 

"riumph  for  advertising 

basically  the  growth  of  this  market, 
o  the  undeniable  benefit  of  the  pharma- 
ist,  is  a  triumph  for  advertising,  which 
tas  overcome  many  of  the  early  reser- 
ations  about  disposables.  The  British 
nother  was  first  introduced  to  disposable 
tappies  in  the  late  1950's  with  a  product 
if  American  design  which  proved  fairly 
insatisfactory  in  use  and  which  tended 
o  break  up.  Improved  cellulose  wadding 
iroducts  with  a  polythene  backing  were 
atroduced  in  the  early  1960's  followed 
iy  the  Swedish  type  of  nappy  (wood 
tulp  absorbent  filler  in  non-woven  fabric) 
>ut  the  initial  prejudices  remained  and 
or  10  years  disposable  nappies  were,  for 
nost  mothers,  just  an  occasional  con- 
enience  product,  to  be  used  only  for 
ravel  and  holidays. 

With  the  product  right,  ^advertising 
ook  over  the  educational  task  of  con- 
'incing  modern  mothers  that  the  dis- 
>osable  nappy  of  the  1970's  really  works, 
lay-in-day-out.  And  the  campaigns  have 
>een  successful!  Bowater- Scott,  for  ex- 
imple,  claim  that  total  market  sales  grew 
>y  40  per  cent  when  they  launched 
Jabettes,  backed  by  heavy  consumer  ad- 
'ertising.  Reports  from  other  manufac- 
urers  seem  to  back  up  this  claim.  It's 
nuch  the  same  story  as  far  as  liners 
re  concerned:  "educational"  advertising, 
linpointing  the  positive  advantages,  has 
ifted  sales  to  a  respectable  level. 

Most  of  the  large  manufacturers,  such 
s  Bowater-Scott  and  Robinson's  of 
Chesterfield,  believe  that  only  with  con- 
inued  advertising  will  the  market  go  on 
rowing.  At  least  three  disposable  nappies 
nil  be  on  television  this  autumn,  with 
Robinson's  spending  the  national  equiva- 
;nt  of  £135,000  in  three  regions  with  a 
0  second  commercial  which  should  not 
nly  lift  Robinson's  sales  but  will  also 
o  a  great  deal  for  the  market  generally, 
"he  commercial,  to  quote  Mr  Peter  Rut- 
sr,  Robinson's  baby  product  marketing 
lanager,  is  "entertaining  and  informative, 
t  should  appeal  to  grandmothers  and 
ads  as  well  as  new  mothers." 

With  sales  buoyant  this  year  there  is 
o  indication  that  rising  costs  are  hitting 
tie  disposable  nappy  sales  —  after  all, 
lie  alternative  materials  —  Terry  towel- 

ng  nappies,  soap  flakes,  hot  water  — 
re  all  rising  steadily  too.  Mr  Rutter 
upports  this  view:  "I  have  no  evidence 


to  suggest  that  price  is  very  important 
in  the  market.  Obviously  you  can  price 
yourself  out  but  that  hasn't  happened 
yet"  —  a  view  which  seems  to  be  borne 
out  by  Colgate-Palmolive's  Curity  Snug- 
glers  which  are  as  yet  distributed  only 
in  the  Southern  television  area.  The  most 
expensive  on  the  market  (the  night-time 
nappy)  it  costs  5p  for  which  excellent 
sales  are  reported. 

Taking  an  average  disposable  nappy 
cost  of  1.6p  each  it  is  easy  to  postulate 
that  disposables  are  notably  cheaper  than 
an  investment  in  Terry  towelling  nappies 
coupled  with  the  expenses  of  washing. 
This,  of  course,  is  not  the  only  issue. 
Mothers  want  the  best  for  their  babies 
and  the  Terry  is  still  more  absorbent 
than  the  best  disposable.  Most  of  the 
recent  growth  in  the  market  has  come 
from  the  increasing  use  of  the  disposable 
nappy  as  a  convenience  product  and, 
more  importantly  for  regular  sales,  the 
widening  acceptance  of  disposables  for 
babies  of  one  year  and  over  when  the 
urine  flow  is  not  so  constant.  This  is  the 
market  —  the  mother  of  the  "older" 
baby  —  that  advertising  will  concentrate 
on  this  autumn  and  winter. 


Manufacturers 

As  the  market  grows  so  there  has 
been  an  increasing  number  of  entrants 
into  both  disposable  nappies  and  nappy 
liners.  Robinson's  of  Chesterfield  (Paddi 
Pads)  are  the  brand  leaders  with  just 
under  50  per  cent  of  the  total  market 
in  all  outlets.  About  59  per  cent  of  their 
total  sales  now  go  through  pharmacies. 
Second  is  Maw's  Tufty  Tails  and  third 
Bowater-Scott's  Babettes  —  which  are 
number  one  in  Boots.  Other  important 
names  are  Lilia  White  (Golden  Babe 
Bambi);  Lewis  Woolf  (Sof'Down);  Derri- 
down;  Johnson  &  Johnson  (Baby  Dry); 
Molnlycke  (Baby  Shapes);  Colgate-Palm- 
olive (Curity  Snugglers);  and  Cuticura 
Laboratories  (Caroline).  Principal  manu- 
facturers of  nappy  liners  are  Johnson  & 
Johmon,  Maws,  Freshtex,  Lewis  Woolf 
Griptight  and  Avlex. 

This  month  Bowater-Scott  launched 
Babettes  nappy  liners,  supported  by  a 
considerable  advertising  campaign.  Last 
year  their  campaign  for  disposable  nap- 
pies resulted  in  a  quadrupling  of  sales 
to  pharmacies  and  they  are  hoping  for 
the  same  kind  of  success  for  their  liners. 

Golden  Babe  Bambi  disposable  rec- 
tangular nappies,  introduced  by  Lilia- 
White  last  November,  have  already  gained 
a  market  share  of  15.9  per  cent  in 
pharmacy  outlets.  Also  available  is  an 
"overnight"  size  which  is  almost  half  as 
thick  again,  for  use  at  night-time  and  on 
long  journeys.  Colgate-Palmolive  also 
contribute  to  the  "overnight"  field,  which. 


with  vigorous  promotion,  might  increase 
considerably  in  the  future. 

Molnlycke  Ltd,  which  acquired  San- 
cella  Ltd  last  year,  is  a  subsidiary  of 
Molnlycke  AB,  Western  Europe's  leading 
manufacturer  of  disposables  generally, 
with  significant  brand  shares  in  disposable 
nappies  on  the  Continent,  ranging  from 
34  per  cent  in  France  to  80  per  cent 
in  Norway.  Their  Baby  Shapes,  introduced 
last  year  and  sold  exclusively  through 
pharmacies  (80  per  cent  independents; 
20  per  cent  Boots)  are  doing  well. 

Another  recent  entrant  to  this  field  is 
Derridown,  launched  in  August  1973  — ■ 
a  Swedish-type  nappy  with  soft  ends  — 
designed  by  their  managing  director,  Mr 
D.  Granville-Jolly,  who  believes  the  mar- 
ket is  now  big  enough  to  support  a 
specialist  company.  Distribution  is  not 
yet  national,  but  confined  to  the  Mid- 
lands, north  west  and  south  west  England. 
"I  am  surprised  how  well  we  have  done 
in  12  months  trading"  he  says. 

Pharmacists  interviewed  generally  share 
the  optimism  of  manufacturers.  "We 
have  done  very  well  in  the  last  year 
with  both  disposable  nappies  and  liners. 
If  it  hadn't  been  for  economic  circum- 
stances there  might  have  been  a  terrific 
boom.  As  it  is,  sales  are  running  at  a 
higher  level  than  ever  before."  This  is 
a  typical  reaction. 

It  does  look  as  if,  at  long  last,  the 
disposable  nappy  market  has  really  taken 
off  and  pharmacists  can  increase  their 
share  of  this  bouyant  market  by  in-store 
displays  and  making  sure  that  staff  can 
talk  authoritatively  about  the  various 
brands  and  make  recommendations. 

Sales  through  pharmacies 

Over  75  per  cent  of  current  sales  are 
in  the  pharmacists'  hands  but  the  grocery 
trade  is  taking  an  increasing  interest  in 
the  market  and  its  potential  —  a  sure 
sign  of  impending  success!  Nevertheless, 
the  pharmacist's  traditional  association 
with  baby-care,  hygiene  and  product 
recommendation  should,  if  counled  wifh 
vigorous  marketing,  provide  the  advantage. 

If,  as  anticipated,  the  market  reaches 
£6  million  rsp  this  year,  it  is  still  only 
about  13  per  cent  of  the  potential.  If 
sceptics  believe  the  gap  can't  be  narrowed 
it's  worth  quoting  Molnlycke's  research 
which  claims  that  in  Sweden  100  per 
cent  of  the  potential  market  has  now 
been  reached;  in  Finland  57  per  cent; 
Norway  51  per  cent;  France  44  per  cent; 
Belgium  42  per  cent;  Holland  31  per  cent 
and  Denmark  27  per  cent. 

By  any  standards  there  is  a  great 
potential  for  the  United  Kingdom  and 
there  is  every  sign  that  in  the  next  two 
or  three  years  disposable  nappies  —  and 
liners  —  will  make  an  increasing  con- 
tribution to  the  pharmacist's  turnover. 
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The  trend  towards  low 
solute  babymilks 


The  range  of  low  solute  babymilks  —  to' 
which  Ostermilk  Complete  Formula,  Gold 
Cap  SMA,  Similac,  Cow  and  Gate  Baby- 
milk  Plus  and  V  formula  are  recent  addi- 
tions —  is  rapidly  gaining  popularity.  Sales 
of  low  solute  milks  now  represent  one 
fifth  of  the  total  babymilk  market,  an  in- 
crease of  5  per  cent  since  February. 

Glaxo-Farley  Foods  say  that  half  the 
hospitals  in  the  UK  are  now  using  low 
solute  milks,  mainly  ready-to-feed,  with 
Ostermilk  Complete  Formula  given  in  23 
per  cent  of  hospital  births.  This  product 
has  a  19  per  cent  share  of  the  low  solute 
market. 

C&D  discussed  the  use  of  these  baby- 
milks with  Jane  Griffin,  the  company's 
nutritionist. 

What  are  the  advantages  of  a  low  solute 
milk  over  traditional  milks? 
A  low  solute  milk  is  one  in  which  the 
sodium,  protein,  phosphorus  and  calcium 
levels  have  been  reduced  compared  with 
the  levels  in  cow's  milk.  Reducing  the 
phosphorus  content  lowers  the  risk  of 
hypocalcaemia  and  reducing  the  sodium 
content  lowers  the  risk  of  overfeeding. 

What  are  the  symptoms  of  hypocalcaemia 
and  what  causes  it? 

Hypocalcaemia  leading  to  neonatal  tetany 
is  most  likely  to  occur  within  the  first 
week  of  life.  The  main  characteristics  are 
neuromuscular  irritability  with  twitching 
and  convulsions.  There  are  several  theories 
as  to  the  cause.  One  is  that  the  amount 
of  calcium  in  the  blood  depends  on  the 
amount  of  phosphate,  with  the  product 
of  the  two  levels  always  constant.  This 
homeostatic  mechanism  is  such  that  if  the 
baby  is  fed  a  milk  with  a  high  concentra- 
tion of  phosphorus,  the  serum  phosphorus 
level  goes  up  and  the  calcium  level  goes 
down  to  restore  the  total  balance.  Calcium 
is  excreted  in  preference  to  phosphorus  as 
the  baby's  immature  kidney  is  more  able 
to  cope  with  excess  calcium  than  phos- 
phate. Eventually  the  serum  calcium 
level  becomes  sufficiently  low  for  tetany 
to  occur.  Another  factor  involved  may  be 
soap  formation  with  calcium  and  unab- 
sorbed  fat  from  the  feed,  in  which  case 
the  calcium  is  excreted  as  an  insoluble 
soap  in  the  faeces. 

What  are  the  dangers  of  too  much 
sodium  in  the  feed? 

Again,  the  immature  kidney  has  a  limited 
ability  to  deal  with  a  high  solute  load.  A 
large  osmotic  load  needs  increased  water 
for  excretion  and  can  therefore  endanger 
water  balance.  The  number  of  babies  who 
suffer  brain  damage  as  a  result  of  hyper- 
natraemic  dehydration  is  actually  quite 
small,  but  because  these  odd  cases  do 
occur  it  is  necessary  to  take  avoiding 
action  —  such  problems  do  not  occur  with 


breast  feeding  and  commercial  milks  aim 
to  mimic  the  action  of  breast  milk  if  not 
the  total  composition.  The  real  dangers 
of  high  solute  feeds  came  to  light  in  in- 
vestigations into  obesity,  when  various 
workers  discovered  that  mothers  were 
making  feeds  too  concentrated,  by  over- 
loading the  scoops  or  perhaps  by  adding 
"one  for  the  pot." 

So  the  dangers  in  high  solute  feeds  lie 
mainly  in  the  risks  of  overfeeding? 
Yes.  Sodium  excess  may  cause  thirst  and 
the  baby  cries.  The  mother  cannot  dif- 
ferentiate between  thirst  cries  and  hunger 
cries,  she  assumes  the  baby  is  hungry 
so  offers  more  milk  and,  consequently, 
more  solutes.  So  a  vicious  circle  is  set 
up  — i  the  more  solute  the  baby  receives 
the  more  thirsty  he  becomes  and  the  more 
he  cries.  Meanwhile  his  calorie  require- 
ments are  more  than  satisfied  and  he  gets 
fat.  Low  solute  milks  have  a  built-in  mar- 
gin of  safety,  because  even  if  a  mother 
does  overscoop  when  reconstituting  the 
powder,  she's  not  adding  too  many 
minerals. 

So  overscooping  is  still  prevalent  in  spite 
of  all  the  warnings? 

It  is  difficult  to  stress  the  hazards  of  over- 
scooping  without  creating  a  scare  cam- 
paign —  mothers  will  tend  to  think  the 
product  itself  is  dangerous  if  these  hazards 
are  over-emphasised.  With  Ostermilk 
Complete  Formula  I  think  we  have  gone 
as  far  as  we  can  by  advising  mothers  not 
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to  make  up  any  different  strength  fron 
the  one  recommended  on  the  packet,  an< 
if  the  baby  is  thirsty  to  give  boiled  wate 
between  feeds.  The  trouble  is,  how  doe 
the  mother  know  the  baby  is  thirsty?  Per 
haps  "if  the  baby  yells  between  feeds 
would  be  better  advice.  However,  pro 
perly-constituted  milks  provide  the  cor 
rect  number  of  calories  and  nutrients  ii 
the  right  balance  of  fluids  so  the  bab; 
probably  only  needs  water  in  hot  weathen 
It  is  often  father  who  is  responsible  fo 
making  up  the  feed  wrongly  — he  tend 
to  think  if  five  scoops  are  good,  six  mus 
be  better.  Also,  a  mother  with  two  o 
three  children  who  have  survived  on  on 
scoop  extra,  will  see  no  reason  to  chang 
her  ways  with  the  next  baby.  And  wit 
increasing  use  of  the  ready-to-feed  milk  ii 
hospitals,  the  mother  may  not  see  exactf 
how  the  milks  are  made  up.  Admittedly 
this  procedure  is  taught  at  ante-nata 
clinics  but  maybe  a  long  time  before  th 
baby  is  born. 

Are  babymilk  manufacturers  likely  U 
develop  a  standard  scoop  to  guard  aga'ms 
mothers  using  the  wrong  scoop  for  thi 
brand? 

A  great  deal  of  research  went  into  thi 
design  of  a  scoop  for  Ostermilk  Complete 
Formula  and  a  new  scoop  is  provide! 
with  every  pack  so  hoarding  is  unlikely 
A  standard  scoop  would  present  problem 
in  that  all  babymilks  have  different  den 
sities.  Some  manufacturers  recomment 
that  the  milk  is  packed  into  the  scoop 
whereas  Glaxo  say  just  level  it  off  lightly 
However,  most  manufacturers  now  recom 
mend  one  scoop  to  one  fluid  ounce,  whicl 
is  a  step  towards  standardisation. 

Does  the  hospital's  choice  of  milk  goveri 
which  brand  the  mother  buys  when  sh 
goes  home? 
To  a  large  extent,  yes.  But  hospitals  ar 
using  milks  now  that  were  not  aroun( 
when  a  mother  had  her  first  baby,  say 
about  two  years  ago.  So  she  may  wonde 
whether  to  use  the  milk  she  used  the  firs 
time  or  the  one  the  hospital  used.  On  thi 
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'Sweet-smelling'  babies  claim 


basis  there  could  be  a  certain  amount  of 
brand  loyalty,  with  the  mother  deciding, 
"I  used  so-and-so  brand  for  my  first  baby 
so  I'll  now  use  their  latest".  The  incidence 
of  brand  switching  is  still  high,  however, 
mainly  because  when  the  mother  has  any 
problem  with  her  baby,  she  immediately 
blames  the  feed  —  after  all,  it  is  the  only 
thing  the  baby  is  taking.  She  may  be  re- 
commended to  change  brands  by  well- 
meaning  relatives  or  friends,  even  though 
it  is  unlikely  the  milk  had  anything  to  do 
with  the  baby's  distress.  It  is  usually 
better  to  establish  the  baby  on  one  milk 
and  then  stick  to  it. 

Why,  if  manufacturers  can  determine  the 
composition  of  human  milk,  has  no-one 
ever  marketed  a  formula  exactly  the  same 
as  breast  milk? 

Human  milk  is  variable.  It  varies  from 
one  mother  to  the  next,  it  varies  during 
the  period  of  lactation  and  it  even  varies 
from  one  breast  to  the  other  in  the  same 
woman!  Another  problem  is  that  a  milk 
which  is  scientifically  formulated  to  be 
identical  to  human  milk  may  not  have  the 
same  biological  effect. 

What  kind  of  clinical  trials  are  carried 
out  on  a  new  babymilk? 
Basically,  there  are  three  types  of  trial. 
The  first  is  done  in  collaboration  with 
paediatricians  in  the  large  teaching  hos- 
pitals. Balance  studies,  in  which  "every- 
thing going  into  and  coming  out  of  the 
baby"  is  analysed,  give  information  on  the 
utilisation  of  fats,  proteins  and  carbo- 
hydrates. Blood  determinations  are  carried 
out,  in  particular  for  calcium  and  phos- 
phorus to  find  out  whether  hypocalcaemia 
is  likely  to  be  a  problem.  Urinary  electro- 
lyte determinations  indicate  whether  the 
level  of  solutes  to  be  excreted  will  cause 
any  embarrassment  to  the  kidney  of  the 
new  born  baby. 

These  biochemical  determinations  may 
indicate  that  the  product  is  a  nutritional 
improvement  but  this  knowledge  is  little 
use  if  the  product  is  unacceptable  to  the 
consumer.  For  this  reason,  two  further 
types  of  trial  are  carried  out.  In  the  short 
term  clinical  trials,  which  are  done  during 
the  first  week  of  life  while  the  baby  is 
still  in  hospital,  nurses  and  mothers  report 
the  baby's  weight  gain  and  the  incidence 
of  vomiting,  excessive  regurgitation,  wind, 
loose  stools,  nappy  rash  and  so  on.  To 
measure  the  long  term  acceptability,  simi- 
lar trials  are  carried  out  in  baby  clinics 
for  as  long  as  the  baby  is  being  fed  on 
a  milk. 

Finally  with  Ostermilk  Complete  For- 
mula, market  research  was  done  by  an  in- 
dependent agency  to  evaluate  the  reaction 
of  both  mother  and  baby  to  the  product 
in  the  home  environment. 

How  do  you  promote  Ostermilk  Complete 
Formula  to  mothers? 
We  are  distributing  a  500g  complimentary 
pack  to  mothers  having  their  babies  in 
hospital.  Sachet  samples  are  available  to 
midwives  for  instruction  of  home  confine- 
ment mothers.  We  advertise  in  the  mother 
and  baby  Press  and  the  Baby  Book.  We 
give  talks  to  regional  meetings  of  the 
Royal  College  of  Midwives  and  hospital 
staff  and  we  have  a  programme  of  train- 
ing in  nutrition  for  Boots  and  Weston 
counter  personnel. 


lohn  Wyeth  &  Brother  estimate  they 
hold  the  third  largest  share  of  the  initial 
baby  food  market  with  about  a  15  per 
cent  share. 

Gold  Cap  SMA,  introduced  in  luly,  is 
a  low  solute  milk  with  half  the  protein 
in  the  form  of  de-mineralised  whey,  which 
is  said  to  be  as  easily  digested  and  assi- 
milated as  the  protein  in  breast-milk.  The 
lactalbumin :  casein  ratio  is  the  same  as 
the  average  for  breast  milk  (60:40,  com- 
pared with  18:82  for  cow's  milk).  This 
ratio  is  thought  to  be  important  as  it 
affects  protein  utilisation  and  the  digesti- 
bility of  the  curd.  Lactalbumin  has  a 
smaller  curd  formation  than  casein  and 
migrates  more  rapidly  from  the  stomach 
to  the  small  intestine  —  the  flocculent 
curd  produced  with  Gold  Cap  SMA  is 
therefore  said  to  be  more  readily  digested 
than  a  heavy  curd.  Lactalbumin  has  also 
been  shown  to  have  greater  nutritive 
value  than  casein  in  protein  utilisation. 

Electrodialysis  of  the  whey  protein  frac- 
tion removes  excess  minerals  to  levels 
resembling  those  in  breast  milk  and  the 
renal  solute  load  is  therefore  low. 

The  fat  is  a  mixture  of  animal  and 
vegetable  fats.  The  statement  that  babies 
fed  on  Gold  Cap  SMA  remain  "sweet- 
smelling"   is   based  on   the  claim  that 


Similac  was  launched  on  the  UK  market 
in  May  by  the  Similac  Division,  Abbott 
Laboratories  Ltd,  Queenborough,  Kent.  It 
is  being  promoted  to  mothers  in  both 
hospitals  and  clinics  and  is  sold  through 
pharmacies  only. 

Although  Similac  is  new  to  the  UK, 
Abbott  say  it  is  a  well-tried  and  accepted 
product  in  106  other  countries  and  conse- 
quently has  been  subjected  to  intensive 
research  and  clinical  study. 

Similac  claims  to  be  not  just  an  infant 
formula  but  a  new  concept  encompassing 
the  mother  and  her  infant,  the  hospital, 
the  clinic,  the  general  practitioner.  It  is 
designed  to  cater  for  individual  needs  and 
is  backed  by  an  education  service.  The 
mother  who  cannot  or  who  does  not  wish 
to  breast  feed  her  baby  must  be  taught 
the  essentials  of  artificial  feeding  and  for 
this  to  be  done  effectively  Abbott  believe 
that  all  the  medical  and  nursing  person- 
nel involved  in  maternal  and  infant  wel- 
fare must  be  adequately  instructed  them- 
selves. There  is  a  series  of  pamphlets  for 
mothers  explaining  what  they  need  to 
know  about  becoming  a  parent,  breast 
feeding,  infant  care,  and  how  a  baby  de- 
velops. There  are  technical  booklets, 
written  primarily  for  the  doctor,  on  the 
many  facets  of  infant  nutrition.  And 
there  are  visual  aids  and  films  for  use  in 
the  clinic.  The  pamphlets,  booklets,  and 
some  of  the  visual  aids  are  available  free. 
Abbott  say  they  receive  about  150  written 


vomiting  is  less  likely  to  occur  because 
the  blend  of  fats  is  well  absorbed,  is  not 
retained  in  the  stomach  as  long  as  butter- 
fat,  and  if  "posseting"  does  happen  the 
butyric  acid  content  is  low.  Levels  of 
saturated  (stearic,  palmitic)  and  unsatu- 
rated (oleic,  linoleic)  fatty  acids  have  been 
balanced  to  give  good  absorption  of  fat 
and  calcium  —  too  much  of  the  former 
tend  to  bind  calcium  as  insoluble  soaps, 
preventing  both  fat  and  calcium  from 
being  absorbed. 

Because  the  fat  content  supplies  about 
half  and  the  carbohydrate  content  about 
40  per  cent  of  the  calories,  the  protein 
content  can  be  used  almost  entirely  to 
build  new  body  tissue  —  hence  the  claim 
for  "firm-fleshed  babies". 

Breast  fed  babies  rarely  get  sore  but- 
tocks and  the  low  protein  levels,  well 
absorbed  fat  and  high  lactose  content  of 
breast  milk  are  thought  to  prevent  this 
complaint.  Babies  fed  on  Gold  Cap  SMA 
produce  similar  stools  to  breast  fed 
babies,  ie  with  a  low  pH  value  which 
only  allows  non-putrefactive  Gram  nega- 
tive bacteria  to  proliferate.  Perianal  der- 
matitis occurs  mainly  when  the  stools 
are  alkaline  —  hence  the  claim  for 
"healthy  buttocks"  (John  Wyeth  & 
Brother  Ltd,  Taplow,  Maidenhead,  Berks). 


inquiries  every  month  at  their  head  office, 
for  their  technical  literature. 

The  "individual  needs"  are  catered  for 
by  the  three  different  calorie  strengths  of 
the  ready-to-feed  system  available  to 
hospitals  only.  These  "humanised"  for- 
mulas provide  about  13,  20  or  24  calories 
per  fluid  ounce,  the  choice  being  left  to 
the  paediatrician  according  to  the  size  of 
the  baby.  For  hospitals,  Similac  also  pro- 
vides disposable  teats  and  disposable  feed- 
ing nursers  with  dispensing  caps  so  that 
the  exact  volume  of  feed  can  be  mea- 
sured. A  sample  Similac  pack,  given  to 
mothers  when  they  leave  hospital,  will 
soon  contain  a  new  leaflet  designed  to  re- 
educate mothers  to  the  use  of  a  "human- 
ised" formula.  Because  such  a  formula 
may  be  absorbed  more  rapidly  than  a 
traditional  formula  the  mother  may 
have  to  adapt  to  a  different  feeding  rou- 
tine, giving  less  food  more  often. 

Basically,  Similac  is  produced  by  taking 
cow's  milk,  skimming  and  modifying  it, 
and  then  adding  fats,  carbohydrate,  vita- 
mins and  minerals  so  that  it  becomes 
"humanised"  and  resembles  breast  milk 
in  composition.  The  fat  is  in  the  form  of 
vegetable  oils.  The  amino  acids  are  pre- 
sent in  a  pattern  similar  to  that  in  human 
milk  and  the  only  carbohydrate  is  lactose 
(as  is  the  case  in  breast  milk).  Similac  is 
not  sweet,  so  is  claimed  not  to  alienate 

Continued  on  p10 
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by  an  educational  service 
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babies  from  the  breast  when  used  as  a 
supplement  to  breast  feeding. 

An  optional  renal  solute  load  ensures 
that  there  are  fluid  reserves  to  meet  stress 
situations  such  as  diarrhoea  and  fever. 
Renal  solute  load  is  defined  as  the  meta- 
bolic end  products,  especially  nitrogenous 
compounds  and  electrolytes,  that  must  be 
excreted  by  the  kidneys  and  is  generally 
assumed  to  consist  of  urea,  sodium, 
chloride  and  potassium.  With  usual  infant 
diets  these  minerals  account  for  75-80 
per  cent  of  solute  loads. 

Human  hreast  milk  gives  a  renal  solute 
load  of  about  9-4  milliosmoles  from  the 
ingestion  of  100ml,  whereas  cows'  milk 
has  a  solute  load  of  about  27-7.  Similac 
gives  a  renal  solute  load  of  11-6  from 
100ml  of  the  milk. 

The  calcium:  phosphorus  ratio  is  ad- 
justed to  1-5:10  and  Similac  is  fortified 
with  iron. 

Sales  of  low  solute  milks 
'exceed  expectations' 

Cow  &  Gate's  additions  to  the  low  solute 
milks  market  are  Babymilk  Plus,  which 
was  introduced  in  April,  and  the  earlier 
Cow  &  Gate  V  formula. 

Both  of  these  milks  have  a  balanced 
mineral  content  based  on  currently  accep- 
ted standards  to  maintain  healthy  growth. 
The  composition  of  fat,  protein  and  car- 
bohydrate has  been  adjusted  to  that  of 
breast  milk,  lactose  is  the  only  carbohy- 
drate and  both  require  only  the  addition 
of  water  to  provide  a  complete  feed.  In 
Babymilk  Plus  the  fat  is  normal  butterfat 
while  in  V  Formula  this  is  replaced  by 
a  blend  of  vegetable  oils. 

Cow  &  Gate  say  sales  of  these  products 
are  expanding  steadily,  both  having  al- 
ready exceeded  the  company's  expecta- 
tions. However,  products  of  this  type  are 
not  yet  outselling  the  conventional  roller- 
dried  milks  and  the  company  feels  that 
for  this  reason  there  is  a  reluctance  among 
some  pharmacists  to  stock  them.  But 
Cow  &  Gate  think  that  as  the  new  milks 
represent  a  rapidly  growing  segment  of 
the  total  market,  the  pharmacist  who 
cannot  provide  a  low  solute  milk  is  likely 
to  lose  sales  to  the  pharmacy  which  can. 


Heinz  help  pharmacies  to 
compete  on  food  sales 


Last  year  H.  J.  Heinz  Co  Ltd  decided  to 
make  a  major  investment  in  improving 
their  service  to  pharmacists  selling  baby 
foods.  A  "specialist  chemist  sales  force" 
operating  in  the  London  area  was  ex- 
panded to  reach  a  high  proportion  of 
independent  pharmacies  in  the  UK.  In 
this  article,  Heinz  explain  how  they  have 
helped  individual  pharmacies  to  compete 
with  other  outlets  and  significantly  increase 
their  baby  food  sales. 
After  8  months  of  operation,  strong  evi- 
dence is  available  of  increased  business 
through  pharmacy  outlets.  The  Heinz 
baby  food  share  of  chemists'  sales  has 
grown  by  8  per  cent  over  the  compara- 
tive period  last  year.  Over  the  past  four 
years,  pharmacists  have  increased  their 
share  of  Heinz  business  by  50  per  cent. 

Says  Mr  Ron  Bushel],  Heinz  London 
chemist  branch  manager,  "We  knew  from 
experience  in  the  south  east,  where  a 
specialist  chemist  sales  force  was  first  in- 
troduced, we  could  help  independents  to 
increase  their  sales  volume." 

"We  set  out  to  provide,  through  per- 
sonal contact  with  independent  chemists, 
helpful  assistance  in  terms  of  stocking, 
merchandising  and  promoting  our  pro- 
ducts. Through  on-the-spot  discussions 
with  chemists  we  have  been  able  to  un- 
derstand their  local  problems  more  tho- 
roughly and  to  offer  our  advice  on  which 
varieties  to  stock,  how  best  to  display 
them  and,  working  to  an  acceptable 
margin,  how  to  sell  at  attractive  prices." 

One  of  the  new  Heinz  pharmacy  sales- 
men, Mr  Harry  Graham,  who  works  for 
the  Leeds  branch,  exemplifies  how  this 
personalised  effort  improves  communica- 
tion and  performance  in  the  distribution 
and  sale  of  baby  foods. 

Mr  Graham  covers  an  area  with  500 
calls  visiting  wholesalers  and  some  re- 
tailers once  a  week,  others  once  or  twice 
a  month.  "Although  the  area  is  very  ex- 
tensive," he  says,  "there  is  a  touch  of 
pioneering  about  this  job  that  I  like.  What 
I  am  aiming  to  do  is  to  ensure  that  all 
chemists  carry  a  good  range  and  maintain 
a  steady  high  volume  of  Heinz  baby  food 
sales  in  my  area." 

A  major  account  in  his  area  is  the 
wholesaler,  Bradford  Chemists'  Alliance, 
whose  baby  food  prices  allow  members 
sufficient  margin  to  compete  equally  with 
even  the  largest  supermarkets  in  Bradford, 
Huddersfield,  Halifax  and  other  centres  in 
West  Yorkshire. 

Mr  Tony  Garlick,  Bradford  Chemists' 
Alliance  buyer,  states,  "It  is  now  possible 
for  a  chemist  to  be  competitive  with  any 
local  supermarket.  But  he  must  carry  a 
good  number  of  varieties  to  offer  his  cus- 
tomers a  range  of  choice  and  keep  his 
prices  as  competitive  as  possible.  Heinz 
not  only  work  closely  with  us,  but  when 


calling  on  chemists,  check  varieties  out  of 
stock  and  advise  on  orders  to  be  placed 
for  the  retail  chemist  to  meet  all  of  his 
customer's  needs." 

Since  Heinz  began  direct  calling  on 
BCA  pharmacists,  sales  volume  has  in- 
creased by  44  per  cent  over  an  equivalent 
period  in  1973. 

At  Leeds  Road,  Hipperholme,  on  the 
outskirts  of  Halifax,  is  one  of  three  phar- 
macies owned  by  Mr  J.  Buchanan.  Bright 
and  well-stocked,  the  shop  is  a  focal  point 
for  housewives  in  this  residential  area 
which  is  also  well-served  by  branches  of 
national  and  regional  multiple  grocery 
stores.  Before  the  special  pharmacy 
scheme,  the  shop  did  a  steady  if  unre- 
markable business  in  baby  foods,  but 
tended  to  accumulate  stocks  of  slower 
moving  lines. 

When  Mr  Graham  first  called  at  the 
shop,  he  noted  that  the  priority  problem 
was  to  clear  600-700  cans  of  stock  which 
still  bore  the  old  label  and  which  had  not 
proved  popular  in  the  area.  The  Heinz 
recommendation  was  to  offer  it  at  a  re- 
duced price  of  2+p  a  can  in  dump  bin 
displays.  This  promotion  was  instantly 
successful  —  price  overcoming  unpopu- 
larity—  and  within  a  short  period  the 
stock  was  sold. 

Mr  Graham  says,  "Our  first  job  was  a 
mopping-up  operation  on  the  old  label 
(pre-Heinz  re-launch)  cans.  As  soon  as  we 
had  cleared  it  out  we  planned  together  a 

Continued  on  p  13 

Baby  food  display  at  Mr  J.  Buchanan's 
pharmacy,  Hipperholme 
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Britain's  fastest-growing  brand 
of  disposable  nappies  does  not 
dispose  of  a  winning  formula^o... 

More  TV  ads . . .  More  press  ads . . . 

More  deals. 

See  your  Cuticura  representative 
for  more  of  the  good  things 
he  can  do  for  you. 


International  Disposables  Corp.  (UK)  Limited, 
Berristow  Lane,  Hilcote,  Blackwell,  Derby,  DE5  5JA. 


12— Supplement  to  Chemist  &  Druggist    September  28,  1974 


Over  the  years  weve  given  birth  to  some 

good  ideas  ourselves. 


When  a  baby  is  born  in  one  of  our 
hospitals,  the  first  teat  to  touch  its 
lips  is  probably  made  by  Lewis  Woolf. 
Because  almost  all  our  hospitals 
use  Freflo  teats. 
They  use  them  simply  because  they're 
so  simple  and  safe  to  use. 
And  of  course  Freflo  teats  go  with 
Freflo  feeding  bottles. 


■Hi 
Sill 


Sof  down  Disposable  Nappies  are  as 
soft  as  a  baby's  bottom— yet  they're 
absorbant  and  strong  enough  to  keep 
him  warm,  dry  and  comfortable. 
And  what  better  to  put  them  in  than 
Sof  downs  supersoft  washable  Tie- 
pants.  Two  more  nice  ideas  from 
Lewis  Woolf. 

Griptight  Soothers  by  Lewis  Woolf 
have  always  complied  with  the  most 
demanding  requirements  for  comfort, 
safety  and  hygiene.  Now  Lewis  Woolf 
have  brought  out  a  wonderful  new 
range  of  even  safer  soothers  to  suit  a 
baby's  needs.  And  they  can  all  take 
repeated  sterilisation.  Lewis  Woolf 
soothers  have  been  keeping  babies 
happy  since  1885. 


The  Lewis  Woolf  family 
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Babycare  section  at  Miss  Clark's  pharmacy,  Prudhoe 
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balanced  selection  of  junior  and  strained, 
main  meals,  breakfasts,  desserts  and  sup- 
per varieties." 

Dr  J.  O'Sullivan,  manager  of  the  phar- 
macy, is  most  satisfied  with  the  current 
baby  foods  sales  performance.  "These 
shelves  accommodate  90  dozen  cans  at 
very  competitive  prices  and  the  counter 
assistants  are  now  frequently  surprised 
to  see  that  half  that  quantity  moves  out  in 
one  week."  Buchanan's  re-order  their  re- 
placement stock  from  Bradford  Chemists' 
Alliance  under  the  Care  scheme. 

Wholesalers  covered 

Among  the  wholesalers  covered  by  the 
Heinz  Leeds  branch  is  Northern  Pharma- 
ceuticals Ltd,  Gratton  Road,  Bradford. 
Last  December  sales  were  disappointing 
on  Heinz  baby  foods  but  since  the  intro- 
duction of  the  new  sales  scheme  the  posi- 
tion has  improved  considerably.  Methods 
used  include  the  offer  to  pharmacies  of  a 
free  case  in  30  and  bonus  terms  are  avail- 
able from  Heinz  on  most  of  their  new 
variety  introductions. 

One  of  Northern  Pharmaceuticals'  cus- 
tomers is  Beacon  Road  Pharmacy  near 
Bradford,  a  small  new  shop  run  by  Mr  I. 
McSorley.  A  full  range  of  Heinz  baby 
foods  is  stocked  and  well  merchandised 
on  a  wall  fixture  adjacent  to  the  main 
counter.  Competitive  prices  are  offered  for 
main  meals,  and  other  strained  and  junior 
varieties  are  cheaper  than  those  in  massed 
displays  in  Bradford  supermarkets. 

Heinz  also  supply  pharmacies  with 
direct  deliveries  from  their  warehouse, 
in  the  case  of  the  Leeds  branch,  from 
Bradford  on  a  twice-weekly  basis.  The 
large  pharmacy  of  Mr  Stuart  Affleck, 
Marsh,  Huddersfield,  is  in  a  corner  posi- 
tion with  a  substantial  supermarket  in 
the  adjoining  street.  Mr  Affleck  buys  on 
bonus  terms  whenever  available,  direct 
from  Heinz,  stocks  a  full  range  and  offers 
shoppers  attractive  prices  on  a  "multi- 
unit"  basis.  His  policy  is  to  stimulate  mul- 
tiple purchasing  by  offering  main  meals 
at  6  for  £0-30  and  other  varieties  at  6  for 
£0-24,  representing  good  value  to  shop- 
pers who  would  otherwise  be  paying 
£007^  and  £005^  for  singe  cans. 

Window  displays  feature  baby  food  pro- 
ducts and  other  baby  care  lines.  As  a 
result  of  this  effort  substantial  sales  of  all 
baby  products  have  been  recorded  since 
the  beginning  of  the  year. 

In  addition  to  calls  made  by  Mr 
Graham  in  the  Yorkshire  area,  Leeds 
branch  also  contacts  pharmacies  by  tele- 
phone, a  sales  girl  checking  on  stock 
levels  and  taking  orders. 

Heinz  Newcastle  branch  have  recorded 
large  increases  in  chemists'  baby  foods 
turnover  since  the  start  of  their  special 
sales  force  operation.  Two  important  cus- 


tomers of  Heinz  have  had  to  meet  inten- 
sive competition  from  surrounding  multi- 
ple grocery  store  and  Co-op  branches. 
"Instead  of  running  promotions  at  a  keen 
price  only  when  a  trade  bonus  was  avail- 
able," says  Mike  Nicholson,  branch 
manager,  "they  offer  a  permanent  reduc- 
tion of  4p  and  5p  per  can  to  compete 
with  local  activity.  In  both  instances  they 
stock  the  entire  Heinz  baby  food  range  in 
cans,  in  order  to  present  a  more  attrac- 
tive proposition  than  grocers  providing  a 
more  restrictive  range." 

"With  today's  competitive  pressures, 
why  should  I  seriously  consider  stocking 
baby  foods?"  asks  Mr  T.  B.  Lee  of  co 
Durham,  one  of  the  pharmacists  success- 
fully overcoming  local  competition.  "The 
answer's  quite  simple,  the  mothers 
who  buy  baby  foods  from  me  are  custo- 
mers I  want  to  keep.  They  will  remain 
regular  customers  as  long  as  I  stay  in 
this  business  on  a  serious  basis. 

Mr  Lee's  approach  to  selling  baby  foods 
follows  two  basic  rules  —  variety  and 
price  appeal.  "I  take  the  view  that  part  of 
my  job  is  looking  after  shoppers'  babies' 
daily  menus,  therefore  I  must  stock  a 
good  selection  of  products  as  a  continuing 
policy.  Equally  important,  for  my  range 
to  be  attractive,  the  price  must  be  right." 

Mr  Lee's  pharmacy  is  in  the  small  dor- 


mitory village  of  Crawcrook,  where  there 
is  a  high  density  of  young  families.  It  is 
surrounded  by  grocery  stores  which  stock 
and  promote  Heinz  baby  foods  on  a  regu- 
lar basis,  but  his  sales  of  Heinz  baby 
foods  in  a  recent  12-month  period  totalled 
about  1,500  cases,  or  36,000  cans. 

He  approaches  the  problem  of  pur- 
chasing in  a  business-like  fashion,  always 
aiming  to  achieve  the  best  terms  available 
with  most  of  his  baby  food  purchases 
made  direct  from  Heinz.  The  local  Heinz 
chemist  specialist  salesman  regularly  visits 
the  shop  to  check  stock  is  sufficient  to 
meet  demand. 

In  a  similar  locality  at  Prudhoe,  Nor- 
thumberland, Miss  Clark  runs  a  large 
pharmacy  where  an  extensive  baby  care 
products  department  meets  the  needs  of 
local  mothers.  Also  a  Care  member,  Miss 
Clark  purchases  almost  all  her  stock  on 
bonus  terms.  She  reports  sales  of  over 
1,220  cases  in  the  past  year,  an  increase 
of  over  38  per  cent  since  she  adopted  her 
new  competitive  policy. 

From  observation  of  such  chemists  as 
these  who  are  taking  advantage  of  the 
facilities  offered,  Heinz  say  it  is  becoming 
apparent  that  business  sense  and  profes- 
sional pharmacy  can  be  combined  with 
harmony,  to  achieve  success  in  the  com- 
petitive baby  foods  market. 


Sister  Lauras  i^^onTyi 

I  THROUnu  I 

a  simple  honest  baby  food  that  encourages  ■  CHFn/ii  i 
healthy  babies  and  quiet  nights  L^f' W'STS  J 
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Sales  'rocket'  with  adult  usage 


Sales  of  toiletries  have  "rocketed"  since 
adult  usage  became  a  significant  factor 
in  their  marketing  strategy,  say  Johnson 
&  Johnson.  They  now  claim  75  per  cent 
of  the  total  baby  toiletries  market. 

This  year  Johnson's  are  spending  a 
record  sum  on  advertising  and  promo- 
tion —  all  geared  to  get  customers  of  all 
ages  using  the  toiletries  range.  Television 
heavily  supports  adult  usage,  while  spe- 
cialist baby  Press  advertisements  consoli- 
date baby  usage.  Almost  all  new  mothers 
receive  samples  of  Johnson's  products 
through  Gift  Pax  and  Bounty.  Two  new 
leaflets  and  a  wallchart  have  also  been 
published.  "Borrow  beauty  from  baby" 
gives  information  on  adult  usage  of  baby 
powder,  lotion,  oil,  cream  and  cotton 
buds.  The  other  leaflet  and  wallchart  give 
basic  step  by  step  information  on  "Baby's 
bathiime". 

Johnson's  cotton  buds'  television  cam- 
paign gives  particular  emphasis  to  cos- 
metic usage  —  eye  make-up  application, 
nail  varnish  removal  etc.  Cotton  buds 
have  been  "an  exceptional  success  story 
for  the  company",  which  claims  that  the 
money  spent  on  television  this  year  has 
not  only  expanded  their  share  of  the 
cotton  bud  market  to  75  per  cent  but 
also  that  the  whole  market  has  grown. 

Baby  shampoo  sales  have  grown  since 
the  national  launch  of  a  larger  (205cc) 
size  in  the  spring  with  sales  of  4-7  per  cent 
of  the  total  market  claimed  as  opposed  to 
3-3  per  cent  at  the  beginning  of  the  year. 
These  increased  sales  are  attributed  to 
an    increasing    acceptance   in    the  16-34 


age  group.  The  shampoo  is  still  said  to 
be  the  top  selling  shampoo  in  the  USA. 

Television  advertising  supports  John- 
son's baby  lotion  as  a  cleanser  and  the 
product  has  a  particularly  good  following 
in  the  16-34  age  group.  Johnson's  now 
claim  well  over  a  third  of  the  market 
with  Baby-Dry  one-way  liners.  No  More 
Tangles,  an  after  shampoo  creme  rinse 
specifically  formulated  to  remove  tangles 
from  the  hair,  continues  to  show  steady 
progress  in  its  London  test  area  where  it 
is  supported  by  television. 

"People  powder"  is  the  theme  for  the 
six  15  second  commercials  which  show 
how  popular  baby  powder  is  with  every 
member  of  the  family  —  and  as  family 
usage  increases,  so  too  do  sales  of  the 
larger  454g  size.  The  powder  is  said  to 
be  used  as  widely  by  adults,  including 
men,  as  it  is  by  babies. 

Johnson's  claim  70  per  cent  of  baby 
powder  sales,  75  per  cent  of  baby  lotions, 
60  per  cent  of  baby  shampoo,  90  per  cent 
of  baby  oils  and  65  per  cent  of  baby 
soap.  In  a  year  when  many  company's 
forecast  gloomy  sales  prospects  Johnson's 
believe  that  1974  could  be  their  best  yet 
(Johnson  &  Johnson  Ltd,  Slough,  Bucks 
SL1  4  EA). 

Delrosa  promotes  increase 
in  vitamin  C 

Delrosa  rose  hip  syrup  was  launched  in 
wartime  under  government  sponsorship, 
when  fresh  fruit  and  vegetables  were 
scarce,  to  ensure  that  children  received 
adequate  supplies  of  vitamin  C.  Today 
Delrosa  is  claimed  brand  leader  with  over 
a  50  per  cent  share  of  the  £3  million  baby 
syrup  market. 

In  June  Delrosa  syrups  were  relaunched. 
Vitamin  C  concentration  was  increased 
from  80mg  to  HOmg  per  fluid  ounce  and 
a  new  label  was  designed  to  give  greater 
shelf  impression  while  maintaining  brand 
identity.  For  the  rest  of  this  year  and 
throughout  1975,  a  campaign  promoting 
the  changes  in  Delrosa  will  be  featured 
in  leading  mother-care  publications  (Ster- 
ling Health  Products,  Surbiton  KT6  4PH). 

New  look  for  Cow  &  Gate 

Cow  &  Gate  are  introducing  new  labels 
for  their  ranges  of  baby  meals.  This 
operation  is  being  carried  out  in  stages, 
extending  to  different  areas  of  the  country 
as  soon  as  stocks  of  the  existing  design 
are  exhausted. 
The  introduction  began  in  June  in  Lon- 


don and  the  south  of  England  and  has 
been  proceeding  gradually  through  the 
midlands  and  Scotland.  In  October  the 
new  design  will  be  introduced  in  Lan- 
cashire, Yorkshire,  the  north  east  and 
border  areas  leaving  only  the  final  phase, 
covering  the  south  west  and  south  Wales, 
to  be  carried  out  later. 

With  the  introduction  of  the  new  labels 
the  company  is  rebranding  the  baby  meals 
ranges  in  Northern  Ireland  where,  until 
now,  they  have  still  been  sold  under  the 
name  Trufood. 

Bringing  the  baby  meals  packs  into 
line  with  those  of  the  other  products  the 
new  labels  carry  the  same  colour  photo- 
graph of  the  baby's  head  with  the  Cow 
&  Gate  logo,  the  name  of  the  variety  and 
the  range  —  toddler,  junior  or  strained. 
The  latter  name  is  now  replacing  "Spoon- 
foods".  The  back  of  the  label  carries  the 
same  information  as  before  —  the  list 
of  ingredients,  the  Cow  &  Gate  guarantee 
of  more  meat  (or  fruit)  than  all  the  other 
ingredients  put  together,  and  an  offer  of 
the  company's  booklet  on  baby  feeding. 
The  metal  caps  are  now  all  white  with 
only  the  logo  printed  on  the  top. 

To  overcome  any  anxiety  that  mothers 
may  feel  that  a  change  of  label  means 
a  change  of  formula,  the  company  is 
providing  leaflets  for  pharmacists  to  give 
out.  They  explain  that  the  contents  of  the 
jars  are  unaltered,  repeat  the  guarantee 
and  explain  the  value  of  the  foods. 

In  those  areas  where  the  new  design 
is  in  use  two  new  varieties  are  being  made 
available.  Strained  babymeals  pears  is  a 
pure  fruit  puree  with  a  small  quantity  of 
sugar  as  the  only  other  ingredient.  Cherries 
and  rice  dessert  is  a  blend  of  black 
cherries  with  whole  grain  rice  and  corn- 
flour and  is  added  to  the  junior  meals 
range  (£007,  £009  a  jar  respectively; 
trade  price  £0-68,  £0-86  per  dozen). 

The  company  has  also  recently  started 
the  final  phase  of  re-branding  both  their 
baby  cereals  from  Trufood  to  Cow  & 
Gate  babycereals,  covering  the  Yorkshire, 
Tyne  Tees,  Border  and  Ulster  television 
areas.  All  deliveries  of  "oats"  and  "maize- 
oats-wheat"  will  now  be  in  packets  de- 
signed to  match  those  of  the  babymilks. 

They  will  carry  the  same  photograph 
of  the  baby  above  the  logo  with  "baby- 
cereal",  the  designation  of  the  product  and 
the  words  "just  add  milk"  printed  in 
black  beneath.  At  the  bottom  corner  is 
a  representation  of  heads  of  corn  and 
this,  with  the  logo  and  name,  is  repeated 
on  the  top  of  the  packet  (Cow  &  Gate 
Ltd,  Guildford,  Surrey). 
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If  the  first  one  doesn't  get  'em.. 


Provimfrara  Beetles  nappy  can  comfortably 
e  than  a  babys  bottleful  of  liquid. 


Babettes  

Woman's  Own:  5th  Oct. 


Babcttes  nappy  can  comfortably 
mocethan3baby^lk>tikfulol  liquid" 

^M~-~ —  -\ 


Woman's  Realm:  21st  Sept. 


Provlng^^l  Babettes  nappy  can  comfortably 
ansortrflwre  than  a  habys  bottJdul  of  liquid. 


"__  "'_' "  _ "    __N«i  ■  ■■■ 

Woman's  Realm:  23rd  Nov. 


Mat.&Mothercraft:Oct. 


The  absorbing  story 
of  why  Babettes  nappies  are  <»  comfortable. 


True  Story:  Dec. 


Tb£  absorbing  vtorv 
of  why  Babettes  nappies  arc  so  comfortable. 


WtattB  \'} 

Woman's  Own:  26th  Oct. 


The  absorbing  story 
of  why  Babettes  nappies  are  so  comfortable. 


Woman's  Realm:  7th  Dec. 


ProviiKfrKi  Babettes  nappy  can  comfortably 
absortiflwre  than  a  babys  bottleful  of  liquid. 


ISalKttes      _  _  J    „  <~ 

Woman's  Realm:  5th  Oct. 


The  absorbing  story 
of  why  Babcttes  nappies  are  so  comfortable. 


Mat.  &  Mothercraft:  Nov. 


The  absorbing  story 
of  why  Babcttes  nappies  arc  so  comfortable 


Batata  „  _*. 

True  Romances:  Dec. 


The  absoibfng  story 
of  why  Babettes  nappies  are  so  comfortable. 


Woman's  Own:  2nd  Nov. 


t^inet^aBatamcs  nappy  can  comEortabry 
absortHnore  than  a  babys  bottleful  of  liquid. 


Babettes  _    _        __  _______  __  ~ 

Family  Circle:  Nov. 


The  absorbing  story 
of  why  Babettes  nappies  are  so  comfortable. 


Woman's  Realm:  26th  Oct. 


ra  Babettes  nappy  can  comfortably 
jbvjfh  more  than  a  babys bottleful  of  liquid.' 


"1 


■p;: 


JahBtte  

Mat.  &  Mothercraft:  Dec. 


ProvirMffSfa  Babettes  nappy  can  cornfortabfy 
absorb  more  thariabjrn^boitkhjlo!  liquid. 

Babcttes  "  '  '''.I,  -  " 

Woman's  Own:  7th  Dec. 


The  absorbing  story 
of  why  Babettes  nappies  are  so  comfortable. 


Babettes      _    _____  _  V, 

Family  Circle:  Dec. 


Provirw  ttwa  Babettes  nappy  can  comfortably 
absorbawjfc  than  3  babys  hoitldul  of  liquid. 


Babettes 


Living:  Dec. 


Pruviirc  fiiift  Babettes  nappy  can  comfortably 
absorb  jnorc  than  a  babvs  bottleful  of  Itojiki 


Babettes 


Mother:  Dec. 


...one  of  the  next  17  will!  All  full-colour  pages 

in  eight  national  women's  magazines,  reaching  over  80% of 
all  new  mothers  and  mothers-to-be  in  just  four  months.  With 
continuous  support  from  the  "baby  books"  for  a  whole  year! 

So  Babettes,  after  just  18  months  the  No.  2  brand  in  the 
grocery  sector,  will  be  even  more  in  demand  by  your  customers. 

Which  may  well  make  Babettes  the  brand  leader - 
and  you  a  lot  of  extra  profit. 


Babettes 


More  profitable  because  they're  more  advertised. 

A  Bowater- Scott  product.  Bowater  House,  Knights  bridge,  London  SWiX  7LR 
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We've  made  five  exciting  additions  to  our  Helena  range.  Can-Can 
with  flouncy  frills,  Embroidered  Lace  with  the  hand-stitched  look, 
Rainbow  with  blue,  lemon  and  pink  frills,  Rosette  with  a  charming  lace 
rosette,  and  Little  Angel. 

Now  together  with  the  existing  frillies  in  pink,  lemon 
and  white,  and  our  Nylon-Covered  Baby  Pants,  they  add 
up  to  the  most  comprehensive  range  of  fashion  pants  on 
the  baby  market. 

News  about  Snap-Ons 

A  versatile  product  which  takes  both  disposables  or 
Terry  squares  is  now  available.  Snap-Ons  are  part  of  a 
fast-moving  market  which  has  trebled  over  the  past 
couple  of  years  -  one  you  can't  afford  to  ignore. 


All  dressed  up 
and  ready to  go 

To  coincide  with  the  launch  of 
our  new  products,  we've  repackaged 
the  entire  Hele'na  range.  The  new 
■        .       larger  packs  are  ideal  for 
.      J  merchandising.  They're 
•        more  attractive,  more 
^^^^^a  eye-catching. 

They  really  stand 
:       out  on  the  shelf  so  you 
can  expect  higher  offtake 


Order  from  your  wholesaler 


He  will  stock  Frilly  Pants,  Snap-Ons,  Nylon-Covered, 
and  the  Standard  Helena  Plastic  pants.  In  case  of 
difficulty  we  will  put  you  in  touch  with  your  nearest 
Helena  wholesaler.  You'll  have  the  reliability  that  comes 
from  dealing  with  Britain's  largest  supplier  of  baby  pants. 


Helena  alphabet  packs  now 
account  for  20%  of  the  standard  baby 
pants  market.  Make  sure  you  have  them  on  display 
their  popularity  with  Mums  is  proved. 

3Mena 

BABY  PANTS 

THE  BEST  THING  NEXT  TO  NAPPIES 

Hellane  Manufacturing  Ltd., 
56HighStreet  Hoddesdon,  Herts.  Tel:  Hoddesdon  69641/7 
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Gerber  plan  pharmacy 

The  major  redevelopment  of  Gerber's 
whole  range  and  package  presentation 
which  started  in  June  is  now  85  per  cent 
complete.  The  brand  is  preparing  to  enter 
1975  backed  by  an  "aggressive  pro- 
gramme" of  innovation  and  greatly  in- 
creased promotional  support.  At  least  two 
promotions  will  be  exclusively  for  phar- 
macies only. 

Despite  the  fall  in  the  birth  rate, 
Gerber  sales  continue  to  grow  and 
showed  the  highest  market  share  ever  in 
May /June,  when  Gerber's  share  of  total 
baby  foods  sales  was  claimed  to  be  20-7 
per  cent  unit,  21-5  per  cent  sterling. 

Distribution  of  Gerber  concentrated 
apple  juice,  which  has  been  on  sale  in 
Wales,  the  South  West,  Scotland  and  Tyne 
Tees,  has  been  extended  to  the  Southern 
television  region. 

Launched  only  eight  months  ago,  Gerber 
apple  juice  has  already  achieved  40  per 
cent  of  the  sales  of  Gerber  concentrated 
orange  juice  in  the  areas  of  sale  — 
orange  juice  is  Gerber's  biggest  selling 
product.  Gerber  say  they  plan  to  add  a 
third  variety  to  the  range  of  juices  before 
the  end  of  the  year. 

A  new  concentrated  fruit  juices  promo- 
tion is  being  launched  in  November  con- 
sisting of  the  offer  of  a  free  baby's  trainer 
cup  in  return  for  two  labels  from  Gerber 
concentrated  orange  juice  or  apple  juice. 
Consumers  who  apply  for  the  cup  will 
then   have   the   further   opportunity  to 


only  promotions 

obtain  a  child's  chiming  toothbrush  in 
return  for  three  more  Gerber  juice  labels. 

A  new  fruit  dessert  is  being  delivered 
nationally  this  month:  apple  and  black- 
currant. The  three  other  new  varieties 
introduced  in  June  —  apple  and  apricot, 
apple  and  orange,  and  apple  and  banana 
—  have  already  led  to  an  increase  of 
30  per  cent  in  Gerber  fruit  dessert  sales. 

For  pharmacists  who  have  little  space 
or  who  are  not  at  present  stocking  Gerber 
babyfoods,  CPC  (United  Kingdom)  Ltd, 
Claygate  House,  Esher,  Surrey,  have 
drawn  up  a  list  of  the  25  best  selling 
varieties  which  account  for  71  per  cent 
of  Gerber  sales: 

Strained:  Dinners — Vegetable  &  lamb, 
vegetable  &  beef,  vegetable  &  chicken, 
chicken  broth,  bone  &  vegetable  broth. 
Tea  time — egg  &  bacon,  cheese  &  ma- 
caroni. Desserts  —  fruit  dessert,  orange 
pudding,  egg  custard,  apricot  custard, 
creamed  rice  pudding. 
Junior:  Dinners — vegetable  &  beef, 
chicken  noodle,  vegetable  &  turkey.  Tea 
time  —  cheese  &  macaroni,  egg  &  bacon, 
tomato  &  ham.  Desserts — fruit  dessert, 
egg  custard,  creamed  rice  pudding. 
Fruits:  pears,  apples,  apple  &  bananas. 
Orange  juice. 

Gerber  say  these  25  varieties,  all  packed 
in  one  dozens  only,  will  enable  smaller 
pharmacies  to  achieve  rapid  turnover 
without  tying  up  precious  capital  in  slow 
sellers  or  large  backing  stocks. 


Aurora  extend  advertising  campaigns 


Aurora  baby  cereals  are  among  the  largest 
selling  dry  baby  foods  in  Germany,  France 
and  Italy  and  also  enjoy  considerable 
success  in  Eastern  Europe. 

The  products  are  made  in  Germany  by 
Heinr.  Auer  and  Co,  Cologne,  and  are 
handled  in  the  UK  exclusively  by  Health 
&  Diet  Food  Co  Ltd,  Scandia  House, 
Whitemore  Road,  Guildford,  Surrey. 

Aurora  was  first  introduced  in  the  UK 
in  1971  with  two  varieties  —  5  fruits  and 
oranges  &  rusks  but  more  recently  choco- 
late and  honey  varieties  have  extended  the 
range  to  four.  The  7oz  cartons  are  con- 
sidered large  enough  to  provide  7  meals 
or  a  week's  supply  in  one  pack,  a  feature 
which  the  company  feels  has  contributed 
to  their  success. 

Full  page  black  and  white  advertisements 
appear  in  mother  and  baby  magazines.  Mr. 
Peet,  the  UK  marketing  director,  says 
there  are  plans  to  extend  consumer  adver- 
tising into  4-colour  pages  as  distribution 


through  independent  chemists  expands  — 
at  present  the  take  up  by  independents 
has  been  slow  although  Boots  branches 
are  selling  the  lines  well. 

The  range  is  available  for  direct  delivery 
invoiced  through  wholesalers  in  minimum 
quantity  of  40  x  7oz  packs  of  all  or  any 
four  varieties.  Sales  are  restricted  to  phar- 
macies and  health  stores  only. 

Liga  in  rusk  form 

National  distribution  of  Liga  infant  food 
in  rusk  form  is  almost  complete. 

The  rusks  may  be  introduced  into  the 
diet  from  2-4  months  of  age  (8,  £014). 
Information  has  been  sent  to  doctors  and 
clinics  about  the  product,  with  advertising 
in  mother  and  baby  publications.  A  leaflet 
and  showcard  are  available  (Liga  Infant 
Food  Ltd,  Liga  House,  Leicester  LE2 
0NL.  Distributors  Radiol  Chemicals  Ltd, 
Stepfield,  Witham,  Essex,  CM 8  3AG). 


Suba-Seal  widen  range 
with  nursery  equipment 

William  Freeman  Ltd,  Suba-Seal  Works, 
Staincross,  Barnsley,  are  extending  their 
range  of  baby  feeding  requisites  into  the 
broader  nursery  and  babycare  field  with 
the  addition  of  a  nursery  pail,  complete 
with  lid  (£0-97).  The  pail  has  a  capacity 
of  2  gallon/ 10  litre  and  is  available  in 
white  or  primrose  polypropylene  which 
may  be  sterilised  with  boiling  water  or 
sterilising  fluid.  The  pail  is  a  companion 
item  to  the  Suba  potty,  a  saddle-type  potty 
also  moulded  in  the  same  material  and 
available  in  the  same  colours. 

Another  new  addition  is  a  1  pint/y  litre 
measuring  jug,  moulded  in  translucent 
polypropylene  (£0-30).  The  product  has 
been  laboratory  tested  to  110°C  in  steam 
sterilising  conditions  and  may  therefore  be 
steam  sterilised  or  cold  sterilised  by  any 
accepted  method.  Graduations  are  mar- 
ked in  fluid  ounces,  cups  and  cc's  and 
the  jug  is  said  to  be  virtually  unbreakable 
in  conditions  of  normal  usage. 

Offer  on  steriliser  unit 

A  special  retail  price  of  £3-50  is  being 
offered  until  the  end  of  November  on 
the  Cannon  Babysafe  complete  steriliser 
unit.  The  main  unit,  spatula  and  tongs 
are  made  of  white  plastic.  Also  included 
are  a  9oz  smooth  neck  feeding  bottle, 
a  2  pint  polycarbonate  mixing  jug  which 
can  be  immersed  in  boiling  water  'and 
30  Babysafe  steriliser  tablets,  manufac- 
tured by  H  &  T  Kirby  &  Co  Ltd.  All 
enquires  regarding  the  offer  and  other 
products  in  the  Babysafe  range  should 
be  sent  to  Barclay  Pharmaceuticals,  Lake- 
side Laboratories,  Rawdon,  Leeds. 

The  Cannon  polycarbonate  feeding 
bottle  and  teats  have  been  awarded  a 
certificate  for  hygienic  merit  by  the  Royal 
Institute  of  Public  Health  and  Hygiene. 

Soluble  cooling  tablets 

Following  the  successful  launch  of  their 
soluble  cooling  tablets  in  the  spring  of 
this  year,  Fennings  Pharmaceuticals  are 
increasing  the  list  of  publications  carrying 
advertising  for  the  autumn  campaign. 
Advertisements  will  appear  in  Mother  & 
Baby,  Mother,  True  Romances,  True 
Story  and  Womans  Story.  (Fennings  Phar- 
maceuticals, 86  Hurst  Rd.,  Horsham,  Sx.) 


18 — Supplement  to  Chemist  &  Druggist    September  28,  1974 


New  Tommee  Tippee 
'Play-safe'  rattles 

Tommee  Tippee  has  launched  a  new 
"Play-safe"  range  of  rattles,  which  retail 
between  £0-25  and  £0-39  in  polythene 
bags  with  Tommee  Tippee  headercards. 
The  styles  are  "futuristic  and  distinctive" 
in  bright  colours. 

Another  new  "Play-safe"  product  is  the 
pram  beads  (£0-85)  packaged  in  a  window 
pack  (Jacquelle  Sales,  division  of  Jackel 
&  Co  Ltd,  Kitty  Brewster  Estate,  Blyth, 
Northumberland,  NE24  4RG). 

Nappi-wite  promotions 

Nappi-wite  has  been  marketed  for  over 
25  years  and  is  still  a  pharmacy-only 
product.  It  is  advertised  in  the  Baby  Book 
and  the  12oz  pack  is  given  away  free  to 


clinics  and  some  maternity  hospitals 
(Nappi-wite  Ltd,  19  Temple  Street,  Bir- 
mingham B2  5BG). 

New  Trimster  bibs 

New  bibs  have  been  added  to  the  Trimster 
range.  The  "daisy"  is  a  plain  coloured 
feeder  in  orange,  turquoise,  scarlet  or 
royal  blue,  with  a  contrasting  binding  and 
there  is  a  daisy  design  on  the  central 
pocket  (£0-42). 

The  company  report  increased  demand 
for  their  range  of  baby  pants.  A  new 
"fancy  frilly"  in  large  or  small,  white  with 
multi-coloured  frills,  retails  at  £0-40.  The 
plastic-covered  trainer  pant  is  Terry-lined 
and  comes  in  extra  large  and  standard 
sizes  in  pink,  white,  blue  and  lemon 
(£0-40).  Another  range  of  terylene-covered 
pants,  in  strong  colours  including  mauve, 
brown,  yellow  and  orange  retails  at  £0-22 
(The  Trimster  Co  Ltd,  Bowcourt,  West- 
cott,  Dorking,  Surrey). 

Leaflets  from  Dettol 

"Health  in  the  home"  and  "The  history 
of  antiseptics"  are  recent  booklets  from 
Reckitt  &  Colman  Products  Ltd,  Dansom 
Lane,  Hull  HU8  7DS,  makers  of  Dettol. 
Both  went  out  originally  as  insets  in 
Health  Visitor  and  are  offered  to  baby 
clinics  and  consumers  in  answer  to  re- 
quests for  information  on  home  hygiene 

Savlon  competition 

A  Savlon  babycare  display  competition 
is  running  until  October  31.  Prizes  of 


£300  worth  of  hi-fi  equipment  and  20 
portable  black  and  white  televisions  are 
being  offered  (Avlex  Ltd,  ICI  Pharma- 
ceuticals Division,  Alderley  House,  Alder- 
ley  Park,  Macclesfield,  Cheshire). 

Toilet  seat  and  other 
accessories  from  Li-lo 

A  range  of  babycare  accessories  is  avail- 
able from  Li-lo  Ltd,  Albert  Drive,  Sheer- 
water  Estate,  Woking,  Surrey.  The  baby's 
toilet  seat  fits  underneath  most  lavatory 
seats  and  is  thus  firmly  held  in  place. 
Colours  available  are  white,  tangerine 
or  blue  (£1-11). 

The  Handibox  is  a  polypropylene  con- 
tainer in  tangerine,  Capricorn,  amethyst, 
blue  or  grey,  suitable  for  carrying  around 
nappies,  powder,  toys  and  so  on  (£1T0). 

The  Li-lo  egg  plate  is  a  combined 
plate  with  egg  cup,  made  in  white,  tan- 
gerine, green,  yellow  or  brown  Melamine 
(£0-63). 

Free  samples  of  All  Fresh 

Beecham  Proprietaries,  Beecham  House, 
Brentford,  Middlesex,  are  promoting  All 
Fresh  baby  bottom  wipes  in  November  by 
issuing  a  free  sample  with  each  copy  of  a 
maternity  magazine. 

All  Fresh  will  be  taking  a  stand  at  the 
health  visitors'  conference  in  Llandudno 
in  October.  Samples  and  leaflets  on  their 
use  will  be  given  away.  Further  leaflets 
are  available  from  the  All  Fresh  Infor- 
mation Service,  114  New  Bond  Street, 
London  W1Y  9AB. 


10oz  de  luxe  feeding  bottle 
in  glass  clear  plastic, 
with  silicone  teat. 


Just  three  fine  items 
from  the  big  range  of 
'Syba-Seal'  baby  care 
products.  When 
customers  demand 
quality  'Suba-Seal' 
products  are  a  natural 
choice.  Full  colour, 
illustrated  literature 
of  the  entire  range  is 
available  on 
request  from  :- 


Latex  teat, 
narrow  neck. 


Bubble  packed 
mini  soother. 


WILLIAM  FREEMAN  &  COMPANY  LIMITED 
SUBA-SEAL  WORKS.  STAINCROSS,  BARNSLEY, 
YORSHIRE,  ENGLAND.  TEL:  0226  84081.  TELEX:  547186. 
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Two  lines  in  baby-talk 

Both  nationally  advertised  for  modern  mothers 


BICKIEPEGS 

(the  'Chemists  only'  line) 

These  hard,  little  teething  biscuits  should  be  the  popular  choice  for 
encouraging  easier  teething.  Each  biscuit  is  slotted  to  include  a 
safety  ribbon  which  can  be  attached  to  the  baby's  clothes  as  a 
simple  but  sure  safety  measure.  If  one  packet  of  Bickiepegs  is  well 
displayed,  sales  will  be  greater. 

DOIDY  CUP 

The  slanted  cup,  cleverly  designed  to  enable  baby  to  drink  cleanly 
and  easily.  At  the  same  time  mother  sees  exactly  how  much  liquid 
is  taken.  Saves  messy  spills  and  helps  build  the  baby's  confidence. 
Available  in  Pink,  Blue,  Yellow  or  White.  We  are  disappointed  that  so 
few  Chemists  stock  this  item  as  we  are  inundated  with  enquiries 
and  postal  orders ! 


List  Retail 
BICKIEPEGS  per  dozen  £1.35  0.15  per  pkt.  (zero  rated) 

DOIDY  CUP  per  dozen  £1.68  0.23  per  cup  incl.  VAT. 

Order  from  your  Pharmaceutical  Wholesaler 
BICKIEPEGS  LIMITED,  43-47  Jopp's  Lane,  John 
Street,  Aberdeen 


NOTE:  Our  Dental  Educational  Film  "NOTHING  BUT  THE 
TOOTH",  produced  by  the  Royal  Society  of  Medicine  Film  Unit, 
16mm  colour  film,  with  sound  commentary,  is  now  being  shown 
in  many  Clinics.  Commended  for  use  in  medical  education  by 
the  British  Life  Assurance  Trust  for  health  education  with 
the  British  Medical  Association. 


To-days  Popular 
Baby  Cereals 

Our  big  impact^Whole-page  advertising  in  'Mother 
and  'Modern  Mother'  magazine  is  putting  AUR- 
ORA Baby  Cereals  into  the  big  turnover  bracket. 
This  range  in  4  big  7ozs  packs  are  big  business  in 
Germany,  France  and  Italy  and  are  getting  that  way 
here  too. 

SALES  ARE  RESTRICTED  TO  CHEMISTS  & 

HEALTH  FOOD  SHOPS  ONLY :- 

ARE  NOT  AVAILABLE  THROUGH  SUPERMARKET. 

VARIETIES: 

5  FRUITS  •  RUSKS  &  ORANGES  ■  HONEY-  CHOCOLATE 


F 


Phone  or  Write: 
Sales  Manager 

Health  &  Diet  Food  Co.  Ltd. 

(Formerly:  Cenelle  &  Ritter  Ltd  ) 

Scandia  House  Guildford  Surrey  (0483)  65977 
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Style 


BABY  ><s 
ICEREALS 

[for  busy  mums 
ond  precious  babies 


.    ♦  mix     -  made  in  a  seco"d„a,er,ng  Baby 

Here  is  a  rea"yrl°^{,al;e  form  and  pa*ea 

Baby  wm  s.mpW  f^ppie  and  ^°fmT u  m 
oranges,  bananas,  pine  PP  ^  the  ones  made  w  _ 
..so  scrumptious,  uy  natura|  honey  tM, 

and  rusks,  chocola te  o.  ^  M^fmuch  as 
different  -  so  more MS"      ^  .     t  mix  up  a  Then 

meals  in  every  pa*. 


Horn 
Health  food 

Stores 
eveiwheie 
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L-        )h--  W  a»  House  Guildford.  Surre 

 :-=afciJr  .„    minnrt^'  Scandia  House,  w  

of  BOOTS  and   -~  ™""«»    AU"  "  
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Stock  Cow  Spate, 
for  the  next  three  years  you'll 
help  each  other  to  grow. 


.  § 
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Cow  &  Gate  is  the  only  range  of  baby- 
foods  comprehensive  enough  to  cover  the 
first  three  years  of  baby's  life. 

For  the  first  months,  there  are  Cow  & 
Gate  babymilks.  The  widest  range  avail- 
able, and  the  one  more  hospitals  use. 

Cow  &  Gate  cereals  come  next,  a  range 
that  takes  care  of  all  tastes. 

Then  Cow  &  Gate  babymeals.  The  only 
babymeal  range  that  promises  more  meat 
and  more  fruit  than  all  the  other  ingredients 
put  together. 

And  Cow  &  Gate  products  are  backed 
all  the  way  with  intensive,  national  adver- 
tising. 

Stock  up  with  Cow  &  Gate  and  you'll 
^soon  find  yourself  with  lots  more  little 
customers.  Customers  you'll  keep  longer. 

For  three  years,  in  fact.  Time  enough 
for  you  both  to  do  plenty  of  growing. 


%  No  small  advantage  in  a  growing  business 


